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NOW ..eFOR THE FIRST TIME YOU CAN BUY 


GAMMA PER GRAM 
IN Blatchfords New 
Vitadine 


Now ... for the first time in feed history, you can buy Riboflavin units by 
measured count ... and it is certified by Blatchford’s. No more guess-work—but 
quality control for your feeds in this vital vitamin—surely, safely and at low cost. 

Over 9,000 units of Riboflavin certified in each lb. of the new Vitadine “20” 

.. to help you side-step high costs and uncertainties and provide a solid margin 
of safety against the Riboflavin variabilities of other mash ingredients. It’s another 
Blatchford “first” to set a new value standard! 

Be sure ... and save at the same time. See your distributor or write us today 
for full facts on the new Vitadine “20”... still with the features that made it 
famous ... plus a certified count of 20 Gamma Riboflavin, 60 Gamma Niacin 
and 30 Gamma Pantothenic Acid per gram! 


BLATCHFORD CALF MEAL CO., WAUKEGAN, ILLINOIS 


Carload buyers of VITADINE can have VITADINE “Custom Built’ to any 
potency for a moderate additional cost. 


SURE 
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According to the tentative A.O.A.C. 
method. Cash re’ on verified 
variation under 20 
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MOST COMPLETE VITAMIN 
DEPARTMENT WISCONSIN 


Now jobbing complete line of vitamin products 
of DAWE’S PRODUCTS COMPANY. In view 
of their 16 years in the vitamin business, we 
feel Dawe’s Products Co. needs no further in- 
troduction. 


GET OUR PRICES OR’ 


ALASKA erann) FEEDING OILS 


Any combination you want. . . 55's or 30's 


100-D — 600-A 400-D — 3000-A 
400-D — 2000-A 3000-A 


Also Available DRY 400-D and DRY 100-D 


buy this 
LOW COST SUCCESSOR TO MILK 


FLAVONNE is truly a "twin" of dried milk—equals dried 
milk in riboflavin, pound for pound. ALSO CONTAINS 
VITAMIN D (3 lbs. 400-D Oil per bag). Also supplies 
4 oz. Wheat Germ Oil, 4 oz. Manganese, | oz. lodine. 
Protein same as milk. In lowa there's one user for ever 
four registered feed manufacturers. FLAVONNE DOES 
THE JOB AT A BIG SAVING OVER DRIED MILK. A 


trial will convince you. Phone for prices. 
Build a Line of 
“16 CYLINDER” FEEDS THIS WAY 


Feeds fortified with VITAMELK are to ordinary feeds as 
a 16-cylinder Cadillac is to the average car. VITAMELK 
contains laboratory-controlled amounts of 16 vitamins and 
trace minerals—strengthens feeds 16 ways against "hidden 
weakness’ and "partial deficiency.'' Many feed mixers use 
VITAMELK in their top quality feeds, and FLAVONNE 
in their competitive feeds. Phone or write us for more 
information about this. 


THE PAETOW COMPANY 


FEED — GRAIN — SCREENINGS 
MILWAUKEE, WIS. 


FEED DEPARTMENT MEMBERS 
CLARENCE MOLL MILWAUKEE GRAIN & STOCK EXCHANGE 
LIN WILLIAMS GRAIN & FEED DEALERS NATIONAL ASSN. 
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ON THE COVER—Man's best friend, 
the dog, is typified by this sleek Irish 
Setter. In many respects dogs are 
also proving themselves real friends 
of the feed trade where the sale of 
dog food has grown by leaps and 
bounds during the past few years. 
Although the world war has forced 
canned dog food off the market, this 
problem has now been largely solved 
by the development of dried and 
dehydrated rations which meet all 
nutritive requirements of our canine 
friends. 


Ju this issue... 


Tips for Solving the Labor Shortage Problem.......................... 7 
Free Want Ad Service Is Good Will Feature. ................ 9 
Novel Payment Plan Eases Collection Worries......00................ 12 
Down Town Store Provides Many Advantages....................... 14 
Lem Jones Helps Swell War Bond Sales... 17 
Wickard Urges Use of More Feed Wheat. 
Feed Store Blackboard Is Popular Service... 25 
Fosters Declaration of War by Our Unarmed Forces............ 26 
Feed Man's Invention Saves Lespedeza Crop.................... 29 
Constructive Selling Helps Discourage Home Grinding. ......... 31 
Neatness Prevails at Modern Feed Plant... 32 
Customer Contacts Boost Feed Business... 36 
Wear Ovdeors to the Food 37 
Free Entertainment Is Profitable Selling Aid... 39 
Farmers’ Feed Expenditures Fluctuate Widely 40 
How to Determine Strength of Steel Beams... ............. 56 
Coming Events... 20 Happy Birthday a4 


PUBLISHED MONTHLY by the Editorial Service Company, Incorporated, 741 North Milwaukee street, Milwaukee, Wis. 
David K. Steenbergh, President and Treasurer. 


OFFICIAL PUBLICATION of the 


Central Retail Feed Association, 741 North Milwaukee street, Milwaukee. David K. Steenbergh, Executive Secretary. 
Eastern Federation of Feed Merchants, 35 Douglas road, Glen Ridge, N. J. Louis E. Thompson, Secretary-Treasurer. 
New England Retail Grain Dealers Association, Box 8, Ludlow, Mass. Lynne P. Townsend, Secretary. 

Ohio Grain, Mill and Feed Dealers Association, 30 East Broad street, Columbus, Ohio. W. W. Cummings, Secretary. 
Western Grain and Feed Association, 827 Grand avenue, Des Moines, Ia. Gradon Swanson, Executive Secretary. 
SUBSCRIPTION RATES: Single copy, 25 cents; $2.00 per Year; $3.00 for Two Years. Entered as second-class matter 

March 13, 1940, at the post office at Milwaukee, Wisconsin, under act of March 3, 1879. 


ADVERTISING RATES on request. Changes in advertising copy may be submitted up to the 25th of the month preceding 


date of issue. 


@4e 


THE FEED BAG — September, 1942 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 
MILWAUKEE 


Read the Cargill Crop Bulletin 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat 
Wheat Middllinga 
Rye Middlinga 
Malt Sprouts 
Gnewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


USED 


BURLAP AND COTTON 


BAGS 


JUTE TWINE — PAPER BAGS 


WATERPROOF TARPAULINS 


WATERPROOF REINFORCED 
CROSSCORD PAPER 


MAX KATZ 


BAG COMPANY 


INDIANAPOLIS, IND. 


In the Bag Business for Over 31 Years 
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Precision 
Performance 


wartime safety 


Experienced help becomes scarcer—but mixing 
must go on, and to safeguard it in the simplest 
and cheapest way an ‘even-mix EUREKA is 
today’s surest answer . . . America’s largest 
makers of quality feeds ‘evenmix with master- 
built ‘Eurekas’ because no other equipment will 
produce as perfect blending — nor mix as 
rapidly, cheaply and safely . . . Made in 10 
sizes, capacity 500 to 10,000 pounds per batch. 


Ask for Catalog B-165 
S. HOWES CO., INC., Silver Creek, N. Y. 
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AMERICA'S MOST COMPLETE LINE OF FEEDS 
There are lots of reasons why so many alert, progressive dealers will 
handle nothing but ARCADY FEEDS. Mr. R. O. Andrew, the proud 
Arcady Dealer at Woodstock, Ill., sums up a few of them as follows: 


MAKES FRIENDS — MAKES MONEY 


"During my |7 years as an Arcady Dealer, I've found that one sale 
of ARCADY FEEDS produces results that bring satisfied customers back 
again and again. It's mighty nice to handle a line that enables you to 
take care of all kinds of business—cattle, hogs, poultry ... anything... 
with a scientifically correct ration. 


MANY ARCADY "EXTRAS" 
"Your sales helps, advertising and excellent field service help us get 
new customers and your feeding experts give us sound, sensible help with 
feeding problems. 


TAKE A TIP FROM ME 


"Take a tip from me," says Mr. Andrew. 
"Whether you're a dealer or a feeder, you can't 
possibly do better than to make the Arcady Seal 
your buying guide. It's your guarantee of quality, 
satisfaction and RESULTS." 


Write for Free Details 
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eighteen tips for 


solving 


Current 


confronting feed industry 


NE of the most difficult prob- 

lems of every feed plant oper- 

ator today is that of getting 
and keeping efficient employes. 
Even women and “draft-proof’ men 
are in demand by war industries 
and are being offered strong wage 
and hour inducements. Here are 
18 suggested solutions for meeting 
the current labor problem. 

1. If you're unable to get enough 
full-time employes, try obtaining 
the services of part-time workers, 
simply using more of them. Married 
women, and a good many older 
men retired on small incomes are 
glad of the chance to work for a 
few hours a day or even full days 
once or twice a week. Remember 
that women can also do light sales 
work. 

2. Investigate the possibility of 
using high school students, after- 
noons and during vacations. There 
are some capable, conscientious 
workers in this group who because 
of age and lack of time, aren't eli- 
gible for defense plant jobs. Feed 
men in some localities report that 
the public schools are now giving 
specialized retail training and have 
established placement bureaus. 

3. Keep in touch with former em- 
ployes who have gone into war 
industry. They may want to come 
back to the feed business but may 
be afraid to approach you on the 
matter if they have recently left 
our employment. Such people are 
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usually permanent because they've 
learned from actual experience 
what work they like best. 

4. Some employes leave old jobs 
for war work because they have a 
mistaken idea that all retailing will 
collapse. To overcome this, impress 
on your employes the fact that the 
feed business is an essential busi- 
ness, that established firms will 
long outlast the war. Show your 
own confidence in the future 
through continued aggressive mer- 
chandising. 

5. Dramatize the financial desira- 
bility of continuous employment in 
stable, peace-time industry by com- 
piling figures showing earnings of 
workers before, during and after 
the last war. Such comparisons, 
which are easily available, almost 
invariably reveal that the man who 
stayed on his regular job made 
more over a 10-year period than 
the man who left to take a war- 
industry job. 

6. Don't hesitate to give old em- 
ployes substantial salary increas- 
es if your earnings justify them. It 
costs less to pay a little more and 
keep an experienced worker than 
to have a constant turnover of 
labor. 

7. If you can't support sizeable 
salary increases, then try a bonus 
system. A small bonus looks better 
to the worker than a small salary 
boost. And sometimes a bonus set- 
up brings surprising results—a fi- 


nancial interest leads the worker 
to increase sales or effect econom- 
ies which mean substantially great- 
er earnings for him and for the firm. 
Make the bonus payable quarterly 
or annually to create a long-range 
inducement for staying. 


8. To keep interest alive between 
periods of bonus payments, hold 
both sales and operating economy 
contests. In the latter, small cash 
prizes are awarded all employes 
if a certain item of cost—or over- 
head in general — goes down a 
specified percentage during a giv- 
en period. 

9. Set up an employe suggestion 
box and offer a cash award to the 
depositor of any suggestion which 
is adopted to increase sales or cut 
costs. 

10. If you're capitalized so this is 
possible, give old and proven em- 
ployes a chance to buy a small 
interest in the business. 

ll. Take pains to praise em- 
ployes for exceptional performance 
and back up that praise with a tan- 
gible award of some kind—possibly 
a half-day off or a little gift. 

12. Give your employes some 
hope of advancement to better jobs. 
Perhaps you're planning to expand 
—open a second store. If so, tell 
them about it. 


13. Make every effort to see that 


(Continued on Page Seventy-three) 
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FEED BUSINESS 


With HUBBARD’S SUNSHINE CONCENTRATE and formulas furnished by the Hubbard Milling 
Company, backed by Hubbard's cooperative program, you can build a booming business based 
upon YOUR OWN BRAND of feeds and mashes for every animal on the farm. HUBBARD’S 
SUNSHINE CONCENTRATE, as the base for your feeds, gives you this variety of ingredients: 


1. Fish-Meal 7. Copra-Meal 13. Calcium Carbonate 
2. Buttermilk — Powdered 8. Old-Process Linseed Oil-Meal 14. Salt 

3. Cod-Liver-Meal 9. Pure Wheat-Flour-Middlings 15. Sodium Bicarbonate 
4. Peanut Oil-Meal 10. Alfalfa-Leaf-Meal 16. Manganese Sulphate 
5. Soy-bean Oil-Meal 11. Choice Cottonseed Oil-Meal 17. lron Oxide 

6. Wheat Germ-Meal 12. Special Bone-Meal 18. Potassium lodide 


19. Copper Sulphate 


HUBBARD HELPS WITH 


* Formulas 

* Laboratory Control 
* Research 

* Registrations 

* Bag Designs 

* Advertising 

* Personal Sales 


Milling Co. 


MANKATO, MINN. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 


The ¢ 


THERE 1S OPPORTUNITY 


in a few territories for alert, aggressive 
dealers to get started on the road to greater 
volume and increased profits The HUBBARD 
SUNSHINE Way. Your territory may still be 
open. Write today for complete information. 
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HE Northwest Distributing Co., 
with stores at Abbotsford and 
Stanley, Wis., frequently is- 
sues an 18” by 24” colored sales 
circular which carries a free want 
ad section as a good will feature. 
This section is boxed off from the 
rest of the type matter and provides 
an opportunity for customers to ad- 
vertise their needs and wants with- 
out charge. 
Fifty-four want ads were counted 
in one issue. Items offered for sale 
included: 


SAVE FOR 
Houses, steel tank, boars, buck *=.'m, 
th 


sheep, drinking cups, pump head, 


enables customers to list 
offerings without charge 


iw. 
Route 1, yr, 


Case, Woe Rar, 
Wise, Wie chicken  34ection 
Staten. Chas Gone, 


pean on Watson, Corn 

jarley Grar, Wisconsin MAY toad 


hor to 


bulls, windmills, ewes, sows, trailer, aeN—OATS 
LEY 


A Besic Fag 3 
WHO) 


hitch, hens, car, motor, wheel chair, «onc BARLEY 


cows, pianos, fence posts, farms, 
mares, truck box, wagon, trailer 


organ, trombone, saxophone, clari- 
net, pullets, pups, tires, pigs, encil- 


eed For Cattle & Hogs Pe 
r 


age cutter, gas engine, land, saw 


rig, latch mill, roosters, range, ov- iow RN 


VERS SACK 


ens, steel furnace, radios, repair 


LOW MOISTURE 


work, plow, table, bird dogs, wood, 


irthwests 
bees and a rifle. Moni 
These opportunities to buy and -YINg 


sell without expense to the adver- 
tisers not only build customer good- sme 
will for the dealer but also lend , 

CRA 
much more reader interest to the 85 ow 


hand bill. Most circulars are dis- 
carded after a quick glance at the 


contents, but investigations reveal TY Ration $1 BS 


momical Balsace Feed 
that many persons carefully pre- «© 


get 


Re 
Crepe you the kind needed tor the 


“RWEET 16% 


100 Lie 


Per Ton $31.00 


serve these offerings of the North- 


west Distributing Co. at least until = 
they have had time to read all the Pg 


KILN 
KILN DRIED SALT bag 916 | 


BLOCK SALT 2 85c | 


BLOCKS' 
want ads at their leisure. Ho} rep top te. 
The circular has a postal permit yo Rao 
and is sent through the mailtorural 5 or 


routes and neighboring communi- 


ties. In the city of Stanley, however, ~~ 


the bills are distributed from house 
to house by boy carriers. 

The Northwest Distributing Co., 
Inc., with headquarters at Abbots- 
ford, Wis., is engaged in selling 
feed supplies, produce and grocer- 
ies. Ervin Marcus is the owner, and 
Carl Neubauer is manager of the 
Stanley store. The company spe- 
cializes in flour and feeds and oper- 
ates a fleet of four big semi-trucks 
and one smaller, straight-job truck. 
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FREE want ads for customers 
occupy a prominent position in 
the four-page circular distrib- 
uted at frequent intervals 
throughout the trade area by 
the Northwest Distributing Co. 


Their annual volume is approxi- 
mately $100,000. 

Mr. Neubauer states that since 
starting the Stanley store about two 
years ago, business has been dou- 
bled. 

“The reason for our success here,” 


WANTED. Sad nk AL Tet, Stoteontine ns W. of Sta 


hange Witeong), 


spottog 


» me, old 


Unity My machine, Berge 


& 
wang hay nity, W 
Tee Se 
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this youthful manager said, “is be- 
cause we keep one jump ahead of 
the other fellows.’ Alertness, cour- 
tesy and service is stressed by the 
management. The store employs 
three men in the feed department 
and four persons in the food depart- 
ment. No newspaper space is used 
since their advertising effort is con- 


(Continued on Page Sixty-nine) 
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Mines ... laboratories ... technical instruments... brain 
power ... and experience are all coordinated to assure 
you of quality you can depend on in CCC products. We 
invite you on a series of interesting visits “behind the 
Brack B. McHan ... ccc. Scenes” to show you the how and why of CCC Quality 
© Director of R h, und : 

| whose direction the laboratory Control ... conducted for your protection and profit. 
was established more than ten 
years ago. 


This is the hennt of CCC Saieey Control... a large Even before the raw limestone is mined, the ties of the 
three story laboratory building . . . fully equipped with 2 deposit is carefully checked to make sure that only the 
all the necessary modern scientific and technical appa- choicest is put into the production of CCC Calcium for 
ratus ... and with a staff of eight trained and experienced use in feeds. Mines and plants are located at five con- 
men... to put each CCC product through rigid quality venient points . . . Quincy, Ill. ... Weeping Water, Neb. 
tests. «+ .. and Hannibal, Carthage and Ste. Genevieve, Mo. 


i Along this line of ietenatery benches all sttdindion must One of the main departments of the poner is the 

: pass through a series of rigid tests before being approved extensive technical library . . . Here are hundreds of 

' for shipment to you... This is a glimpse of the main volumes and countless reports dealing with nutritional 
section of the CCC Laboratory, the core of CCC’s scien- subjects and latest feeding procedure . . . Handy for 
tific research and production control that has made CCC ready reference to help solve your problems and to 
the leader in calcium carbonate feeding values. facilitate development of improved “CCC” products. ° 


The same rigid quality standards are maintained for all CCC Products — Iodized Calcium ... Manganesed Cal- 

cium ... Iodized-Manganesed Calcium ... Electro Calcium ... Pellet Machine Calcium. Write for free samples 

today and watch for the next of this series of “Behind the Scenes” visits for more interesting information about | 
CCC products. 


“Pioneer Producers of Trace Elements Products” 


43 E. Ohio St. Box 409 Brandeis Theatre Bidg. 
Chicago, Hil. Carthage, Mo. Omaha, Neb. 
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WHY 


All those interested in continuing research in animal nutrition, 
RETREAT which must include every sincere person in the feed industry, 

were disappointed to be informed that the animal nutrition 
division, bureau of animal industry, United States department of agriculture, 


had been abolished and its functions taken over by the animal husbandry 
division as of August 3. 


The animal husbandry division staff and functions have always been pri- 
marily devoted to research in animal breeding. On May 1, 1936, however, the 
new animal nutrition division was established, according to announcement, 
for the purpose of increasing emphasis on research work dealing with the 
fundamental problems of the feeding and nutrition of farm animals. 


If this need for special attention to the problems of animal nutrition was so 
apparent in 1936, the continuation of this work is of even greater necessity 
today when it is so important to keep our livestock and poultry well fed in 
order to assure the maximum production of food for victory. As a result of the 
war, there are now many more animal nutrition problems to be solved than 
there were in 1936 and some of them are both urgent and difficult. 


In its few years of operation, the animal nutrition division did some mighty 
fine work. It was well organized into five and later seven sections and consid- 
ered such problems as the general study of nutrition with laboratory animals, 
the biochemistry and physiology of nutrition, the nutritive requirements of all 
types of farm animals and poultry, the nutritive properties of feedstuffs when 
fed to livestock and poultry and the study of the energy and gaseous metabo- 


lism of animals. The two newer sections considered the biochemistry of animal 
diseases and research in meat inspection. 


For the feed industry, the animal nutrition division became a splendid point 
of contact with the United States department of agriculture. The actual work 
of the division was valuable to the industry and through the division, too, the 
industry came to know and understand, and thereby better able to cooperate 
with, all of the varied endeavors of the department. The loss of this point of 


contact will undoubtedly be felt by the department as well as by the feed 
industry. 


There seems to be no question of economy, war necessity or other good rea- 
son for the abolition of the animal nutrition division. Money to operate the 
division to June 30, 1943 has been appropriated by congress and the only 


background for the order seems to be jealousy and politics within the 
department. 


The Feed Bag believes that the animal nutrition division should be restored 
to continue its independent research for the benefit of American agriculture, for 
the further development of better feeds and feeding and for necessary help 
toward the successful prosecution of the war. We urge our readers to petition 
the Secretary of Agriculture and members of congress for this restoration. 
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CUSTOMERS are eager to 
meet their obligations promptly 
since the new payment plan 
was inaugurated at the Ridg- 
way feed store. A front view 
of the store is shown above 
with a customer standing in 
the entrance. 


ARTLEY W. RIDGWAY, own- 

er of Ridgway feed mill and 

retail store, Vineland, N. J., 
has rid himself of the collection 
headache. Customers are even eag- 
er to reduce their bills as quickly as 
possible and it is unnecessary to 
prompt them with collection letters 
or personal calls; all as the result 
of the novel payment plan origin- 
ated by Mr. Ridgway and put into 
practice one year ago. Now over 
a 12 month period Mr. Ridgway 
finds that his collections have in- 
creased to the tune of $6,000 or 
about 70 per cent over the previous 
year. 


“Credit extension has always 
presented somewhat of a problem,” 
he opined recently. “It hurts some- 
times to turn down an old customer 
and it is a gamble with the begin- 
ners in the poultry game. In addi- 
tion a dealer really doesn't know 
where to draw the line on col- 
lection methods for fear of losing 
the trade of a potentially good 
customer.” 

Mr. Ridgway operates in the cen- 
ter of the poultry trade, in a locality 
where large leghorn flocks literally 
cover several acres and where egg 
market prices are scrutinized as 
closely as a barometer for indica- 
tions of prosperity. Vineland prop- 
er is a busy town despite its small 
population of 7,500, for the neigh- 
boring communities make it their 
shopping and shipping center. 

To co-operate with the new flood 
of poultrymen coming into the vi- 
cinity the Ridgway mill has a man 
continually in the field who sees to 
the needs of the inexperienced 


introduction of novel 


Plan 


eases collection woes 


poultryman and starts him off on 
the right foot. The field man shows 
him the tricks of the trade which 
otherwise he would be compelled 
to learn by experience—in the ma- 
jority of cases at a teriffic loss to 
himself and his creditors. 

“This assures a new friend as 
well as a good customer,” Mr. Ridg- 
way related. ‘For the more success 
the poultryman enjoys, the bigger 
the feed dealer's profits. Once the 
poultryman is on his own two feet 
he usually has designs on expand- 
ing and increasing his flock, some- 
times doubling its size in a year's 
time. This is often more than he can 
handle financially and he then 
turns to his feed dealer for credit. 
Consequently when a poor year 
comes along it is Mr. Dealer who 
suffers. Then a long ordeal of letter 
sending and personal calls begins.” 

A careful analysis of the books 
last year showed Mr. Ridgway that 
although his customers were buy- 
ing more and more feed, remittanc- 
es were dropping lower and lower. 
What to do to inspire a better poli- 
cy of payment became a problem 
of major importance. Then com- 
menced a detailed investigation in- 
to buying habits of customers which 
revealed that there were two rea- 
sons for laxity: (1) No discount was 
offered for large purchases. (2) No 
penalty was imposed on accounts 
of long standing. 

The matter of discounts seemed 
the easiest to tackle first but it fit 
so adequately into a plan he had 
been working on that both prob- 
lems were obliterated with one 
stroke. 

Under the plan adopted, credit 
customers were asked to sign a 
note which gathered six per cent 
interest on any unpaid balance af- 
ter the first 30 days. Then it was 
explained that 10 cents would be 
paid for the return of empty bags. 
The amount was not payable in 
cash but was applied against the 
unpaid balance, thus automatically 


reducing the amount of interest to 
be paid. This took care of the dis- 
count situation and served a dual 
purpose by assuring the return of 
bags so vital to the feed industry 
today. 

The plan met with instantaneous 
success with customers rushing the 
return of bags as well as striving to 
pay off their bill within 30 days to 
avoid the added interest. 

“In fact,” states the Ridgway mill 
owner, “It was surprising how slip- 
shod debtors toed the mark when 
it came to paying up. Finding them- 
selves paid up in full on the notes 
also acted as an incentive to square 
up old accounts, and I might add 
that I did not lose a single custom- 
er through this plan.” 

Concrete examples substantiate 
Mr. Ridgway’'s claims in the form 
of accounts which, when compared, 
show that one customer had paid 
his last year’s feed bill amounting 
to $1,043 in full since the note plan 
has been inaugurated, while before 
this plan was put in operation he 
always had an unpaid balance 
even though his purchases were 
smaller. 

Another definite indication of Mr. 
Ridgway’s commendable business 
foresight and willingness of co- 
operation is his routed delivery 
plan whereby he allots one day a 
week to a given community, filling 
orders and picking up advance 
orders. Close tabulations prove 
that this not only saves a day per 
week in deliveries but over a 30 
day period it has saved $18 in gas- 
oline bills as well as considerable 
tire-mileage on his trucks. 


Besides stocking a full line of 
Eshelman feeds, the Ridgway mill 
adheres to its 16-year old policy of 
turning out expertly mixed feeds 
under its own brand. In the sales- 
room, poultry medicine and reme- 
dies as well as wire and roofing 
are displayed in an attractive fash- 
ion to catch the eye of the poultry- 
man visiting the store. 
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FORTIFY YOUR FEEDS WITH D-SEC 


—a dependable source of Vitamin D 


Yes — your feeds can help put “sunshine” in the laying 
house, help make every pullet a producer! 


Now—when poultrymen are feeding for heavy production, 
make sure your feeds are fortified with Vitamin D of guar- 
anteed potency. In winter-housing, where there is less sun- 
shine, there is an added need for Vitamin D to aid bone 
growth, build egg-shells and increase production. 


Squibb offers you D-SEC—a dependable source of Vitamin 
D in dry form. Made from domestic raw materials, D-SEC 
is always available. 


D-SEC costs you less per A.O.A.C. chick unit than fish liver 
oils. It is always uniform, easy to handle, easy to mix. It 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 


Boston Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES AGENT: 


CARL F. MILLER & CO., Inc. 
4217 Sixth Avenue South, Seattle, Washington 
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SUNSHINE 


IN THE LAYING HOUSE 


disperses evenly, does not congeal in cold weather. D-SEC 
is offered in two different potencies: 450,000 and 900,000 
A.O.A.C. chick units per Ib. 


EXADOL*. For both Vitamins A and D, choose Exadol— 
High Potency Vitamin A and D oil. Exadol is guaranteed 
to contain 2,000 (or more) Vitamin A, U.S.P. XI units, and 
400 (or more) Vitamin D, A.O.A.C. chick units, per gram. 


Write today for prices and full facts about D-SEC, EXA- 
DOL and SQUIBB FEEDING OIL. Address Depart- 
ment FB-9, E. R. Squibb & Sons, Veterinary and 
Animal Feeding Products Division, 745 Fifth Avenue, 
New York, N. Y. 


*A4 trademark of E. R. Squibb & Sons 


AN, = 
SQUI-BB — a Name you can TRUST 
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provides many advantages 
for outlying feed plant 


NE of the wisest moves we ever 

made,” is how Ernest Cotterly, 

manager of the Farmers Mill- 
Elevator, Inc., Columbia City, Ind., 
refers to the firm’s recently opened 
down-town retail store. 

“We had this plan in mind for a 
long time,” continued Mr. Cotterly, 
“but we never took any definite ac- 
tion until last spring. We opened 
our down-town store May 2 and re- 
sults since that time have proved 
that it certainly was a step in the 
right direction.” 


The manager is_ enthusiastic 


about the newly opened outlet and 
in speaking of the various advan- 
tages involved, listed the following 
six major benefits accruing from 
this new policy: 

. Opportunity for display. 

. Opportunity for demonstration. 
. Headquarters for paying bills. 
. Encourages sale of other items. 
. Attracts transient trade and 

new customers. 
6. Increases the size of the unit 
sale. 


1. Opportunity for display. “Out- 
side of customer convenience, the 
opportunity for display is one of the 
biggest advantages of a down-town 
store,’’ Mr. Cotterly remarked. “Most 
feed plants just aren't suited for 
effective display and if display fa- 
cilities are provided, an outlying lo- 


on 
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cation usually detracts from its use- 
fulness. Here hundreds of people 
pass our windows everyday and 
once they enter the store our sales 
opportunities are manifold.” 


2. Opportunity for demonstration. 
“Here we can set up live demon- 
strations of young calves, poultry 
or hogs with daily feeding and 
growing records, where hundreds 
of people can see them — people 


SIX major advantages are listed 
by Manager Ernest Cotter'y in 
connection with the establish- 
ment of the new downtown 
store recently opened by the 
Farmers-Mill Elevator, Inc., at 
Columbia City, Ind. Two views 
of this attractive and neatly 
arranged store are shown above. 


who might never have occasion to 
visit our feed plant in the outskirts. 
These demonstrations make new 
customers for us and in many in- 
stances these new customers in turn 
recommend our products and serv- 
ice to their neighbors,” Mr. Cotterly 
explained. 


3. Headquarters for paying bills. 
While at first this point may not 
seem important, Mr. Cotterly made 
it clear that credit customers were 
meeting their obligations much 
more promptly since the retail store 


had been opened. “As a rule farm- 
ers are busy people,” he explained. 
“I have found that most of our over- 
due accounts resulted from procras- 
tination on the part of the customer. 
Most of them were willing and able 
to pay on time but unless they had 
an errand at the mill, few would 
take the time to go out of their way 
just to pay their bill. Now it is dif- 
ferent. Most of them get to town 


frequently and it’s no effort for them 
to drop in at the store and settle 
up.” 

4. Encourages sales of other items. 
while city or farm customers are in 
the store to buy some small needed 
item or to pay a bill they see a line 
of hardware, poultry supplies, drink- 
ing fountains, feeding troughs, gar- 
den seeds, tools, or other closely 
related merchandise. Even if they 
don't buy any of these extra items 
at the time, they remember them by 
the floor displays. Here many future 
sales have their inception. Others 
are induced to buy special feeds for 
pets, or items that they never 
thought of buying before. Thus the 
volume of feed business grows and 
more profitable sales of other re- 


(Continued on Page Fifty-eight) 
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SOME SUBSTITUTES MAY BE NEEDED 


... but there is no need to substitute for 
“NATURAL-SOURCE” Vitamins in your Poultry Feeds 


The Whey Solubles (B-G Complex), A and D 
Vitamins in Flaydry and Flaydry-D are concen- 
trated from natural sources... MILK and FISH! 


This is important for these vitamins are 
“complex” —that is, they consist of numerous 
vitamin factors, both known and unknown. 
Only natural sources, such as milk for the 


B-G complex and fortified fish oils for the D 
complex will supply all of these factors. 
Substitutes won’t supply all these nutritional 
factors and consequently are not as effective 
nutritionally. 


Both Flaydry and Flaydry-D are immediately 
available in any quantity. 


Borden’s Flaydry (regular) Poultry Feed Supplement provides 
the most essential nutrients of milk for poultry feeding, in- 
cluding milk’s irreplaceable combination of Whey Solubles. 
Flaydry-D supplies these same essential milk factors com- 
bined by a special process with natural fortified fish liver 
oils in dry product form. 


THE 


BORDEN 


SPECIAL PRODUCTS DIVISION * 350 MADISON AVENUE * NEW YORK 


Write, wire or phone for all the facts. 


COMPAN Y 


IF ITS BORDENS, IT’S GOT TO BE GOOD 


THE FEED BAG — September, 1942 e150 


y 
aw 
: 
| 
| 
Trade Mork pegistered Pot. OF: 


DISTRIBUTORS FOR 


E. R. Squibb & Sons 
EXADOL 


3,000 or more Vitamin A and 
400 or more Vitamin D units 


€ 
D-SEC 
Vitamin D in dry, powder form. 


900,000 or 450,000 A.O. A.C. 
Vitamin D units per ib. 


VioBin Corporation : 
REX WHEAT GERM OIL 
A cold processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 
PABST'S BREWERS DRIED YEAST 
Contains 20,430 int’i units 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Packing Conn 
REGULAR BIOTOL 


Not less than 85 Vitamin D 
and 600 Vitamin A units 


SUPER BIOTOL 
Not fess than 3,000 Vitamin 
A and 400 Vitamin D units 

VITAMIN A OIL 
25,000 U.S.P. Xi units 

per gram 


The NUTRITIONIST, too, 
helps speed production/ 


Uncle Sam asks for more eggs, more meat, more milk. 


No one, perhaps, knows better how to answer this demand than today’s 
nutritionist. 


He would say, "The first requirement for quantity production is quality.” 
Quality—not in one, but in every feed ingredient. This is important if feeds 
are to produce more—without waste. And that’s why so many feed manu- 
facturers rely on Atkins & Durbrow for their vitamin oil requirements. 


Here at "the House of Vitamins” they find represented only firms that are 
well-known, reputable manufacturers of quality vitamin products—Cali- 
fornia Packing Corporation, Pabst Brewing Company, E. R. Squibb & Sons 
and VioBin Corporation. 


Associate your feeds with these quality names. Buy their products, through 
Atkins & Durbrow. You get the finest in vitamin products for poultry feed- 
ing — products of every type— for every requirement — and at no price 
premium. 


We have sales representatives operating from 12 centrally located cities. 
Our local warehouse stocks are in many distributing centers. We can 
render you prompt, efficient service at all times. 


We urge you to see the Atkins & Durbrow representative the next time he 
calls. Hear his story. You'll find him the type of man you like to do business 
with — a true representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, rnc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 
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PALL of gloom hovered over 

the desk of Lem Jones, pro- 

prietor of the Hickory Grove 
feed store, as Lem scanned the 
headlines of the morning news- 
paper while waiting for the early- 
day rush of customers. 

Mickey, the office boy, his chin 
cupped in his hands, reflected the 
gloom as he glanced at the head- 
lines which read: ‘More Ships Sunk 
By Axis Submarines.” You could 
sense that Mickey was gritting his 
teeth as he boiled inside and wish- 
ed he were old enough to enlist. 
Even Spot, the warehouse cat, arch- 
ed her back with more determina- 
tion as she crouched for an imagin- 
ary mouse near a hole in the wall 
under the office safe. 

Lem Jones suddenly threw down 
the newspaper and turned to 
Mickey. 

“Son,” he said, “I wish there was 
somethin’ more we could do around 
this town to help build ships faster 
than those subs can sink ‘em, and 
also to help build enough fightin’ 
ships so the subs would be sinkin’ 
instead.” 

Mickey nodded approval, for the 
same thoughts were flashing 
through his mind. They were both 
interrupted in their patriotic mus- 
ings by the sound of a truck pulling 
into the warehouse driveway. 

“Well, Mickey,” spoke Lem, “let's 
see who wants another load of feed. 
We certainly can’t complain about 
business these days.” 

“Naw, guess we can't,” replied 
Mickey but with feeble enthusiasm, 
for he was still groping for an idea 
to help lick the submarine menace. 

As Mickey and Lem approached 
the truck they recognized Lars Niel- 
sen, a thrifty Norwegian farmer, and 
one of the leading hog raisers in 
the territory. In a crate on the rear 
of the truck three pigs were jostling 
and squealing, and Lem had to 
shout a greeting to Lars to make 
himself heard. 

“Where you taking the hogs?” 
asked Lem. 

“Oh, the hogs,” replied Lars. “I 
vas yust takin dem to de stock 
yards and I dropped by to order 
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plan helps swell war bond 
sales at hickory grove 


by EMIL J. BLACKY 


some more of dat laying mash. I 
pick it up on my vay back, so yust 
set five bags on the platform, hey 
Mr. Yones?” 

“Why sure, Lars,’’ agreed Lem. 
“Zeke over there will bring the bags 
out now and he'll help you load 
them when you get back.” 

Zeke, the old veteran warehouse 
hand who retired several years pre- 
vious but came back when Joe, the 
“inside works” of the mill, enlisted 
in the army, nodded and greeted 
Lars with a friendly smile and a 
wave of his hand. 

“Say, Lars,” exclaimed Lem. 
“Those are mighty fine hogs you 
have here. Look plenty fat and 
heavy for this early in the fall.” 

“Oh, yah,” agreed Lars. “Maybe 
veigh tree hundred pounds. Dat 
hog feed you sell me certainly 
make ‘em grow.” 

Lem smiled at the compliment 
paid to his hog feed. 

As Lars climbed into the cab of 
his truck, Mickey, who had been 
an interested spectator peered 
through the slits in the hog crate to 
get a good look at the prize porkers. 
Suddenly his jaw dropped and his 
eyes bulged in amazement. He still 
stood rigid as Lars threw the truck 
into gear and roared away. 

“What's the matter with you?” 
questioned Lem Jones, observing 
Mickey. “Are you sick?” 

Somehow words managed to 
form in Mickey's throat. 

“B-b-boss,” he stammered, “I 
think I know how we can help sink 
those submarines.” 

“Well, for the luvva Mike, don't 
siand there. Out with shouted 
Lem. 

“Well,” Mickey began, “when I 
looked at those hogs Lars Nielsen 
had on his truck I noticed a big ‘V’ 
on the side of one of them. He must 
have rubbed against some paint on 
‘lhe truck but just the same it was 
a big ‘V’ as plain as dey.” 


“Mickey.” blurted Lem. “I think 
you better take the day off and go 
to bed. You're seeing things. And 
furthermore, what's that got to do 
with sinking submarines.” 

“Can't you see, boss,” insisted 
Mickey. “That ‘V’ stands for ‘Vic- 
tory.’ That was a ‘Victory’ pig. And 
say, boss, why can't we raise a 
‘Victory’ pig and buy war bonds 
with the cash we get when we sell 
it?” 

“Say, son,” beamed Lem Jones 
“That's a good idea. A darned good 
idea. We're going out io buy a 
‘Victory’ pig right now.” 

Three hours later a change had 
occurred in the corner of the loi in 
the 1ear of the Hickory Grove store. 
In a well-boarded pen Mickey and 
Lem Jones’ ‘Victory’ pig was gzuni- 
ina complacently. The boss and his 
office boy stood admiring their sub 
sinker with inward satisfaction In 
a feeder set in the center of the pen 
was a good supply of Hickory 
Grove hog feed. On the front side 
of the pen was tacked a weight and 
feed record chart. There was a lull 
in work inside the warehouse so 
Zeke came over to join Mickey and 
Lem. 

“Say, Lem,” slowly drawled Zeke. 
“I been thinking about this here 
‘Victory’ hog business. Strikes me 
like a lot of farmers would like to 
do the same thing if somebody kind 
of got ‘em started on the idea.” 

When Zeke’s words had finally 
registered, Mickey and Lem almost 
leaped out of their shoes together. 


“Zeke,” Lem exclaimed, almost 
throwing his arms around the vet- 
eran warehouse man. “That's really 
an idea. And you know who is go- 
ing to get the farmers started rais- 
ing a ‘Victory’ hog? Lem Jones him- 
self.” 

“And me too,” begged Mickey. 

“Well, come on, son,” consented 
Lem. “The first submarine sinker 
we're going to enlist is Lars Nielsen 
and we'll talk to him when he 
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drops back to pick up his egg mash.” 

Lars Nielsen arrived shortly before noon 
and Lem, Mickey and Zeke were at the 
warehouse door to greet him. 

“Vell, I cum back,” he spoke. “Mr. Yones, 
I vant to pay my bill and I tink maybe you 
tak dis check.” 

“Why sure, Lars, I'll be glad to cash it 
for you.” 

It took practically all of the money Lem 
had in the safe to give Lars his change 
after his bill was deducted, for Lars had 
received top market prices for his hogs. 
But Lem would have borrowed money if 
necessary to cash it, for he had a particu- 
lar reason for winning Lars’ favor. When 
the genial Norwegian farmer had finally 
stuffed the roll of bills into an old-fashion- 
ed pocket book Lem began his sales talk. 

“Lars,” he began. “I'd like to have you 
take a look at a hog I'm raising in the 
back yard. 

Lars agreed and all three men and Mick- 
ey walked buoyantly to the pen. The Nor- 
wegian farmer squinted and curiously 
eyed the lettering that had been stenciled 
by Mickey in white paint on the hog’s side. 

“Victory Hog. Vat you mean by dat?” 
quizzed Lars. 

And Lem Jones went into action. 

“Lars,” he said. “Do you know what I’m 
going to do? I'm going to raise that hog 
for the market. And when I sell it I'm 
going to take the cash I get and buy war 
bonds. Now, Lars, I'll tell you what I'll do. 
If you pick out one of your best hogs and 


do the same thing I'll furnish you with half 
of the feed for one month for your hog 
free.” 

It didn’t take Lars long to answer. His 
thoughts flitted back to his conquered 
homeland. 

“By yimminy, Lem,” he ejaculated. “I 
cum by tomorrow and I show you da best 
hog in my lot—my ‘Victory’ hog.” 

And so beginning with Lars Nielsen a 
new patriotic wave swept Hickory Grove 
county. By personal call, by telephone and 
in the local newspaper Lem repeated his 
offer — one half the feed for one month 
if you raise a ‘Victory’ hog. The loading 
platform of the Hickory Grove feed store 
was busier than an arsenal, doling out 
bags of hog feed. 

“Lem,” cautioned Zeke one day. “This is 
going to break you. Why you can't give 
that much feed away and make any 
money.” 

But Lem only smiled. He knew that more 
than a dozen farmers who never bought 
feed from him before were now regular 
customers. Buying hog feed, too, and feed- 
ing their entire herds as well as their 
‘Victory’ hog. 

Every Axis submarine in the Atlantic 
and Pacific must have felt the tremor when 
the farmers began taking their hogs to 
market. Bond sales zoomed and one loyal 
Czech farmer turned his entire check for 
10 hogs into Uncle Sam’s interest-bearing 
Victory tickets. 

Mickey in the meantime had been nurs- 


ing along the Hickory Grove feed store 
‘Victory’ hog like an incubator baby. Lem 
had entrusted its care solely to him. 

“Well, Mickey,” he declared one morn- 
ing. “I guess it’s about time we're chang- 
ing our ‘Victory’ hog into bonds. Call Joe 
Coombs, the stock buyer, and tell him to 
come and pick it up.” 

“O.K. boss,” said Mickey. “Guess ‘Vic- 
tory’ is about as fat as she'll ever be.” 

And Mickey departed to have one more 
last visit with his friend at the pen before 
turning it over to the stock buyer. It seem- 
ed hardly a half minute before he came 
bobbing back into the office like an army 
jeep. Spot, the warehouse cat, scurried 
out of his way and plummeted to cover 
under the office safe. 

“What in thunder is the matter now?” 
queried Lem. 

“Boss, boss,” gasped Mickey. “What do 
you think has happened? We're not only 
gonna sink one submarine. We're gonna 
sink 10 now. ‘Victory’ just had nine little 
Pigs.” 

“Hooray,” shouted Lem. “This calls for 
a celebration. ‘Come on, Mickey, the 
chocolate sodas are on me. And I’m going 
to double the cash we get for ‘Victory’ and 
take out the extra bonds in your name.” 


Iowa Dealers Study 
Protein Problems 


Five protein feed schools occupied the 
attention of Iowa feed men the first week 
in September and more than 500 members 
of the trade attended the sessions, spon- 
sored by the Western Grain & Feed asso- 
ciation and the Farmers Grain Dealers 
association in conjunction with the Ameri- 
can Soybean association. A. F. Leathers, 
Swift & Co., Des Moines, was chairman of 
the committee making arrangements. 

Sessions were held at Storm Lake, Ma- 
son City, Cedar Rapids, Ottumwa and At- 
lantic. Speakers at the meetings included 
Prof. Rex Beresford, extension professor of 
animal husbandry, Iowa State college; 
Prof. C. Y. Cannon of the dairy department 
and Prof. H. L. Wilcke of the poultry 
department. 

Discussions centered around the protein 
problem and methods to adapt present 
formulas to the protein materials which 
will be available during the coming fall 
and winter. 

Two main points were stressed at the 
meetings. First, it was emphasized that the 
production of meat, milk and eggs neces- 
sary for the promotion of the war effort 
would require proper feeding of protein 
materials and careful utilization of feed 
grains to insure success. The speakers all 
agreed that protein was the key to con- 
servation of our feed grain supply and to 
the production of the tremendous amount 
of food demanded by the war. 

Second, it was pointed out that Uncle 
Sam has asked for all-out operation of the 
vegetable oil mills in the country to make 
up the loss of vegetable oils formerly im- 
ported from south Pacific. territory now in 
control of the Japanese. To maintain unin- 
terrupted production of the oils it is neces- 
sary that cake and meal production must 
go out into consumption as fast as it is 
produced, it was shown. 
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THERE’S ACTION IN OUR WATERS 


- - - But we’re fishing again and still 
delivering A and D fish oils in potencies 


to meet your 


Yep, we’re fishing again! Despite hell-’n-high- 
water and the Axis, the boys are bringing in 
catch after catch. 


This is just another reason why there is no 
need to substitute for natural vitamins in your 
feeds. Another is that there is no complete sub- 
stitute for natural fish oils. For D is a “complex” 


EASTERN SALES OFFICE - 


requirements 


vitamin, made up of several factors. Only 
natural sources supply all these factors and 
that’s why natural fortified A and D fish oils 
help you make better feeds. 

Farallone oils are immediatedly available in 
guaranteed potencies to meet your specifica- 
tions. Write or wire for more information. 


FARALLONE PACKING COMPANY 


Pier 92 - San Francisco - California 


350 MADISON AVENUE - 


DISTRIBUBED BY: WAYNE FISH & CO., Minneapolis, Minn. 


. EELSINGH & LUGTIGHIED, Grand Rapids, Mich. 


SOUTH TEXAS FEED CO., Houston, Texas 
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SHE CLAIMS SHE'S 
RELATED TO LADY 
LIME CREST—THE 
GIZZAROLESS HEN! 


LADY LIME CREST has proved 
the true value of grit in poultry rations 


Lady Lime Crest was the first but not the 
only bird to give up her gizzard to science. 
Today, there's Lord Lime Crest, a small 
flock of Dukes and Duchesses — even chicks 
hatched from eggs laid by the gizzardless 
hens. These birds have thrived on an all 
mash diet containing ample amounts of Lime 
Crest Calcite Flour enriched with manganese 
and iodine. This experiment has proved the 
opinions of many nutrition authorities that 
while the grinding function of grit is impor- 
tant to commercial flocks, its chief purpose 
should be to provide a source of needed 
minerals — principally calcium for shell mak- 
ing. Therefore, isn't it logical that poultry 
grit should provide mineral factors? 


Calcium in the Mash 
and in the Grit 


All out production requires a surprisingly 
large intake of calcium for shells and body 
maintenance. Many mixers are meeting this 
need by enriching their feeds with Lime Crest 
Calcite Flour (with or without manganese 


LIMESTONE PRODUCTS CORP. of AMERICA 


Box 6, Newton, New Jersey 


Lady Lime Crest, now going on 5 years old — 
still healthy and laying regularly. 


and iodine added); also recommending and 
selling Lime Crest Calcite Crystals for grit. 
Lime Crest Crystals meet every grinding need 
and at the same time provide an added 
source of calcium and other minerals. 


May we send you more information — 


@ FARMERS ELEVATOR CO., Ipava, IIl., 
has purchased the elevator at New Phila- 
delphia, Ill. 

@ SNYDER FEED CO., Canton, N. Y., has 
moved its feed store and warehouse from 
the Bell sheds on Court street to the 
Broeffle building on Hodskin street. 
@ GERALD W. VIZARD, athletic director 
of the Pleasant Mills, Inc., high school, has 
resigned his position to become manager 
of the employees’ service department for 
the Central Soya Co. and the McMillen 
Feed Mills at Decatur, Ind. 

MILLFEED FUTURES 
Volume of trading in millfeed futures 

reported by clearing members of the Kan- 
da Kansas City Board of Trade and St. 
Louis Merchants Exchange during the 
month of August totaled 32,355 tons ac- 
cording to the monthly report of Louis E. 
Wolf, federal supervisor in charge. At 
Kansas City trading in bran totaled 12,565 
tons and shorts 4,615 tons. St. Louis totals 
were 11,875 tons for bran, 2,200 tons for 
middlings and 1,100 tons for shorts. 


Calendar 


of coming events 


American Soy Bean Association, 
Purdue University, West Lafay- 


Conference for New York State 
Feed Merchants, Cornell Uni- 
versity, Ithaca, N. Y....Sept. 23 

National Fire Prevention Week 

Grain & Feed Dealers National 
Association, Business meeting 
for officers, directors and secre- 
taries of affiliated associations, 
Elms Hotel, Excelsior Springs, 

Missouri Grain, Feed & Millers 
Association. Business meeting 
for officers and directors, Elms 
Hotel, Excelsior Springs, Mo. 

National Feed Week. ..Oct. 19-24 

National Safety Congress, Hotel 
Sherman, Chicago, Ill., Oct. 27-29 

Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Iowa ......... Dec. 1-2 

Northwest Retail Feed Associa- 
tion, Hotel Nicollet, Minneap- 
lis, Minn. Jan. 11-12 

Wisconsin Farm & Home Week, 
University of Wisconsin, Madi- 

Illinois Farmers Grain Dealers 
Association, Pere Marquette 
Hotel, Peoria, Ill. ..... Feb. 2-3 

Central Retail Feed Association, 


Hotel Schroeder, Milwaukee, 
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urges farmers to use more 


Wheat For 


if we are to win the war 


ODAY I want to talk with you 

about two very urgent situa- 

tions. Each of them is an im- 
portant part of the job of farming 
in wartime. One of the situations 
is the need for feeding more wheat 
to livestock. The other is the need 
for salvaging every bit of scrap 
materials that farmers possibly can 
spare. 

First, let's take the necessity for 
feeding more wheat. 

The plain truth is, we are using 
up our corn supply faster than we 
are producing more corn. This year 
we are using about 150 million bu- 
shels more than we raised last 
year. Next year, unless we feed 
more wheat than usual, we will use 
over 200 million more bushels of 
corn than we are raising this year. 

That is the outlook now and it 
takes into account the splendid 
1942 yield indicated by the August 
crop report. From the way things 
looked the first of this month we 
will produce about 75 million bu- 
shels more corn this year than we 
did last year. But even so the ex- 
pected increase in corn production 
is not keeping pace with the much 
larger increase in the number of 
meat and dairy animals that must 
be fed. 

This year we have not felt the 
pinch of using corn faster than we 
produced it. The reserves of corn in 
the ever-normal granary have been 
enough to take care of practically 
all needs. I am glad to say that we 
still have large stocks in the na- 
tional granary. 

But you can see what we are up 
against at the rate we are going 
now. It's like drawing more money 
out of the bank each month than 
you put in. There is a limit to the 
time that sort of thing can go on. 

We must act quickly. Meat and 
milk and eggs are among the most 
essential of our materials of war. 
We must keep producing enough. 
We can do this only if we continue 
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to maintain large supplies of feed 
grains. 

What about producing more 
corn? In a few places that might be 
the best way, but not in most of the 
great producing areas of the Corn 
Belt. Other war crops are just as 
vital as corn — soybeans, for in- 


This address on “Making Our Wheat 
Reserves Count,” was recently delivered 
by Secretary of Agriculture, Claude R. 
Wickard, on the department of agriculture 
period of the National Farm and Home 
Hour. Because this topic is of such inter- 
est to the feed trade it is reprinted here 
in its entirety. 


stance, and hemp. Both can be 
raised in the Corn Belt. In fact, 
acreages of both of those crops 
must be increased there. 
Fortunately there is a better way 
of maintaining our feed supplies. 
That is to use part of our great 
wheat reserves for feeding. We are 
producing much more wheat than 
we can use as flour. We had near- 
ly a full year’s supply on hand 
when this year’s harvest began. 
The new crop is enough to fill all 
of our needs for a year and a half. 


In fact we have so much wheat 
that there is not enough room to 
store it all. In some parts of the 
West wheat is piled on the ground. 

From the viewpoint of making 
flour we have hundreds of millions 
of bushels of surplus wheat. From 
the viewpoint of keeping up pro- 
duction of meat, milk and eggs, and 
of making synthetic rubber I don't 
think we have a bushel of surplus. 

Now wheat is a fine feed. I can 
say that from my personal experi- 
ence, from the results I have had 
from feeding wheat on my own 
farm in Indiana. And the work of 
experiment stations in all parts of 
the country point to the same con- 
clusion. 

Wheat is fully equal to corn in 
feeding value. In fact, hogs and 
beef cattle utilize the nutrients in 
wheat slightly better than those in 
corn. Often the best results are ob- 
tained from feeding wheat in a mix- 
ture with other grains. These mix- 
tures can be at least 50 per cent 
wheat, sometimes more. 

The main reason why more farm- 
ers do not feed large amounts of 
wheat in ordinary times is price. 
Also many farmers have gotten into 


feed in their customary trade area. 


Remove County Restrictions 


HE department of agriculture has announced that feed wheat will be 
supplied to any county in the United States either directly by the 
Commodity Credit corporation or through the customary channels of trade. 
Any producer may have wheat delivered to him at his customary shipping 
point upon proper certification that he will use it for feeding livestock and 
poultry. If a producer desires to purchase his feed wheat at some delivery 
point outside his immediate community he may do so by securing proper 
approval and identification from his county AAA committee. Local dealers 
and processors may distribute feed wheat either as whole wheat or mixed 


Large distributors and large processors will be required to designate the 
areas they propose to serve and a nominal feed wheat price will be estab- 
lished for the point at which CCC makes delivery. Such distributors and 
processors will be permitted to file claim for a refund if the county feed 
wheat price at final point of delivery is less than their feed wheat cost plus 
appropriate transportation cost. Any producer or local dealer may secure 
prices and other information regarding the feed wheat program by consult- 
ing his county AAA committee or through the regional offices of Commodity 
Credit Corporation at Chicago, Kansas City, Minneapolis, or Portland. 
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the habit of thinking of wheat as a 
money crop and a food crop, and of other 
grains as feeds. 

At present there is no need to think 
about the price angle. Congress has au- 
thorized the department of agriculture to 
make 125 million bushels of government 
owned wheat available for feed at prices 
comparable to those for corn. Thus, 85 per 
cent of corn parity is the basis of the price 
for feed wheat as well as for corn. At this 
price level wheat is a bargain. 

I hope that farmers who plan to use feed 
wheat from the ever-normal granary will 
begin ordering it right away. For one 
thing it will help them at this time when 
many farmers are short on corn before the 
new crop comes in. It’s much better to 
keep feeding grains than to put livestock 
on light feeds during the next few weeks. 
Also buying wheat now will help ease the 
storage problem for wheat. Even when the 
corn crop comes in it will be better to keep 
feeding wheat for a while and put the corn 
under seal. In most areas there is no 
trouble finding storage space for corn. 

Then there is one more reason for buy- 
ing wheat now and getting it on the farm 
where it is to be used. Later in the year 
transportation will be a lot tighter than it 
is now. 

Those are some of the immediate con- 
siderations. For the long pull we need to 
remember one main point: Every bushel of 
wheat used for feed saves a bushel of corn 
or other feed grain. We must not let our 
grain reserve fall too low. That would be 
shortsighted and might be disastrous. 

Collecting scrap materials was the other 
wartime job I mentioned at the start. We 
all know that every bit of salvaged metal 
and rubber we can lay our hands on is 
needed to turn out guns, tanks, ships and 
planes, and to make such things as essen- 
tial farm machinery. 

The latest reports I have show that al- 
ready the war boards have collected about 
two million tons of scrap iron. They have 
helped collect great amounts of rubber, 
too, but there are no exact figures on that 
part of the work since scrap rubber from 
both farm and city areas was handled all 
together by the oil companies who co- 
operated. 

The scrap campaign still is going on. It 
is a continuing war job. I know that all of 
you will want to make sure you have not 
overlooked any scrap on your farms, and 
that if you can find any more you will 
work with your war boards in getting it to 
where it can do the most good. 


Feed Wheat 


Facts 


Wheat has to be coarsely ground or 
tolled for cattle, horses, and young chick- 
ens, and preferably also for swine. Corn 
may be fed on the ear, which saves money 
and labor. Wheat also tends to form a 
sticky, pasty mass when chewed, hence 
is supposed to be less easily digestible 
than other grains. But coarse grinding or 
mixing with bran or one of the other 
grains overcomes this tendency to sticki- 
ness. Wheat should not be finely ground 
for livestock feeding. 

Pound for pound wheat is equal to corn 
in feeding value. It is better in most re- 


spects than barley or oats. It contains 
somewhat more digestible protein than 
corn, a little less fat, and slightly more 
carbohydrate. It is definitely higher than 
corn in energy value. It is also higher in 
net energy, total digestible nutrients, and 
carbohydrate than either oats or barley. Its 
low crude fibre content gives it an ad- 
vantage in digestibility over barley and 
more especially over oats. 


None of the grains is a complete feed, 
of course. They are all deficient in essen- 
tial minerals and also in the better quality 
proteins which are necessary for the phys- 
ical growth and development and the 
proper functioning of farm animals. These 
deficiencies are supplied in other livestock 
feeds—pasture grasses, hay, silage, and 
protein supplements, in particular oil-seed 
presscakes and meals—linseed, cottonseed, 
soybean, and peanut, all of which contain 
from 37 to 45 per cent of protein. 


The proteins of both corn and wheat are 
deficient in certain essential amino acids, 
hence the necessity for supplementing with 
the oil-seed presscakes, tankage, or other 
high-protein feed. On the other hand the 
protein of wheat bran is very high in es- 
sential amino acids. Long regarded as 
valuable in the main for adding bulk to 
the diet, the bran is now known to rate 
high in food value. Rats grow twice as 
fast on bran as on white flour, for instance. 

Green feeds also supply vitamins, some 
of which the grains lack to a large extent. 
Yellow corn does supply some vitamin A 
in the form of carotene, but leafy-green 
hays are better vitamin sources in dry-lot 
feeding. Hence there need be no vitamin 
A deficiency merely because wheat is sub- 
stituted for yellow corn in a ration con- 
taining carotene-rich forages. 

Wheat, therefore, is a fine feed. It is 
fully equal to corn in feeding value. In- 
deed hogs and beef cattle use wheat nutri- 
ents slightly better than they do those in 
corn. Often the best results are obtained 
from feeding wheat with a mixture of other 
grains. These mixtures can contain at 
least 50 per cent of wheat, sometimes 
more. At the moment the price considera- 
tion does not prevent the use of wheat in- 
stead of corn. a 

Congress has authorized the department 
of agriculture to make 125 million bushels 
of government-owned wheat available for 
feed at 85 per cent of the parity price for 
corn. At this price level wheat is a bar- 
gain. In making price comparisons with 
other grains, however, the pound weight 
per bushel should be considered. 

A bushel of corn weighs 56 pounds and 
a bushel of wheat 60 pounds. Wheat at 
$1.07 a bushel is therefore as economical 
as corn at $1. Because hogs and beef 
cattle use the nutrients in wheat slightly 
better than those in corn, a bushel of 
wheat at $1.12 is equal to one of corn at 
$1 for these animals. The feeding value of 
a bushel of barley calculated on the same 
basis is 80 cents. 

According to the Missouri Agricultural 
Experiment station, good-quality wheat has 
proved itself to be worth as much as 10 
per cent more than corn, bushel for bushel, 
for feeding hogs. That means it takes 10 
per cent less of feed to make a pound of 
gain. Hogs also gain faster on wheat than 


on corn and find it more palatable as well. 
One-half less high-protein supplement is 
needed with wheat than with corn, while 
wheat also produces a better finished hog, 
a more desirable carcass, and gets him to 
market in 10 days less time, on the average. 

Experimental feedings of half wheat in 
the grain ration have given good results 
with dairy cows. When used in a balanced 
grain ration as a substitute for one-third 
to one-half the corn, wheat is considered 
equal or even superior to corn. 

Excellent egg production has been re- 
ported from pullets kept in cages and fed 
a mixture containing 84 per cent of un- 
ground wheat. 


Cornell Conference 
For Feed Merchants 


A one-day conference for feed merchants 
will be held at Cornell university, Sept. 23, 
under the direction of the department of 
animal and poultry husbandry according 
to an announcement by Austin W. Carpen- 
ter, president of the Eastern Federation of 
Feed Merchants. 

The one-day meeting was arranged at 
the request of the Federation, following 
cancellation of the annual Cornell Nutri- 
tion School and President Carpenter strong- 
ly urges all members to attend the confer- 
ence if possible. 

There will be no registration fee and 
members desiring hotel accomodations are 
advised to make them in advance by writ- 
ing directly to the Ithaca, Clinton, or 
Victoria hotels. 

The program for the conference has been 
arranged as follows: 


MORNING SESSION—Dairy Rations 
F. B. Morrison, presiding 

9:30—Purpose of Conference—F. B. Morri- 
son. 

9:40—Minerals and fat in dairy rations— 
L. A. Maynard. 

10:00—Recent information on the protein 
and vitamin requirements of dairy 
cattle—F. B. Morrison. 

10:20—How to make a feed formula—E. S. 
Savage. 

11:20—Getting maximum returns from 
dairy feeds—W. T. Crandall. 

12:15—Lunch. 

AFTERNOON SESSION—Poultry Rations 
G. F. Heuser, presiding 
1:40—The poultry situation and feed out- 

look—L. C. Norris. 
2:15—Experimental work dealing with 
substitutes for critical ingredients— 
G. F. Heuser. 
3:00—Symptoms of feeding deficiencies— 
F. W. Hill. 
3:35—Formula adjustments to meet the 
feed situation—E. I. Robertson. 
EVENING SESSION—Questions and 
Answers 
E. S. Savage, presiding 
7:30—Questions answered by staff mem- 
bers. 
9:00—Refreshments. 


@ A. E. BENTLEY, Fairview, IIl., has been 
appointed manager of the Fairview Farm- 
ers Elevator Co., to fill the vacancy caused 
by the sudden death of W. R. Willcoxen. 
Mr. Bentley was formerly assistant manager. 
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GRANULAR POWDER 
es MIXES EASIER 


MIN A& 


— FIT YOUR REQUIREMEN 
POWERFUOL 


in the Battle for 


Greater Production 


x * 


SILMO'S complete battle line of Vitamin A and D prod- 
ucts constantly develops new salients of economy, con- 
venience and proven feeding results. And you can depend 
on SILMO for the utmost possible protection of your 
supply lines no matter what strains the emergency may 
produce. 


For advice on meeting requirements of 
Limitations Order L-40 and for best possible service 
on all Vitamin A and D Oils, Fortified Oils, and 


VIT-D — ary mix products 
ASK 


SILMO SALES CORPORATION 


RAILROAD BLVD., VINELAND, N. J. 


a division of SILMO CHEMICAL CORP. 
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“DON'T GAM 
PRODUCTIO 


keep your feeds 


nutritionally complete’ 


Frepmen KNOW that the only satisfied customers today are those getting 
the extra production our nation needs. Only feeds which supply a full 
quota of feed nutrients can achieve this goal. That’s why it pays to mix 


“Nopeo”* Vitamin A and D Oils. 


“NOPCO” OILS MEET TODAY'S NEEDS—“Nopco” oils have been spec- 
ially blended to permit the addition of ample Vitamin D plus the 
maximum amount of true Vitamin A from fish liver oil as allowed by 
recently amended government regulations. Most feedmen are finding 
out that it pays to supplement the variable carotene content of alfalfa 
and yellow corn with this guaranteed true Vitamin A, for top production.° 


“NOPCO” HELPS YOU SELL MORE FEED—“Nopco’s” constant advertis- 
ing to poultrymen in farm and poultry papers now offers a new 16-page 
illustrated “Poultrymen’s Guide to Increased Egg and Poultry Produc- 
tion—Thru Better Feeds and Feeding.” It’s written by Ray Ewing, 
author cf the famous “Handbook of Poultry Nutrition”. Write “Nopco” 
for a FREE copy—see how this service builds feed sales for you. 


* Trademark of National Oil Products Company 
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clark hutchinson’s 


is popular feature 


HEN genial Clark Hutchin- 

son, better known to his 

friends as “Hutch”, con- 
ceived the idea of installing a 
blackboard at the Tuxedo Feed 
Store, New Smyrna Beach, Fla., for 
the convenience of his customers, 
he little realized how popular this 
feature was to become. 

From the first his motto seems to 
have been: “Service and more serv- 
ice, makes satisfied customers.” At 
any rate, a new medium of service 
has been installed in his store 
which has been so well received 
that Early & Daniel, the manufac- 
turers of Tuxedo feeds, are consid- 
ering the idea of making similar 
boards available to all of their 
dealers throughout the country. 


This attractive, neatly framed 
blackboard measures about 6 feet 
by 4 feet and is divided into nine 
good-sized rectangles, each marked 
off with white paint. At the top is 
printed: Farmers For Sale & Ex- 
change Bulletin, with the notation 
underneath: Free To Our Custom- 
ers. The board is prominently dis- 
played on the wall of the sales 
room and upon request any cus- 
tomer is entitled to list without 
charge, any items or services which 
he wishes to buy, sell or trade. 


| 
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TUXEDO FEED STORE 


Only one ad is inserted in each 
square thus keeping the board 
looking neat and orderly at all 
times. The management reserves 
the right to edit all ads which are 


allowed to remain posted as long _ 
as necessary or until the space is © 


needed for other listings. The serv- 
ice has become extremely popular 
and even Mr. Hutchinson was sur- 
prised at the many responses re- 
ceived in connection with these 
bulletins. 

Many laughs, but no replies, 
were received by the owner himself 
when he inserted the following no- 
tice: “For sale or trade, one pretty 
wife for a good set of tires.” Per- 
haps it was just as well, however, 
that no offers were made, as the 
fact of the matter is that since Mr. 
Hutchinson is not married he might 
have a hard job to fill his part of 
the bargain. 

Another feature well worthy of 
mention is the free delivery service. 
This is for distant customers who 


A MODEL of neatness is this 
modern feed store, below, oper- 
ated by genial Clark Hutchin- 
son. Note the flag which flies 
daily at the front of this store. 
A close-up view of the neatly 
framed blackboard maintained 
as a service feature is shown 
at the right. 


CLARK HUTCHINSON 


come to town only occasionally. Mr. 
Hutchinson's truck goes out one 
day a week taking orders for de- 
livery on the following day. The 
recent ODT restrictions have not al- 
tered this service as yet although 
local deliveries are being curtailed 
to some extent. 

“This delivery service has really 
been a big asset to my business,” 
remarked Mr. Hutchinson. ‘Shortly 
after I acquired a delivery truck I 
started sending it out to the rural 
districts where a feed store was not 
convenient tor people to patronize. 
I gradually have extended this 
service until now it takes in a 50 
mile radius. This convenience of 
having us call at the door for orders 
to be delivered the following day 
has brought us many new custom- 
ers. They really appreciate and 
need this service. 


(Continued cn Page Forty-nine) 
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chicago feed man fosters 


Declaration War 


by our unarmed forces 


N adjoining colums is printed 

“A Declaration of War by the 

Unarmed Forces of the United 
States of America’. We ask you to 
read this “Declaration” and note its 
import. In a large number of cities 
and towns of the United States cop- 
ies of this declaration are being 
circulated and signed by hundreds 
of patriotic citizens. Dozens of na- 
tional organizations including Ro- 
tary International, Kiwanis, Order 
of Eastern Star, Brotherhood of Lo- 
comotive Engineers and other labor 
unions, service clubs and civic 
groups have endorsed this move- 
ment and are cooperating in secur- 
ing signatures. 

The author of this movement is 
a man who prefers to remain anon- 
ymous but because he is so well 
known to the feed trade and be- 
cause we believe he is making an 
important contribution towards our 
ultimate goal of Victory, we are 
privileged to announce that he is 
Clarence P. Clark, 1900 Board of 
Trade Bldg., Chicago, Ill. For the 
past 32 years Mr. Clark has been 
associated with the Quaker Oats 
Co. at Chicago. He has been active 
in feed circles and served as chair- 
man of the National Feed Merchan- 
dising Council of the American 
Feed Manufacturers association. 

Several months ago while dis- 
cussing the war with his son, a lieu- 
tenant in the United States army, 
the boy remarked “Dad, give us the 
equipment—and we'll knock their 
blocks off . . . step out and sell the 
people that it's their war too!” 

Now Mr. Clark is not only a 
salesman but he is a man of action, 
too, and the more he considered his 
son's request the more urgent it 
seemed that something should be 
done. He consulted some of his 
close personal friends. They put 
their heads together and this ‘“Dec- 
laration of War” is the result. 

The selling job Mr. Clark is now 
tackling is one of the biggest jobs 


C. P. CLARK, above, originator 
of "A Declaration of War by 
the Unarmed Forces of the 
United States," has tackled 
one of the biggest selling jobs 
of his career and is now de- 
voting his full time to promot- 
ing this patriotic movement. 


on earth, but it is vitally important 
—so much so that his company has 
permitted him to devote his entire 
time to this cause. Mr. Clark is 
spending his own time and money 
and is working ceaselessly to en- 
list nation-wide support for his 
plan. 

Chicago was selected as a trial 
city to determine the reaction of in- 
dividuals and organizations to the 
“Declaration”. Mr. Clark personally 
contacted over 70 organizations 
and prominent individuals repre- 
senting the business, religious and 
cultural interests of the city. All 
enthusiastically endorsed and 
pledged active support for his plan. 


With this experience a plan was 
developed for projecting this patri- 
otic movement into all cities. and 
towns of the United States. The 
“Declarations” are printed on large 
sheets 17” by 22” with space below 
for about 100 signatures. 


National organizations, service 
clubs, fraternal groups, religious 
bodies and others are presenting 
these ‘Declarations’ and its pur- 
pose to their clubs, chapters, lodg- 
es, etc. 


The local heads of these organ- 
izations will form a local committee 
which will conduct an active cam- 
paign in each city and town de- 
signed to obtain the maximum num- 
ber of signatures. The sheets of sig- 
natures will be bound into a book 
and sent to the president of the 
United States. A picture of the book 
—which on the cover will show the 
number of signatures and town and 
state—will be sent to each United 
States Senator and Congressman 
and to national labor leaders along 
with a copy of the Declaration. 


A DECLARATION OF WAR 
By The 
UNARMED FORCES 
Of The United States of America 


More than two million American young 
men have gone to war! They have set 
aside their hopes and dreams. They have 
left comfortable homes. Postponed careers. 
Declared a moratorium on life! 

Turned abruptly from the ways of peace 
—they are now digging ditches, building 
roads, peeling potatoes, swabbing decks, 
emptying garbage, drilling, training — 
learning to shoot! We may thank our lucky 
stars they don’t have to learn to die. They 
are Americans. They just don't like being 
kicked around. 

They went cheerfully—went where they 
were sent, and no questions asked. Rich 
and poor. Republicans and Democrats. 
Catholics, Protestants, Jews, Gentiles, white 
and colored. Wealth, position, religion, col-- 
or, politics—these don’t matter when the 
question is one of freedom or slavery. 

There are no limitations on the hours 
these boys work now. No rules decide their 
pay. They've got a grim, tough job to do, 
and they're doing it—like men! 

They're learning things every day — 
these boys we say we cherish. Learning a 
lot of things we should know—but stupidly 
refuse to admit. 

They're learning that courage alone is 
a thin weapon against Axis planes and 
tanks. 


(Continued on Page Fifty-five) 
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SALES TIP FOR FEED DEALERS: 


Your £9g Feed Customers Need 
Sell Them 


CUSHIONED 


EGG CARTON 
@ ONE PIEC! 


© NO SET-UP REQUIRED 


NO FILLERS 


© NESTED, READY TO FILL 


@ ELIMINATES BREAKAGE 
@ WONDERFUL DISPLAY 
@ LOW COST 


THIS POPULAR CARTON BRINGS YOU EXTRA PROFITS PER CUSTOMER... 


Every Egg Feed buyer is a prospect for these _tised .. . are well-known and liked by your trade. 


attractive, sturdily-constructed cartons ... be- They are easy to sell to poultry raisers, roadside 

cause CARRY SAFE Cartons help them market stands, grocery stores, etc. Exclusive features 

eggs at better prices. provide a wonderful display of eggs . . . with 
Thus you make a bigger sale and more profit | '™aximum protection against breakage. 

per customer ... and pave the way to steady, Low in cost, the CARRY SAFE Egg Carton is 


profitable repeat business. a tried and proven money-maker for feed dealers. 


CARRY SAFE Egg Cartons are heavily adver- Write us today for prices and FREE SAMPLES. 


Send for Free Sample and Prices Toda 


Telephone: SUPerior 3886 


SELF-LOCKING CARTON CO., FB-9-42 
511 E. Illinois St., Chicago, Il. 
Gentlemen: 


Serd 7t orce prices and FREE eens of CARRY 
SAFE Egg Cartons. 


SELF-LOCKING CARTON CO. |e 


SII E.lllinois St, Chicago, Illinois rm 


City State 
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It will take millions of 


NEW layers to complete the job 


Layers are not only BORN, they are also MADE . . . and properly 
balanced rations, amply fortified in vitamins A and D, are an 
important factor in this “making”. 


Adequate vitamin A fortification, simple enough before Limitation 
Order L-40, has become a problem to the feed trade. They know 
how difficult it is to determine definitely how much vitamin A is 


supplied by the alfalfa leaf meal and yellow corn used in their 
feeds. 


Thus it has become of paramount importance that every unit of 
vitamin A obtained from fish liver oils be utilized to the fullest 
extent allowable under the limitations of L-40.. 


For certain types of feeds it will be found that better results will 
be obtained by using CLO-TRATE “400” Vitamin A and D 
Feeding Oil which contains 400 A.O.A.C. units of vitamin D and 
1500 U.S.P. units of vitamin A per gram. 


CLO-TRATE 
be 400” 


Vitamin A & D Feeding Oil 


May be used, under the new ruling, in 
rations fed with supplemental grains. Con- 
tains 400 A.O.A.C. units of vitamin D 
and 1500 U.S.P. units of vitamin A per 
gram. 


Other CLO-TRATE Products | include: 
CLO-TRATE “L-40” Vitamin A and D 
Feeding Oil; CLO-TRATE “800” Vita- 
min D Feeding Oil; and CLO-TRATE 
— D”, vitamin D in edible powder 
orm. 


Each CLO-TRATE Product is guaranteed 
to contain not less than the unitage 
claimed. Every batch is checked before 
shipment in our chemical and physical 
laboratories, and tested on chicks by the 
A.O.A.C. method. 


Write for full particulars 


* WHITE LABORATORIES, INC. * 


Manufacturers of Dependable Vitamin Products 


NEWARK 


NEW JERSEY 
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. J. THOMAS, owner of the 
Economy Feed Mills, Harrison- 
ville, Mo., maintains a 315 acre 
farm as a proving ground for feed, 
seed, stock and poultry in connec- 
tion with his feed business. It would 


seem that a farm of that size would } 


demand all of a man’s time and 
would be a business in itself but 
Mr. Thomas is an organizer. While 


he assumes active control of both i: 


saves lespedeza crop 
for feed mill owner 


the feed business and the farm he & 


employs dependable assistants who 


carry out his directions so that he © 


has time to carry on his civic activi- 
ties as well. He has been a charter 
member of the Kiwanis club for 18 
years. He calls every farmer in his 
trade territory by his first name and 
this intimate friendly relationship 


no doubt has contributed to his 


rapidly growing success. 

Last fall Mr. Thomas was faced 
with the problem of harvesting 200 
acres of lespedeza seed, weeks 
after wet weather had prevented 
its cutting. It was dead ripe, flat, 
and the seed was falling out. The 
combine reel would not touch it so 
Mr. Thomas removed the reel and 
installed a rotary brush similar to 
those used on street sweepers. This 
he had made to his specifications, 
15 inches in diameter. He geared 
the drive to rotate 50 times a min- 
ute. Iron bars were bolted on each 
side of the combine to hold the 
shaft so that the brush would be 
just above a fraction ahead of the 
cutter bar. A drive chain from the 
reel bar to the brush shaft com- 
pleted the equipment that saved at 
least half of a yield of from 200 to 
800 pounds of seed per acre. The 
seed that fell out would reseed the 
ground for another crop since most 
of the plants were pulled up by the 
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THREE views of the attach- 
ment devised by F. J. Thomas 
for harvesting lespedeza seed 
are shown above: (1) Com- 
bine with reel removed and 


brush in place. (2) Close-up 


view of the rotary ‘'street 
sweeper brush, placed just 
above and slightly ahead of 
sickle bar. (3) Bars bolted to 
frame to hold brush shaft. At 
left, below, is an exterior view 
of the Economy Feed Mills, 
Harrisonville, Mo. 


roots. The cost of the new equip- 
ment was approximately $400 but 
it saved several thousand dollars 
worth of seed. 

Mr. Thomas uses lespedeza as a 
soil builder in his rotation of crops 
and profitably harvests hay and 
seed while improving his fields. He 
proves what can be done with feed- 
er cattle some of which he believes 
should be on every farm. He raises 
Shropshire sheep, subject to regis- 
try, which he sells to start flocks 
while his wife is equally proud of 
her flock of 350 white rocks that 
produced 276 eggs per day last 
year, for an average production of 
79 per cent. 

This flock was started from chick- 
ens turned in on an account owed 
by a farmer. They were measured 
for producers and found lacking, in 


fact they seemed “not worth hav- 
ing’, but Mrs. Thomas went to work 
with a sanitation program, proper 
care and regulated feeds. The pul- 
lets had good frames and respond- 
ed well to modern chick raising 
methods, again proving the Thom- 
as’ contention that good feed plus 
good care will pay dividends. 

Mr. Thomas is working now on 
plans to increase hog production in 
his community, which was in sec- 
ond place in hog production in 1930 
and 1931 but has since dropped to 
practically nothing. For the past 
five years he has been pushing the 
sale of Funk's hybrid corn and his 
sales last year showed a 100 per 
cent increase over the year before. 

He uses a cold process, molasses 
machine, mixing some of his feeds 
under his own brand which he sold 
exclusively for eight years until 
popular demand caused him to 
stock Purina and Nutrina feeds. Last 
year rounded out his 20th anniver- 
sary as a feed dealer. His office 
space has recently been remodeled 
and enlarged to more than twice its 
original size and now boasts fluor- 
escent lighting, new fixtures and 
modern office equipment. 
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MERICA’S armies, at home or in the field, her navies on 

the high seas, are relying on you to do your share. Operat- 

ing at less than full efficiency today is WASTE. Your nation ex- 

pects you to have your mill in shape for all-out effort—however 
long it may be needed. Prater Service is ready to help you. 


PRATER PULVERIZER COMPANY 


1825 S. 55TH AVENUE CHICAGO, ILL. 


D Blue Streak Standard 0 Blue Streak Advance (0 Blue Streak Streamliner 
PRATER PULVERIZER COMPANY—1825 S. 55th Ave., Chicago, Ill. 


00 Twin Spiral Mixer 


Please send information on 
equipment I have checked. 


COMPANY 


1825 South 55th Avenue, Chicago, Illinois 
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and constructive selling 
discourage home grinding 


OR 75 years the Lyon & Green- 

leaf Co., Ligonier, Ind., has 

been proving that quality pro- 
ducts constructively and intensively 
sold, are the foundation of perma- 
nency and fair profits. In the inten- 
sive competition prevalent today, 
fair and unfair, quality alone is not 
enough, the owners claim. 

Lloyd Kesler, manager of the feed 
department. spends his time in and 
out of the mill, keeping in close 
contact with the firm’s customers, 
managing the custom grinding-mix- 
ing department, and keeping the 
quality of the products up to the 
highest notch. He visits farm cus- 
tomers who are large poultry pro- 
ducers or livestock raisers in the 
community, gives them advice on 
feeding problems and diagnoses 
cases when trouble arises in poul- 
try flocks or livestock herds. 

In this connection he recommends 
the kind of remedies to apply — 
gives practical advice on care, san- 
itary conditions, feeding methods 
and recommends changes in feed 
if the existing type used is not prop- 
er for the particular conditions pre- 
vailing. Primarily, Mr. Kesler aims 
to combat hap-hazard, hit-or-miss 
experiments in feed processing as 
it is some times done on the farm. 

“We try to discourage using pri- 
vate formulas mixed with crude 
hand tools on the granary floor,” 
said Mr. Kesler. “Such mixtures can 
be only guesswork at best, and the 
farmer then has a lop-sided feed 
which in the long run costs him 
much more than the amount he 
saves by using his own private 
grinding equipment, with a scoop 
shovel for a mixer. For effective re- 
sults this program has to be kept 
up the year around,” he added, ex- 
plaining that machinery salesmen 
use convincing arguments by list- 
ing savings on hauling, handling, 
and labor in addition to the mixing 
and grinding charges, in order to 
induce farmers to instail their own 
private mills. 

“We have no quarrel with the 
manufacturer of home operated 
grinding equipment but we feel it’s 
our job to convince the farmer by 
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logical (not high pressure) methods 
that he will make more money in 
the long run, year in and year out, 
by being a specialist himself, in his 
own line farming and _ livestock 
raising, and let us specialize in 
producing the kind of feed for him 
that makes him the most money in 
the shortest possible time,” added 
Mr. Kesler. 

“We put it right up to the farmer 
straight from the shoulder—ask him 
how he can mix a ton of feed thor- 
oughly by hand when we require 
a big, powerful, rotary mixer, run- 
ning 20 minutes to do a good job. 
Why should he do the hard work, 
and then not be accurate in the 
processing? These questions go 
right straight to the spot—where it 
affects him most—his pocket book.” 

The firm of Lyon & Greenleaf 
stands squarely on the fundamental 
principle that good equipment is a 
part of a constructive selling pro- 
gram. Even if all arguments on 
quality fail to convince a farmer he 
should buy their products, they can 
point to their equipment — up-to- 
date grinders, mixers, shellers, 
cleaners, etc., which not only guar- 
antee better quality, but also as- 
sure faster, better and more satis- 
factory service at the mill. 

“If you put in a new grinder, a 
new mixer or some other piece of 
equipment, it is something to talk 
about when you call on your pros- 
pects,”” stated Mr. Kesler. “Likewise 
you can use it as the very basis for 
a newspaper or direct mail cam- 
paign—something out of the ordi- 
nary mine-run, sales argument. It 
clicks. It convinces the prospect 
that all other things being equal in 
his mind, here he can get quick 


TWO views of the Lyon & 
Greenleaf Co., Ligonier, Ind., 
are shown at the right. Note 
grain conveyor in upper photo 
which runs from railroad build- 
ing on left to the mill. Lower 
picture shows entrance to cus- 
tom grinding and mixing de- 
partment. 


service—in and away without de- 
lay—and good feed. 

“We talk about eliminating as 
much unnecessary labor as possi- 
ble. Then we demonstrate what 
these factors are, if and when the 
farmer comes in with a load of 
grain. Once he sees the many ad- 
vantages of quick services with the 
minimum of labor, he is apt to re- 
main a repeat customer. In some 
instances members of the third gen- 
eration of some farm families are 
still trading with this firm,” Mr. Kes- 
ler explained. 

The Lyon & Greenleaf mill, 
which also manufacturers cracker 
and baker's flour, self rising biscuit 
flour and kindred products, ships in 
carloads. It was completely re- 
modeled and modernized in 1925 
including the establishment of a 
modern testing laboratory for scien- 
tific milling. The roller mill's capa- 
city is 600 bbl. per 24 hour day. The 


(Continued on Page Fitty) 
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at feed plant operated 
by the davis grain co. 


HERE is a lot of difference be- 

tween the old elevator which 

the Davis Grain Co., Wataga, 
Ill., purchased from a farmers’ coop- 
erative concern in 1934 and the 
present modern plant now occupied 
by this progressive company. 

Wataga has a population of 
about 500 people. It is on the C. B. 
& Q. railroad. The Davis Grain Co. 
plant is located right in the village. 
The railroad runs along one edge 
of the village and the elevator is 
located on this railroad. The coop- 
erative had failed to make a suc- 
cess of the business. The last two 
years they operated, Robert R. Wil- 
lett had been the manager. When 
they sold out to the Davis Grain 
Co., Mr. Willett was retained as 
manager. 

The new owners operated the old 
elevator for three years. They then 
tore it down completely and erect- 
ed the first unit of the present plant, 
with a capacity of 15,000 bushels. 
All new equipment was installed at 
this time. Business grew and two 
years later they built the “annex,” 
with a capacity of 28,000 bushels. 
They also bought an old lumber 
shed and remodeled it into a crib 
holding 12,000 bushels. Then last 
year they erected a concrete tank, 
which brought their capacity up to 
75,000 bushels. In a normal year 
from 250,000 to 300,000 bushels of 
grain are handled. 

In the meantime, some of the 


firm's grain customers had express- 
ed a wish that the elevator handle 
feeds. As Wataga is close to sev- 


eral other small towns having feed | 


mills it was not possible to extend 
a feed business over a wide terri- 
tory but the Acme line of commer- 
cial feeds was taken on as an ac- 
commodation to grain customers. 
This line was installed at the time 
the “annex” was built, a small feed 
warehouse being built as a part of 
the elevator. In addition to the com- 
plete line of commercial feed all 
kinds of feed ingredients are also 
handled. 


With only a small territory in 
which to sell, the only method of 
promotional work done is the mail- 
ing of literature by the Acme con- 
cern to Mr. Willett’s customers, a 
total of from 60 to 75, two or three 
times a year. Occasionally, if some- 
thing new comes out, or there is a 
change in general conditions, a 
special mailing is sent out. The 
feeds come in by truck from the 
factory. 


ADVERTISING material is 
effectively displayed in the of- 
fice at the Davis Grain Co. 
Manager Robert R. Willett is 
shown behind the counter in 
photo at left, while at the right 
may be seen one of the three 
blackboards used for posting 
prices. 


TOP photo, above, shows the 
original property acquired by 
the Davis Grain Co, in 1934. 
After operating the plant for 
three years the entire structure 
was razed and replaced by the 
modern feed plant and elevator 
shown in the lower picture. 


Mr. Willett is a firm believer in 
the efficacy of the bulletin board, 
on which prices are marked daily 
or as often as any changes occur. 
Three boards are kept in the office, 
a separate building from the main 
plant. One gives the prices paid 
for grains, such as wheat, shelled 
corn, ear corn, oats and soy beans. 
A second one gives the prices of 


. feed ingredients, such as soy bean 


meal, bran, standard middlings, 
cottonseed meal, tankage, linseed 
meal, etc. On the third board are 


» recorded the prices of the various 
3 commercial feeds, 


such as chick 
starter, growing mash, egg mash, 
scratch feed, pig and hog meal, 
steer feed and calf meal. 

One thing of which Mr. Willett 
is very proud is the appearance of 
the buildings and surroundings. 


(Continued on Page Fifty-three) 
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ST STRAIGHT 
"SORMULA B MINERAL CONCENTRATE 


SHIPPED IN 


CARLOAD OF 


C. M. Stormes, owner of the Iowa Feed Co., 
Des Moines, and familiarly known as “Stormy.” 


ALERT MIXERS BUILD THEIR 


ye 


AT) 


400% SALES INCREASE IN 
18 MONTHS FOR “STORMY” 


In February, 1941, “Stormy,” owner of the Iowa 
Feed Co., placed his first order for 10,000 Ibs. 
of “FORMULA B.” Now he is buying in car- 
load lots for distribution to his growing list of 
dealer-mixers. The carload shown above con- 
tains enough “FORMULA B” to make 400,000 
Ibs. or 200 tons of complete mineral feed. Make 
your own mineral feeds with “FORMULA B” 
and watch your sales and profits grow. 
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MINERAL FEEDS WITH “FORMULA B” 


In Iowa, as in many other states, dealer-mixers are building 
their own mineral feeds .. . saving money on original low costs 
...and making big profits with “FORMULA B.” You can do 
likewise, and bring your trade the benefits of up-to-date min- 
eral nutrition. 

Simply follow the 1-1-8 plan. Mix 100 lbs. “FORMULA B” 
.-- 100 Ibs. salt . . . and 800 Ibs. calcium carbonate and you get 
1,000 Ibs. of a complete, high-quality mineral feed. Use the salt 
and calcium carbonate out of your regular stock, thus saving 
mineral freight charges on 1800 lbs. of each ton of mineral 
feed that you make and sell. Small quantities of “FORMULA 
B” will also effectively mineralize regular poultry, hog, dairy 
and cattle feeds. 

Get full details from your jobber today on the proved 
— B” plan of building your own mineral feed. 

write... 


The HERMAN NAGEL Ca. 
53 W. JACKSON BLVD. © CHICAGO, ILL. 


FOR POULTRY and 
ALL LIVESTOCK 


MINERAL CONCENTRATE 


e330 


4 
a 
: 
bas: 


ODT Postpones 


Maximum Carloading 

General Order ODT No. 18, requiring 
maximum loading of freight cars, which 
was to become effective Sept. 15, has been 
postponed until Oct. 15, 1942 according to 
an announcement by the Office of Defense 
Transportation. 

While the order may be revised before 
it goes into effect, under the terms of the 
regulation as originally issued railroads 
are prohibited from accepting freight cars 
for shipment, with certain exceptions, which 
are not loaded either to their marked load 
limit or to their full visible capacity. 

Freight is divided into two classifications 
—bulk and non-bulk. Bulk freight is listed 
as commodities which have to be forked, 
shoveled, scooped or mechanically convey- 
ed. Non-bulk freight includes any com- 
modity enclosed in containers which can 
be handled piece by piece or “any other 
commodity not included within the term 
bulk freight.” 

Commodities excepted from the ODT 
regulations are army and navy supplies, 
machinery and materials and shipments by 
or consigned to the armed service, cotton 
and cotton linters in bales, explosives and 
shipments authorized by ODT general and 
special permits. 

The feed and grain industry is chiefly 
concerned with section 500.24 of the order. 
It reads as follows: 

“Specific commodity loading exceptions; 
non-bulk freight. Any car subject to the 
provisions of this subpart shall be deemed 
loaded to required capacity: 

(a) If such car is loaded with non-bulk 
freight consisting of any one or more of 
the following commodities: grain products, 
grain by-products, cereal food prepara- 
tions, vegetable oil meal, all in containers, 
and vegetable oil cake, to a minimum 
weight of 60,000 pounds or to full visible 
capacity.” 

This exception, boiled down, means that 
mixed feeds and ingredients commonly 
taking grain products and grain by-pro- 
ducts rates in current railroad tariffs will 
be subject to a minimum weight of 60,000 
pounds or to full visible capacity of the 
car. 

Bulk feedstuffs are considered loaded to 
full visible capacity if loaded up to an 
elevation 18 inches below the roof of the 
car measured at its side walls or, if the 
interior walls of such car are partially 
sheathed or lined but not to said elevation, 
then to the utmost elevation practicable 
without overrunning the sheathing or 
lining. 

(a) For corn or maize (not popcorn) in 
the ear (shucked or not shucked), oats, 
unground screenings, sorghum grains in 
the heads and unthreshed, loading must 
be to 80 per cent of the marked load limit 
of the car or up to an elevation 24 inches 
below the roof of the car measured at its 
side walls or to its full practicable space 
capacity. 


(b) For shelled corn or maize, threshed 
sorghum grains or grains other than those 
mentioned in the preceding paragraph 
(which includes most of the grains shipped 
in bulk), loading must be up to the car's 
marked load limit or up to an elevation 24 
inches below the roof of the car measured 
at its side walls or up to the lawfully 
marked grain line of a car so marked or 
when loaded to full practicable space 
capacity. 

Freight loaded and moving in accord- 
ance with “clean out’ or “remnant” rules, 
or “gathering rates and rules” established 
in applicable tariffs, is deemed to be 
“loaded to required capacity”. 


OPA Requires Copy 
Of Service Ceilings 

Feed dealers who provide services for 
their customers for which they make a 
charge, such as grinding and mixing, are 
required to file a description of such serv- 
ices together with a schedule of ceiling 
prices for each service with their local 
War Price and Rationing board by Sept. 10 
under the terms of OPA Regulation No. 165. 
A duplicate copy of this statement must 
also be kept available for examination by 
any person during ordinary business hours. 

This statement must show: 

(1)—A list of all services (such as grind- 
ing, mixing and cleaning) supplied during 
March, 1942, for which you regularly quoted 
prices that month, together with a com- 
plete description of each. 


(2)—The highest prices that you charged 
for such services during March, 1942. 

(3)—The rate, or the pricing method and 
charges, if any, which you regularly used 
during March, 1942. 


(4)—The customary allowances, discounts 
and other price differentials which you 
gave during March, 1942. 


(5)—The regulation also requires that 
the list must be kept up to date and com- 
plete by adding to it descriptions, prices, 
rates and pricing methods and charges for 
all services sold by you for the first time 
after March, 1942 which are not the same 
as or similar to, or are not priced by the 
same rate, or same pricing method and 
charges, applicable to services for which 
prices have already been filed. 

The following are some of the services 
for which an average grain and feed deal- 
er might find it necessary to post ceilings: 

Feed and grain — aspirating, bagging, 
baking, bleaching, bolting, cleaning, con- 
ditioning, cooling, cracking, crimping, crush- 
ing dehydrating, drying, elevating, expel- 
ling, extracting, flaking, fumigating, grad- 
ing, grinding, heating, hulling, inspecting, 
mixing, pearling, pelleting, rolling, sam- 
pling, scouring, screening, shelling, steel 
cutting, testing, or weighing of, when done 
on a custom basis. Grinding and mixing 
refers to work done by both stationary or 
portable grinders or mixers. 

Seed—bagging, cleaning, cooling, dry- 


ing, dusting, fumigating, grading, hot water 
treatment, hulling, inspecting, mixing, sam- 
pling, scarifying, screening, seed bag 
cleaning, seed bag opening, shelling, test- 
ing or weighing of, on a custom basis. 

Many feed and grain men also charge 
for delivering, unloading cars, storage and 
other items. All such information must be 
included in the statement prepared for 
the OPA. 


WPB Liberalizes 


Vitamin A Limitations 

Effective Aug. 26, 1942, the War Produc- 
tion Board announced a liberalization of 
the amount of vitamin A allowed in feeds 
under a revision of Limitation Order L-40. 
The new order now allows a maximum of 
2,000 vitamin A units per pound in all 
kinds of feeds except turkey and poultry 
breeding feeds which are permitted 3,000 
units per pound. This represents an addi- 
tional 1,000 units per pound in each cate- 
gory over the limits formerly in force. 

Another change made by the amended 
order exempts from the restrictions persons 
who mix feeds for their own poultry or 
animals. It has been found administrative- 
ly inadvisable to enforce the restrictions of 
the order on farmers who prepare their 
own feeds the WPB announced. Thera- 
peutic treatment of poultry and animals 
will also be facilitated by this exemption. 

Health supplies branch officials explain- 
ed that the supply of vitamin A oils is 
sufficient to permit this liberalization in the 
limitation order. A further reason for the 
change is that stocks of certain feeds in 
some sections of the country are low in 
vitamin A content this year and need rein- 
forcement. 


WPB Revises 
Allocation System 

The WPB Priorities Regulation No. 10 
(Allocation and Classification System) has 
been revised and’ now will be called the 
“Production Code”. Letter symbols now 
will be only three in number: “A” for 
Army, “N” for Navy, and “X” for all other 
purchasers. Numerals will be from 1 to 25, 
with feed manufacturing still maintaining 
the numeral 13.00 and flour millers remain- 
ing under 14.00. No numeral has been as- 
signed to grain merchandising. 

The system will not apply to purchases 
by or from retailers; will not apply ‘o pur- 
chases of raw materials prior to processing 
or fabricating; will not apply to purchases 
by or from persons engaged in furnishing 
services; will not apply to real estate, or 


to imports. The situation in the grain and’ 


feed trades will remain substantially as 
before except that “X" commonly will be 
substituted for “DP”. Warehousemen pur- 
chasing repair and maintenance materials 
would use the symbol “X-24.99", and on 
purchase orders for capital improvement 
would use “X-21.10”. 


@ E. H. WELLING, Perrysburg, Ohio, was 
elected president of the newly organized 
Fort Meigs Milling Co. at a meeting of the 
board of directors held recently. Sheldon 
Snyder, Luckey, was elected vice president 
and Vern Selfe, Leymonde, secretary- 
treasurer. 
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KELLOGG 


We offer Government Whole Wheat for 


Fine Ground Wheat, $1.00 per ton additional. 


Above quoted prices are in new 100 Ib. cotton sacks. 
If you want any of the above in bulk, deduct $3.50 


per ton. 


63 EAST CHICAGO AVE. BETWEEN 
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LAFAYETTE | GREEN 


CHAMBER OF COMMERCE BUILDING 


ROCK 


Yue KELLOGG Victory FEEDS . om WAR BONDS with the SAVINGS 


WALWORTH 


a MINNESOTA 


WABASHA AND ROBERT. . 


shipment buyers’ 


option, 
subject to all terms of 
the Commodity Crediv 
Corporation Govern- 
ment Feed Program at 
prices appearing in 
each county. 


We can also offer mix- 
ed cars containing any 
kind of ground grains 
or whole grains, Mill 
Feeds, Linseed Oil 
Meal, Soy Bean Oil 
Meal, Salt, Oyster 
Shells or Feeding Oil. 
Ask for price list. 


Prices on ground wheat 
appear on opposite 
side 


. ST. PAUL, MINNESOTA 
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and custom service boost 
business for falkenbury 


URING his two and one-half 
years in his own feed busi- 
ness Quentin Falkenbury, 
Cambridge, N. Y., has come up with 
some pertinent answers to the 
often-asked question: “What can a 
feed dealer accomplish by straight 
solicitation of patronage, and how 
much chance has he of demonstra- 
ting his own ideas and initiative 
through use of this medium?” 
Some of Mr. Falkenbury’s an- 
swels are: 
1. From nothing to a mixed car- 
load per week average. 
2. A 20-day basis on practically 
all book entries. 
3. One customer alone who buys 
nearly 142 carloads a month. 
4. A gross increase for 1941 of 
about $20,000 over 1940. 


5. An increase in custom grind- 
ing of well over 100 tons per 
year with every indication 
that this figure will go even 
higher this year. 


This record is still more interest- 
ing in considering that most of the 
time the personnel consisted of Mr. 
Falkenbury, his partner whom he 
recently bought out, and one assist- 
ant. 

“It seems to me,” explains Quen- 
tin Falkenbury, “that plenty in the 
way of carrying out your own ideas 
can be accomplished by getting 
business the so-called hard way; 
going after it and keeping after it. 


“Can you beat it—the milking machine is broke and neither one knows how to milk us.” 


Granting that many dealers are 
naturally suited to developing nov- 
el advertising stunts, clever dis- 
plays, and unusual promotions and 
that much business will always be 
brought into feed stores in this way, 
there is nevertheless a prominent 
place for the dealer who goes out 
to sell his goods in man-to-man 
fashion. 

“In seeking a farmer's business 
the most likely approaches seemed 
to be in a position to supply some- 
thing he needed and wasn't get- 
ting, or to offer a definite improve- 
ment in one or more ways over his 
present arrangement.” 

Some farmers, he found, pre- 
ferred strictly commercially mixed 
feeds which could be depended 
upon; others raised a great deal of 
corn, oats, barley, wheat or buck- 
wheat, and wanted them ground 
and a concentrate used which 
would give the feed they were look- 
ing for. 

To supply all demands for good 
commercial mixtures, Mr. Falken- 
bury offers a complete line of Bea- 
con feeds. For those who raise their 
own grain, an Oliver grinder is 
used and Beacon 32 per cent con- 
centrate is mixed with their grists. 
Fifteen cents per hundred is charg- 
ed for the grinding and mixing 
service. 

“With this complete line of feeds, 
plus our custom service,”’ Mr. Fal- 
kenbury explains, “I can feel per- 
fectly safe in telling a prospective 
customer that I can carry out any 
reasonable request he may have 
regarding his feeding arrange- 
ments.” 

Besides offering a complete serv- 
ice to farmers, use of the same 
brand feeds and concentrates helps 
consolidate the book work. Inci- 
dentally, Mr. Falkenbury, besides 
his soliciting and other operations, 
finds time to be his own bookkeep- 
er, so that he constantly has a clear 
picture of the condition of the busi- 


(Continued on Page Forty-five) 
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Another Nutrition 
Authority writes: 


"Minerals play a very important part 
in the balancing of a growing ration 
and when too much calcium or lime- 
stone is used in proportion to the 
phosphorous content of the ration, 
growth and health are affected. As 
many good feeds contain this proper 
balance of minerals, it is necessary to 
use as near 100% insoluble grit as 
possible in addition to the regular 
feed. Besides being insoluble a grit 
should have real and continued grind- 
ing qualities to grind fibre and pre- 
vent slowing up of digestion until it 
passes out of the body. ‘Stonemo' 
does this very efficiently. After many 
tests we are satisfied that 'Stonemo' 
helps to solve many nutritional and 
digestive troubles besides developing 
a strong digestive tract." 


R. S. MOSELEY. 


Sold only ona 


CRIT 


Money-Back Guarantee 


ONE 
RIT 
ALL SIZES=CHICK TO 
TURKEY IN CLEAN 
SACKS~ FREE FROM 
WASTE~GUARANTEED 
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Your Poultrymen and Turkey Growers never had a better opportunity to make 
money than now. With poultry flocks in Europe practically wiped out, it becomes 
the job of America's poultrymen to furnish eggs to all the Allied World. Uncle 
Sam needs more and more eggs. It is up to our American hens to supply them 
and poultrymen today are making neat profits on an almost unlimited demand. 


You can help your poultrymen and farmers to get more of this egg money 
by selling them STONEMO Granite Grit—for STONEMO is a hard neutral 
grinding grit which enables hens—chicks—turkeys to get the “tops” in nutri- 
tion from every pound of feed they eat. It keeps their digestive organs active 
and strong, cuts grass and fibre and avoids losses usually arising from digestive 
troubles. A recent test at a well known university established that hens fed 
on STONEMO Granite Grit produced more eggs at less cost per dozen. 
It will PAY your poultrymen to feed STONEMO and it will PAY you, too, not 
only in sales but in satisfied customer's good will. 


TONE MO 
Dentist 
ITHONIA, 


j 
7 
100 Lbs. Net ] 
37 


HELP YOURSELF 
TO FEED ECONOMY 


MIX PRODULAC DRIED 


That’s good advice at any time and doubly valuable now. Independ- 
ently conducted. tests have shown that Produlac Dried can help to 
put pep into your mashes and effect worthwhile economies at the 
same time. The reasons are clear. The conclusions reached by the 
testing authorities in the trial above referred to were brief and to 
the point . . . that Produlac Dried was an excellent source of ribo- 
flavin and thiamin, that Produlac Dried might replace other more 
expensive riboflavin sources, that Produlac Dried’s protein content 
was of good supplementary quality, that Produlac Dried might suc- 
cessfully replace up to 100% of dried skimmilk and a substantial 


amount of fish meal in growing and laying mashes. 


Some hard-to-convince feeders hesitated, discounted the findings, 
held to their present methods of feed mixing. But rising prices and 
shortages brought them around. They tried Produlac Dried, then 
added their praises to those of other pleased feeders who had mixed 
this valuable ingredient before them. 


For economy’s sake, mix Produlac Dried soon, particularly if you 
too are hard-to-convince. You'll be pleasantly surprised and so will 


your customers. 


DOES NOT CAKE NOR HARDEN 


FEED DEALERS: Write today for a 
supply of Produlac Dried folders which 
tell the complete story of this remark- 
able ingredient, explain methods of mix- 
ing, etc. 


a product of 
Distillers Products 
Grain Products Division « 120 Broadway, New York 


ta < 
WITH 


PRODULAC 


MAX F. COHN 


Max F. Cohn, president of the Sunset 
Feed & Grain Co., Inc., Buffalo, N. Y., has 
joined the Office of Price Administration as 
senior market specialist, in the feed and 
grain unit, food and food products division. 
Mr. Cohn, who assumed his new duties 
Aug. 31, will serve under Charles Kenney 
who has been made acting head of the 
unit since the advancement of John K. 
Westberg to the position of associate price 
executive. 

Mr. Cohn, who is widely known in the 
feed trade, comes to his new post with a 
wealth of experience in the feed business. 
He was formerly with the Tioga Mill & 
Elevator Co., Waverly, N. Y., before enter- 
ing the feed jobbing field at Buffalo. Mr. 
Cohn is fond of fishing and golf and for 
many years has been prominent in Ameri- 
can Legion circles. 


Merck Co. Employes 
Stage Scrap Drive 


The salvage campaign at the plants of 
Merck & Co. Inc. at Rahway, N. J., Phila- 
delphia, Pa., and Elkton, Va., has returned 
640,292 pounds of scrap iron and 5,199 
pounds of scrap rubber, together with sub- 
stantial quantities of other strategic mate- 
tials such as copper, aluminum, and brass, 
according to an announcement issued by 
the company. Inaugurated by the employ- 
es, the campaign is being pushed vigor- 
ously by committees in the company’s 
plants under the direction of R. E. Tandy. 

Based on figures issued by the govern- 
ment, the amount of scrap iron salvaged 
by Merck & Co. will take care of scrap 
requirements for 24 anti-aircraft guns, 14 
tank guns, 28 machine guns, 16 tanks, 50 
aerial bombs, as well as more than 100 
hand grenades, aircraft cannon, trucks, and 
howitzers. The scrap rubber salvage to 
date would provide material for 3 gun car- 
tiages, a 10-ton pontoon bridge, a medium 
bomber, and some gas masks and boots. 
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Entertainment 


for customers and friends 
is profitable selling aid 


ERBERT E. GEHMAN, owner 

and operator of A. O. Geh- 

man & Son, Coopersburg, 
Pa., is a great believer in the sell- 
ing power of educational movie 
film, and for several years he has 
cooperated with his feed manufac- 
turers in staging shows for his 
friends and customers. Shows have 
been sponsored both in the local 
high school auditorium and in the 
town hall — and they were well 
received. 

“I find that nothing pays better,” 
he said. “These movies combine 
entertainment and sales promotion 
in about the correct proportions and 
naturally cause a great many peo- 
ple to stop and think. When they 
do that with reference to our com- 
mercial feeds it is not hard to sell 
them what they really need with 
which to make more money.” 

Coopersburg is a delightful town 
of some 1200 poulation on a fine 
highway carrying many travelers 
from Bethlehem and Allentown — 
southward to Philadelphia. The sur- 
rounding country is ideally suited 
for dairy farming and poultry rais- 
ing and the services of a dealer in 
feed, seeds, farm machinery, and 
other necessities are much in de- 
mand. 

“We're an institution here,” re- 
marked Mr. Gehman. “This busi- 
ness started some 53 years ago. As 
time marched on, the business 
changed to meet changing needs 
and today — after half a century 
and more—we’'re still trying to take 
care of our customers — to treat 
them like they wish to be treated. 
The day came when we had to put 
in a line of commercial feeds. We 
chose the Purina line because it is 
well-known, not merely here but 
everywhere. It seemed at the time 
that there was no better line of feed 
mixed in America and we're still of 
that opinion. In my experience I 
have found that the feed is always 
uniform and this appeals to feed 
users.” 

“Sell with service attached,” he 
argues. ‘We find it pays to favor 
people when it can be done within 
reason. Take poultry remedies and 
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disinfectants as an example. A 
great many customers need more 
than the printed directions. They 
need help at times and dependable 
advice. The dealer who keeps him- 
self informed can be of benefit ma- 
ny times and the people deriving 


FREE movies combine enter- 
tainment and sales promotion 
in about the correct propor- 
tions according to H. E. Geh- 
man, above, owner and oper- 
ator of A. O. Gehman & Son, 
Coopersburg, Pa. 


this benefit do not usually forget 
the favor either.” 

In fact, eastern Pennsylvania 
feed dealers, as a class, seem to 
rate high in the matter of following 
sales with service. A great many 
of them help in poultry disease 
diagnosis, in culling flocks, in ad- 
vising how to keep clear of harmful 
bacteria and parasites. Invariably 
they say it pays in dollars and 
cents as well as in sheer satisfac- 
tion. 


Mr. Gehman makes good use of 
his store and store windows to dem- 
onstrate how well his brand of feed 
works out, particularly in poultry 
feeding. Poultry live display is an- 
other sales clincher, he finds. See- 
ing chicks or older fowls doing so 
fine and growing so rapidly, or go- 
ing strong in egg production in a 
feed store makes the undecided in- 


dividual stop and reason with him- 
self. It often causes conversation in 
the home through which the pros- 
pect really sells himself. A well- 
managed, live display pleases regu- 
lar users since they can compare 
how their chicks at home are doing 
with those in the feed store. 

In times past the Gehman store 
has taken part in parades and other 
activities not usually regarded as 
forceful advertising but which 
heightens the local prestige of any 
retail business. In the advertising 
field this store likes to use direct 
mail, reaching the right people with 
regularity and with the right kind 
of printed matter. At first the mail- 
ing list may not seem especially 
responsive but if the barrage of 
facts and figures continues, the time 
comes when the customer drops in 
at the feed store to inquire further 
what it is all about. 

Throughout the entire territory 
south of the industrial cities—Allen- 
town and Bethlehem—the farmers, 
feeders, dairymen, and poultrymen 
are keenly alert to the present war- 
time situation. They are making a 
fine effort under discouraging cir- 
cumstances to produce more food 
for national defense. Young men 
are being called to the colors daily. 
Defense contracts beckon to em- 
ployable men. The factories in the 
nearby cities pay attractive wages; 
so help on the farm in Mr. Geh- 
man's trade territory is a problem. 

“However, we're all trying to 
view the thing philosophically,” he 
commented. ‘As a general rule, the 
farmers and millers, the feed mer- 
chants, also, remember that every- 
thing is disturbed and will continue 
to be out of balance as long as the 
war continues. We are inclined to 
be well satisfied with the war effort 
of our leaders and we look forward 
to the eventual day of victory.” 

On the whole, the war-time sta- 
tus, with all its abnormal needs and 
demands is making the feed busi- 
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ARMERS' expenditures for 

feeds during the last 32 years 

have fluctuated much more 
than expenditures for any other 
group of commodities bought by 
farmers according to a study re- 
cently completed of the year-to- 
year changes since 1910 in farmers’ 
expenditures for feeds, in the quan- 
tity of feeds purchased, and in the 
level of prices paid by farmers for 
feed. 

From 1910 to 1914 the expendi- 
tures for feed averaged 6.8 per cent 
of total cash farm income, but from 
1917 to 1924 the proportion of cash 
farm income spent for feeds in- 
creased somewhat, and during the 
period 1925-29 the proportion aver- 
aged 8.5 per cent. The proportion 
of cash farm income spent for feeds 
declined during the depression and 
drought years, but in recent years 
it has been at about the 1925-29 
level. 

Feed prices have not ascended to 
the heights reached during World 
War I, but feed production in 1941 
was the largest on record. The 
sharp run-up of prices during World 
War I was followed by a rapid in- 
crease in production of grains and 
hay and the conversion of great 
quantities of byproducts into com- 


by farmers fluctuate more 


than any 


mercial feeds. A mixed-feed indus- 
try was developed as farmers be- 
gan to demand feeds of specified 
protein content. Prices fell sharply 
after World War I but production 
continued to increase and was soon 
double the pre-war output. Prices 


Farmers are buying more feed this year 
than ever before and the money outlay 
for all of 1942—totaling approximately 1.5 
billion dollars—will be the largest on rec- 
ord the department of agriculture reports. 
Feed prices have been about a third 
higher to date this year than in the like 
period in 1941. 


continued to fall, got below the pre- 
war level during the depression of 
the early 30's, but production never 
got down to its pre-war figures. 
The rise of the commercial feed 
industry is the result of the develop- 
ment of many new agricultural 
practices and production tech- 
niques. Many farmers who used to 
mix their own feed now buy com- 
mercially mixed feed instead, and 
they buy increasingly large quan- 
tities of high protein byproduct 


FEED: FARM EXPENDITURES. PRICES PAID BY FARMERS, AND VOLUME 
AVAILABLE FOR PURCHASE BY FARMERS, UNITED STATES, 1910-41 
INDEX NUMBERS (1910-14=100) 


PERCENT 
& | Expenditures 
300 
250 
Volume available 
for purchase* 
200 
wd 
150 
100 
1910 1915 1920 1925 1930 1935 1940 
S TOTAL DOMESTIC DISAPPEARANCE OF 10 IMPORTANT FEEDS MINUS QUANTITIES 
REQUIRED FOR ALL USES OTHER THAN FARM FEED 
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other commodities 


feeds as scientific research puts in- 
creasing emphasis upon the value 
of these products. Another factor 
has been the increasing specializa- 
tion in agricultural production, the 
outstanding examples being the 
great livestock feeding industries in 
the mid-West, and the operation 
near cities of so-called ‘farm factor- 
ies” which buy practically all of the 
feed they use in the production of 
milk and eggs. 


In the “farm factory’ the cow and 
the hen are simply machines into 
which feed is put for conversion 
into milk and eggs. Practically the 
only equipment needed is a barn 
for the cows and an. apartment 
house for the poultry. Pasture is 
practically non-existent, since the 
land around cities is too costly for 
such use, and even the sunlight 
nowadays may be administered 
chemically. Like the mine mule, 
it's a rare day when the factory hen 
gets out into the open. The factory 
cow does a little better, getting 
some daily outdoor sunshine in an 
exercise lot. 


Total quantities of feed grains 
marketed by farmers have not in- 
creased substantially since 1910, 
but the quantities used industrially, 
exported and fed to nonfarm live- 
stock have declined. (There may be 
an increase in industrial use this 
year.) The result is that the quantity 
of feed grains available for pur- 
chase by farmers since 1920 has 
been 11/2 to 2 times as large as in 
the period 1910-14. Even more strik- 
ing is the increase in quantities of 
hay available for purchase by 
farmers, such purchases in recent 
years having been more than 4 
times the quantity bought during 
the period 1910-14. 

The manufacture of wheat offal 
has been fairly constant since 1910 
and the production of corn meal 
has declined, but the output of high 
protein oilmeal feeds such as cot- 


(Continued on Page Seventy-five) 
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Priced 


Economically 


PETALUMA 
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Complete Proteins 


specially needed 
as animal proteins 
become scarcer... 


There is no the 
balanced nutrition of milk solids 


The shortage of animal proteins from many sources is re- 
sponsible for a nation-wide review of feed formulas. 


The nutrition values of revised formulas will depend to a 
considerable extent on the amino acid balance of the 
mixed proteins used to replace missing animal proteins. 


You will find the proteins of milk especially valuable in 
devising formulas with balanced amino acid content. 


For this purpose, Lacto-G 
Dried Whey is probably the 
most effective and eco- 
nomical of all concentrates. 
Lacto-G proteins contain all 
but one of the amino acids 
that poultry require in ratios 
that most closely match 
their needs. 


In a recent magazine article 
one of the nation's leading 
poultry authorities wrote: 


NATURE'S BE 


PEEBLES 


“Lactalbumin, the principal protein in whey is as 
complete as the total milk proteins for the chick." 


You, Mr. Feed Manufacturer, will find that Lacto-G Dried 
Whey is the answer to many problems that have arisen in 
controlling and balancing the amino acid content of mixed 
feeds. 

You will find also great nutrition values in the vitam‘ns, 
minerals and lactose which, 
along with the proteins, 
compose this 100% milk- 
solids fortifier. 

The ready availability and 
natural balance of these 
four ingredients offset de- 
ficiencies . . . improve nu- 
trition . . . aid in the diges- 
tion and assimilation of the 


ALANCED FORTIFIER total feed intake. 
A Product of 


WESTERN CONDENSING COMPANY 


For over 11 years feeds fortified with Lacto-G have helped poultrymen 
reduce mortality and raise better hens that lay more and better eggs. 


NATIONAL 


Last 


WHEY 


Be Sure 
it’s in 
Your Feed 


For booklet or further information write 


Shipped 


Promptly 
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“Better Profits 
for All Concerned 


When your poultry mashes contain Mash-Nic, your customers 
have added protection against loss from roundworm (Asca- 
ridia lineata). Mash-Nic has been proved to give control. 


Mash-Nic comes at a price which you can well afford as an 
ingredient. There is extra profit for you and for your custo- 
mers when Mash-Nic is used. 


CONTROLS ROUNDWORM 


(Ascaridia Lineata) 


Mash-Nic is a scientifically pre- 
pared compound, containing nico- 
tine in special, shockless form, which 
affords easy and effective control of 
roundworm (Ascaridia lineata) in 
chickens. It does not lose its strength 
with age—it is odorless, tasteless and 
non-volatile. Nicotine in Mash-Nic 

ccisuts pcos a is inert until acted upon by juices of 
ee ene the intestine. The nicotine is then re- 
} leased and roundworms eliminated. 
ACTIVE INGREDIENT-NICOTINE 


AS ALKALOID. . 25024 
WERT 


WRITE FOR DETAILED INFORMATION 


...Mash-Nic is sold in bags for use in your 
mix or provided in packages suitable for 
re-sale. Full information upon request. 


U.S. Pat. No. 2,033,495 


4227-A 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION, 
INCORPORATED - - LOUISVILLE, KENTUCKY 
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JOHN K. WESIBERG 


John K. Westberg, who has ably served 
as head of the feed and grain products 
unit of the Office of Price Administration 
since April 1, has recently been promoted 
to the post of associate price executive. He 
succeeds Fred W. Thomas, who on June 29 
gave up his job in order to resume his du- 
ties as vice president of the Larrowe Mill- 
ing Co., Detroit. 

In his new capacity Mr. Westberg will 
supervise price control action on feed and 
grain, seeds, rice, all bakery products, 
flour, fertilizers and insecticides. 

Mr. Westberg, who served for 22 years 
as head of the feeds service division of 
the Eastern States Farmers Exchange, 
Springfield, Mass., was drafted into the 
OPA office on Jan. 15 to specialize in feed 
matters. Since that time he has been 
credited with doing an excellent job and 
he has been particularly admired for his 
policy of consulting with industry members 
when price and distribution questions were 
involved. Mr. Westberg has become fa- 
miliar to many members of the feed trade 
during the past six months by his frequent 
appearances as a speaker at feed meet- 
ings and conventions and is regarded as 
an expert on price control legislation. 

Charles Kenney, Kansas City, formerly 
with the Iodine Educational Bureau has 
been named head of the feed and grain 
unit to succeed Mr. Westberg. Mr. Kenney 
has been serving as senior business spe- 
cialist in the feed and grain unit since last 
May. 

@ GLF, INC., Geneseo, N. Y., has purchas- 
ed the Beam Milling Co., Inc., at Hemlock. 
The business was formerly operated by 
Otis Beam and his two sons. The Beam 
Co. now maintains an office at Avon. 
@ EARL SCOTT, 67, Henderson, Ky., oper- 
ator of the West End Milling Co., was 
fatally injured on Aug. 28, when he was 
struck by an automobile. 
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Board Cancels 


Ti annual conventions of the Grain & 
Feed Dealers National association and 
the Missouri Grain, Feed & Millers associa- 
tion scheduled to be held at Excelsior 
Springs, Mo., Oct. 12-13 have been cancel- 
led for this year, according to an an- 
nouncement issued jointly by S. L. Rice, 
Metamora, Ohio, and Guy Goode, Center- 
view, Mo., respective presidents of the two 
associations. 

Although the general convention has 
de-initely been called off, officers and di- 
rectors of the two associations as well as 
the secretaries of the 27 state and regional 
associations affiliated with the National as- 
sociation will hold a skeletonized business 
meeting at Excelsior Springs on Oct. 12-13. 
A number of representatives from various 
federal agencies and regulatory bodies 
have been invited to be present and dis- 
cuss current war-time problems of the 
grain and feed industries. 


“The executive committee of the National 
association has studied the convention situ- 
ation for the past two months. They have 
been in touch with the ODT and other 
agencies, and with officers of the Missouri 
association. The expectation that rail pas- 
senger congestion will be at its worst this 
fall was one fact in the decision of the 
committee to recommend cancellation,” the 
announcement read. “A large attendance 
at Excelsior Springs would admittedly have 
involved the use of many automobiles at a 
time when the ODT is urging conservation 
of rubber. Chairman F. E. Watkins of the 
executive committee conferred with his 
members, then recommended to the board 
that cancellation be approved. The board 
responded virtually unanimously for can- 
cellation this year. In the meantime, Na- 
tional association officers met with the 
board of the Missouri association, where it 
was agreed that both associations should 
avoid conventions in 1942. 

“Quite naturally we are all-out in sup- 
port of our nation’s war effort’, said the 
statement from Mr. Rice and Mr. Goode. 
“While our trade is closely connected with 
the war effort, we do not want to add to 
the transportation congestion at this criti- 
cal time, and certainly we do not want to 
encourage unnecessary use of rubber tired 
vehicles. It was a difficult question to face, 
for the National association has gone 
through two other wars without cancella- 
tion and it was felt by many of our officers 
that we have really important problems to 
discuss this year as a result of the war. 
But other similar conventions are being 
cancelled in patriotic support of govern- 
ment agency requests, and we wanted to 
do our part in every way.” 

In order to save travel for its directors, 
the National Grain Trade council also will 
call its directors to Excelsior Springs on 
October 12-13. Many directors in the coun- 
cil are also directors in the National asso- 
ciation, and it was felt that an extra train 
trip for council directors could be saved by 
combining the fall meeting with the Mis- 
souri and National association meeting. 
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general convention 
of national group 


At this business meeting on October 12- 
13, there will be no entertainment, and no 
formal program. Officers and directors will 
be urged to travel by train rather than by 
motor car, where possible, and all who at- 
tend the business meeting are urged to ar- 
range their reservations well in advance 
because of the railroad congestion. The 


Grain & Feed Dealers National association 
office is prepared to provide directors with 
the best available routing to Excelsior 
Springs, either direct or via Kansas City. 


NO FISH OIL RESTRICTIONS 

Because the catch of fish used in produc- 
tion of fish oil is currently about equal to 
last year’s, no restrictive orders on the use 
of fish oil will be necessary, the fats and 
oils section, WBP, has announced. Specu- 
lation about a possible restrictive order on 
certain types of users , it was explained, 
has caused some buyers to shy away from 
the market. As producers do not have more 
‘han temporary storage it is imperaiive 
that the oil move to consumers’ plants as 
rapidly as possible. 


It’s Fireproof ! 


It’s Insulating 


It’s Economical 


litter. 


Send for 
Your 


Chick-Bed in use 
at World-Famous 
Hatcheries. 


Names on request. 


A New Source of Profit — 
with Supply Unlimited 


CHICK-BED 


The New and Better 
VEGETABLE FOSSIL 


POULTRY LITTER 


Just when the demand for poultry litter is great- 
est — when the quantity of peat is limited, comes 
this new, different and better CHICK-BED poultry 


CHICK-BED is highly absorbent — keeps pouliry 
house floors dry, thus helping to prevent the 
spread of disease. Can be used 7 or 8 weeks, 
sifted and reused, making it most economical for 
poultrymen. The siftings make excellent fertilizer. 


CHICK-BED, from the deserts of Nevada, is one of 
Nature’s best insulators, keeping floors warm as 
well as dry. In addition, it’s fireproof. Available 
in unlimited quantities at low cost. CHICK-BED is 
used and endorsed by leading poultry authorities 
from coast to coast. 


FREE Sample 


handle CHICK-BED this year. 


CHICK -BED COMPANY 
CEDAR RAPIDS, IOWA 


bag of CHICK-BED and Dealer's 
proposition. You'll want to 


a 
CHICK-BED | 
| bs Moisture 
Absor 
and odor — 
| 


NO-MILK 
Cal Food 


Since 1885 


Made in the heart of 
Wisconsin's Dairyland. 
100 Ibs. replaces 1,000 
Ibs. whole milk. More 
than 1,100 dealers sell 
No-Milk Calf Food and 


help their customers raise 


better calves. 


NATIONAL CALF 


PELLETS 
Are Also Available 


National Food Co. 


D. R. MIHILLS, Prop. 
Fond du Lac, Wis. 


The Feed Bag's birthday spotlight this 
month is focused on W. M. Steinke, co- 
manager of the King Midas Flour Mills, 
Minneapolis, Minn., who celebrates his 
birthday on Oct. 19. 


Mr. Steinke was born and raised in 
Sleepy Eye, Minn., and after graduating 
from the University of Minnesota entered 
his business career with the King Midas 
Mills as a flour salesman in Wisconsin. As 
the result of an outstanding sales record 
he was soon transferred to the Minneapolis 
office where he worked in various sales 
departments and had charge of several 
associate organizations. In 1929 he was 
named vice president in charge of sales 
and when William Fulton, president of the _— 
company, retired on Jan. 1, 1941, Mr. | 
Steinke became co-manager of the King W. M. STEINKE 
Midas Flour Mills along with Henry E. and golfer. He is also an enthusiastic foot- 

Kuehn, with whom he had been associated ball fan and when the Golden Gophers 
for 26 years. Mr. Steinke enjoys outdoor play you will usually find him in the 
life and is an ardent hunter, fisherman, stands rooting for his alma mater. 


October 1—CARL A. HOULTON, La Budde Feed & Grain Co., Milwaukee, Wis. 
ANTON KRASON, Deutsch & Sickert Co., Milwaukee, Wis. 
O. W. SMITH, Prater Pulverizer Co., Chicago, Ill. 
October 2—E. L. DUTCHER, Swift & Co., Des Moines, Iowa. 
October 4—RALPH M. FIELD, American Feed Manufacturers Ass‘n., Chicago, Ill. | 
LEE HAMMETT, Simmonds & Simmonds, Chicago, Ill. 
C. HUNTINGTON HOOKER, Northern Milling Co., Wausau, Wis. 
October 5—S. D. LE GEAR, Dr. L. D. Le Gear Medicine Co., St. Louis, Mo. 
WAYNE MARTIN, New York, N. Y. (Feedstuiffs) 
ALBERT B. ZIMMERMAN, Lactovee Products, Inc., Dayton, Ohio 
October 6—ALLEN A. BREED, Grain & Stock Exchange, Milwaukee, Wis. 
October 7—H. A. BULLIS, General Mills, Inc., Minneapolis, Minn. 
October 8—W. R. EWING, National Oil Products Co., Harrison, N. J. 
L. R. FAIRALL, Fairall & Co., Des Moines, Ia. 
C. T. KAYHART, Corn Products Sales Co., New York, N. Y. 
JOHN MANARD, John Manard Molasses Co., New Orleans, La. 
October 9—A. C. ADAMS, Vitality Mills, Inc., Chicago, II. 
MERYL M. BOWMAN, American Butter Co., Kansas City, Mo. 
Cc. C. KAMM, P. C. Kamm Co., Milwaukee, Wis. 
October 11—W. L. BLOWS, Blatchford Calf Meal Co., Waukegan, IIl. 
LE ROY L. LA BUDDE, La Budde Feed & Grain Co., Milwaukee, Wis. 
W. A. MANEY, Maney Bros. Mill & Elev. Co., Inc., Minneapolis, Minn. 
RICHARD M. SHOOP, Minneapolis, Minn. (Atkins & Durbrow, Inc.) 
October 12—EARL A. KNUDTSON, Northrup, King & Co., Minneapolis, Minn. 
K. B. NEFF, The Exact Weight Scale Co., Columbus, Ohio. 
October 14—PERC S. BROWN, National Oil Products Co., Harrison, N. J. 
October 15—RUSSELL HANSON, Hanson Feed Co., Hollandale, Wis. 
October 16—ROBERT C. CRAWFORD, Oyster Shell Products Corp., St. Louis, Mo. 
PAUL GEBERT, Jr., The Lincoln Mill, Merrill, Wis. 
October 17—HERMANN DEUTSCH, Deutsch & Sickert Co., Milwaukee, Wis. 
October 19—W. M. STEINKE, King Midas Flour Mills, Minneapolis, Minn. 
October 20—R. H. DECKER, Virginia-Carolina Chemical Corp., Richmond, Va. 
F. H. KELLEY, Kelly Feeds, Inc., Des Moines, Ia. 
D. R. MIHILLS, National Food Co., Fond du Lac, Wis. 
October 21—LOUIS E. THOMPSON, Eastern Federation of Feed' Merchants, Glen Ridge, N. J. 
October 25—ARTHUR J. GILL, Silmo Sales Corp., Vineland, N. J. 
EDWARD LA BUDDE, La Budde Feed & Grain Co., Milwaukee, Wis. 
October 26—E. J. CASHMAN, Doughboy Mills, Inc., New Richmond, Wis. 
LOUIS PAUL GRAHAM, °-Chicago, Ill. 
October 27—J. A. OLSON, Davenport Elevator Co., West Bend, Iowa. 
October 28—T. G. BALFOUR, Tobacco By-Products & Chemical Corp., Louisville, Ky. 
October 31—L. E. CHURCH, Houston Milling Co., Houston, Texas. 
GUY E. HILLIER, Penick & Ford Ltd., Inc., Cedar Rapids, Ia. 
H. SHERE, Van Dusen Harrington Co., Minneapolis, Minn. 
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ness. This includes a monthly inventory. 

Suggesting to a farmer a new way of 
earning profits may result in additional 
business for the feed man. For example, 
last fall, Mr. Falkenbury started a new 
customer on the use of battery and laying 
ration. He was so pleased with the results 
that he soon purchased his feeds exclusive- 
ly from Falkenbury’s. 

An almost automatic outgrowth ‘of the 
turnover built by this soliciting-grinding 
combination has been the formation of 
three delivery routes, which are mainly 
covered by a %-ton Chevrolet truck. When 
this capacity is temporarily insufficient, a 
larger truck is hired for a day or so. Under 
the present arrangement this is much less 
expensive than it would be if a larger 
truck were kept all the time, since its oper- 
ating expenses would be greater and at 
times its full capacity could not be utilized. 

Wherever possible the delivery truck, in- 
stead of returning empty to the store, picks 
up grists for the mill. This step alone saves 
both feed dealer and farmer hundreds of 
miles of tire wear each year. At present 
there are three regular routes, one day be- 
ing allowed each section. It is admitted, 
however, that an additional one may be 
added next year. 

Despite the complete schedule which the 
foregoing operations indicate Mr. Falken- 
bury has, without neglecting any of them, 
been able recently to add the following 
features: 1. As an accomodation to farm- 
ers, arrangements for getting machinery 
and implements. 2. Dog food sales reach- 
ing and averaging one ton per month. 

The latter came about in a rather inter- 
esting way. Mr. Falkenbury’s young, dog- 
fancying son, who apparently has some of 
his father’s flair for putting things across, 
fed several of his canine friends around 
town with such good results that it wasn’t 
long before calls were coming from dozens 
of dog owners. Where dog food was first 
sold only occasionally and in five pound 
sacks, it now goes out steadily in 25's and 
100’s. 

Most of the advertising, Mr. Falkenbury 
points out, is automatically included if you 
do an effective job of soliciting and back 
up what you tell your prospects. How- 
ever, for baby chick feeding, he distributes 
about 500 hoppers each year with his 
name and address on them. 

Before going into the feed business for 
himself, he managed a feed store for the 
Top Wonder Mills, of Glen Falls, N. Y. 

-— 
@ FRED MOSER, Forsyth, Ill., is the new 
manager of the Vic Dewein elevator and 
feed plant. Mr. Moser was formerly asso- 
ciated with E. W. Bailey & Co. 

@ C. I. BASHORE, Silver Lake, Ind., pur- 
chased the Fulton Hatchery and Feed Store 
at Rochester, Ind., last month. He is oper- 
ating it as a branch of the Silver Lake 
hatchery. 
@ HENRY K. NOLTE, 69, who conducted a 
grain and feed business at Mount Vernon, 
N. Y., died last month after a short illness. 
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Cereal Byproducts 
Is 25 Years Old 


Cereal Byproducts Co., Chicago, is cur- 
rently celebrating its silver anniversary. 
The firm was established in 1917 and has 
grown consistently and now has offices in 
six principal cities. 

In a special announcement to the feed 
trade, the firm said in part: “Time flies in 
pleasant company —and in the pleasant 
association of which we are so proud, the 
eventful years since 1917 have certainly 
passed quickly for us ... We thank you 
all, buyers and sellers, from coast to coast 
and from Canada to the Gulf, for the con- 
fidence and good will which has brought 
us happily through the past 25 years. It 


%& TOP customers blaming fiock slug- 
gishness on the feed! Run-down flocks pep 
up on feed fortified with Dr. Salsbury’s 
Avi-Tab. Sell Avi-Tab, or feed fortified 
with Avi-Tab, the ideal flock conditioner. 
When customers see better feed results, 
your sales increase. 

AVI-TAB mixes readily with feed... 
contains nine drugs, tonics . . . stimu- 
lants . . . correctives, plus mold and 
fungus inhibiting ingredients that make 
it useful in treating Mycosis and similar 
diseases. 

Vigorous, healthy birds get more out 
of feed! It pays to push poultry health, 
better flock condition. Avi-Tab can be sold 
in the original container for your cus- 
tomers’ use, or you can mix it in the feed 
you sell. 


MONEY MAKING SPECIAL DEAL 

More sales . . . new custom- 
ers . . . with this special deal! 
One pound of Avi-Tab, packed 
in a “Roll-Rite” glass rolling 
pin endorsed by professional 
chefs, at the regular Avi-Tab 


price. Full dealer profit! 


THE IDEAL FLOCK It will pay YOU 
CONDITIONER FOR 


CHICKENS AND TURKEYS 


emblem as a guide to dependable poultry service. 


DR.SALSBURY’S 


( 


is our aim and determination to deserve 
your patronage in the years ahead.” 
Active traders for the firm are W. F. 

Becker, Jr., W. D. Cunningham, R. D. Ward, 
W. F. Steed and I. K. Reiser, in the Chi- 
cago office; C. L. Johnson, Kansas City; 
P. C. Naylor and S. J. Schuster, St. Louis; 
C. A. Boyle, J. H. Bowling, R. M. Fales, 
Buffalo; H. L. Reinshagen, M. Meyer, Min- 
neapolis and B. D. Super, Omaha. 

—— 
@ CITIZENS’ GRAIN CO., Lapel, Ind., has 
installed two l-ton Sidney vertical mixers, 
each complete with motors, drives and 
starters. 

@ FARMER'S STORE, Mineral Point, Wis., 
has purchased the Graber & Thies feed 
mill. 


POULTRY RAISERS SAY 
AVI-TAB GETS RESULTS 
@ “Our hens were much healthier, and 
picked up in egg production.” (Texas) 


e@ ‘Helps check the diseases caused by 
moldy condition.” (Delaware) 


e@ ‘Results have been very profitable." 
(Illinois) 

DEALERS SAY AVI-TAB GETS RESULTS 
® "A dealer finds Avi-Tab easy to sell.” 
(Texas) 
® ‘This fine product has not failed us in 
one single case.” (Michigan) 


@® “Results are always excellent." 
(New Jersey) 


Behind Avi-Tab stands the scientific 
reputation of Dr. Salsbury’s Laboratories 
. . years of steady advertising. Deal- 
ers receive striking literature, valuable 
sales helps. For more feed sales, encour- 
age better flocks and feeding. Ask your 
Dr. Salsbury representative about Dr. 
Salsbury’s profit-making plan, or write 
= Salsbury’s Laboratories, Charles City, 
owa. 


Poultry raisers recognize this | Btdalsburys | 
| Nation-wide POULTRY 
(HEALTH SERVICE 
HEALTH SSRMICE 


to display it. 


ACRE POULTRY RESEARCH FARM 


‘ : a 
AVI-TAB__ 
WITH AVI- 
F » i) »s 2 
| 
| | 
| | 
| 
} 
i A PORTION OF DR. SALSBURY'S 55- | oe 


IN THEIR POULTRY FEED 


MARDEN-WILD 
FEEDING OILS 


meet the requirements of 


U. S. Order L-40 


Only ONE product to figure on 
and mix. Save worry! Save time! 
Save trouble! 


Write for Information. 


Ask for Our New Folder: 
"Wartime Feeding-Oil Suggestions 
for Feed-Mixers" 


MARDEN-WILD CORP. 


ESTABLISHED 1921 


500 COLUMBIA STREET, SOMERVILLE, MASS. 
437 WEST ONTARIO STREET, CHICAGO, ILL. 


e 46 


z 


More than 500 persons, dealers, their 
families, friends and salesmen, attended 
the grand opening of the new warehouse 
of the Russell Miller Milling Co. at Green 
Bay, Wis., on Aug. 31. 

The warehouse, pictured above, was 
newly constructed, 65 feet wide by 200 feet 
long, and will house approximately 70 cars 
of flour and feed. It is located on Broad- 
way, one of the main thoroughfares lead- 
ing in and out of Green Bay, and on the 
Green Bay & Western tracks. 


@ JOHN H. ADAMS, 69, Minneapolis, 
Minn., owner and publisher of the National 
Grain Journal since 1917, died Aug. 8. 
@ ZUTTER ELEVATOR CO., Jim Falls, Wis., 
is building an addition to its elevator. 
— 
@ ATWATER MILLS, Atwater, Minn., have 
been purchased by Fred P. Wheeler, Min- 
neapolis, and R. A. Hommerding, Grandin, 
N. D., who is installing new feed grinding 
and mixing equipment. W. A. Fraase, Re- 
gan, N. D., will be in charge of the plant, 
assisted by Ben Samstad. 


An EMERGENCY - and one way to meet it 


M. L. Johnson is manager of the new 
warehouse which is one of more than a 
dozen operated by the Russell Miller Mill- 
ing Co. in Minnesota, Iowa, Wisconsin and 
Illinois under the direction of W. C. Pratt. 
Present at the opening from headquarters 
at Minneapolis were Tom G. Dyer, man- 
ager of the commercial feed department, 
and O. S. MacConnell, assistant manager 
of the northwest warehouse department. 
The above photo was taken by Ray Mason, 
Milwaukee representative, Hardy Salt Co. 


@ ROY T. GARDNER, who was formerly 
employed by the Aylor & Meyer Co., Ris- 
ing Sun, Ind., has taken a position with the 
Early & Daniels Feed Co., Cincinnati, Ohio. 
RESUME MEETINGS 

The Northwest Feed Manufacturers & 
Distributors association resumed its regular 
bi-monthly meetings Sept. 15 with a 6:30 
dinner meeting at the Nicollet hotel, Min- 
neapolis. A discussion of wartime regula- 
tions and election of new officers was 
scheduled to take place according to the 
announcement of §. N. Osgood, secretary. 


41% Protein 
Guaranteed 


Poultry feed mixers, faced with a scarcity of 
animal protein feeds and fish oils supplying 
vitamin A, must look to vegetable protein 
concentrates for a greater proportion of these 
essential factors. 

One ingredient, CORN GLUTEN MEAL, sup- 
plies both: 41% of protein and a vitamin A 
potency several times that of the whole yel- 
low corn from which it is made. In addition, 
CORN GLUTEN MEAL has the ability to 
produce yellow skin color in poultry, because 
of its content of xanthophyll. 

Help maintain the protein and vitamin A 
standards of your full line of poultry and 
turkey rations by the inclusion of CORN 
GLUTEN MEAL. 


Corn Products Sales Company 
New York ¢ Chicago ¢ Kansas City 


DIAMOND olpest AND BIGGEST SELLING BRAND OF 


CORN GLUTEN MEAL 
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ness better, Mr. Gehman finds this true 
with reference to his own business. Other 
nearby feed retailers are also doing a 
bigger volume than last summer and are 
making more money he says. 

“We're selling more and working hard- 
er,” he explained. “It is my opinion that 
now is the time to work hard and try to do 
a sound and conservative business. It will 
be different after the conflict is over. In the 
matter of credit extension we should be 
very careful. Personally I am working to 
increase my cash business and reduce the 
credit part of my sales. For after the war 
ends it may be pretty tough on the dealer 
with a lot of money tied up in his books.” 

Mr. Gehman reads a good many periodi- 
cals, keeps an eye on trends, and watches 
his business very carefully. The 53 years 
of good times and bad times—great booms 
and terrific depressions—have taught him 
that it is better to take a long-range view 
of things in times such as these and plan 
now to meet the problems that the post- 
war period will bring. 

So the store’s policy seems to be reduc- 
ed to this: Sell all you can for cash, treat 
people nice, be helpful—and be careful! 


Al Flanagan Joins 
Schlitz Brewing Co. 


A. L. Flanagan, formerly manager of the 
Milwaukee office for Fraser-Smith Co., has 
taken a new position as associate barley 
buyer for the Jos. 
Schlitz Brewing Co., 
Milwaukee. 

Mr. Flanagan, who 
is well-known in 
grain and feed cir- 
cles, will be active in 
the Milwaukee mar- 
ket where he has 
been a familiar fig- 
ure for many years. 

Mr. Flanagan had 

been associated with 
the Fraser-Smith Co. 
Al Flenagen for 27 years before 
severing his relationship on Sept. 1. He 
came to Milwaukee in 1914 and since then 
has held every office on the Milwaukee 
Grain & Stock Exchange. He won his first 
post on the Exchange in 1921 when he was 
elected a director and served as president 
of the Exchange in 1930 and 1931. He is 
familiar to most Wisconsin feed dealers, 
having appeared as a speaker at a num- 
ber of district meetings sponsored by the 
Central Retail Feed association. 

At the present time Mr. Flanagan is on 
the weighing and inspection committee of 
the Exchange, and also serves on the 
transport, business conduct and grain stor- 
age permit committees and is treasurer of 
the clearing association. 

@ DON JENSON, formerly employed by 
the Lang Feed Co., Caro, Mich., has been 
promoted to sergeant in the army. He 
is stationed at Davis-Monthan Field, Ariz., 
where he serves as a gunner. 
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Three Brothers 


John, and James Scarey, North Ben- 

nington, Vt., in developing their cus- 
tom grinding and mixing patronage, is 
now not only paying excellent profits but 
it also contributing effectively to fulfillment 
of the nation’s food production quota. 

Custom grinding and mixing service to 
farmers is important in normal times, but 
it now has become absolutely essential. 
Not only must it be maintained but im- 
provements that will help farmers do their 
part must be made whenever possible. 
Feed mill operators, therefore, are right 
up on the firing line, in helping the farm- 
ers produce the billions more pounds of 
milk, hundreds of thousands more milk 
cows, millions more dozen eggs, and mil- 
lions more beef cattle, hogs, sheep, and 
lambs in 1942. 

When the Scarey brothers bought their 
mill they were reasonably sure of two 
things: (1) A long, difficult pull lay ahead. 
(2) Being farmers themselves, they knew 
or were able to find the answers to the 
questions they would have to solve. 

“There’s no deep secret to whatever suc- 
cess we have managed to achieve,” ex- 
plains Charles B. Scarey, “except that we 
didn't think owning a feed mill in itself 
was enough to bring in business. We went 
out after customers and sooner or later got 
them. And we were right about having 
a long job ahead; we were also right in 
believing that our own farming experience 
would be valuable. 

“At the end of the first year we were 
$2000 behind. In less than two more years, 
however, we overcame this deficit, and 
from there on the climb was steadily up- 
ward. Now, if we order a carload of feed, 
we have the cash to pay for it.” 

A Papec feed mixer, Eureka corn crack- 
er, and a Jay Bee hammer mill are the 
principal machinery used, though a corn 
sheller is sometimes operated. 

By pointing out to the farmers that they 
could raise much of their own grain and 
be assured of first class grinding plus a 
concentrate that would give them the top 
quality feed at a very reasonable price, 
the Scarey brothers made a good start not 
only toward steady trade, but toward a 
condition that grew into a set of delivery 
routes covering a radius of about 12 miles 
and including, to date, about 250 regular 
customers in that area. 

Twenty cents per hundred is charged for 
grinding. Corn, oats, buckwheat, and bar- 
ley are the principle crops brought in, par- 
ticularly corn and oats. While the pre- 
ponderence of grinding is for dairy feeds 
the mixing of scratch feeds for poultry is 
also on the increase. 

“We use Bulky-Las with corn and oats 
a great deal,” Charles B. Scarey pointed 
out, “Farmers now ask for it frequently be- 
cause of its many uses in dairy feeding. 

“There is also a 34 per cent concentrate 
made by the manufacturer of a nationally 
advertised quality feed which is much in 
demand. Very satisfactory results have 


Y EARS of steady, hard work by Charles, 


find good profits 
in custom service 


were” 


SHOWN above are Charles B. 
Scarey, right, and his brother 
John. With a third brother, 
James, they operate a thriving 
feed business at North Ben- 
nington, Vt. 


been reported for a long time from our 
mixture of 100 pounds of this 34 per cent 
to 200 pounds of corn and oats.” 

As a result of their perseverance in sell- 
ing the farmers the idea of raising their 
own grain and taking advantage of a de- 
pendable grinding service, 200 tons per 
month is often handled this way. Many of 
these farmers, who previously had been 
raising only a fraction of their feed ton- 
nage, are now deeply grateful to the 
Scarey brothers. Not only are they help- 
ing their country reach the production 
goals and getting their fair share of profits 
therefrom; but they have virtually elimin- 
ated the risk of a transportation tie-up de- 
laying a week's supply or more of precious 
feed. 

To be sure of having enough grain on 
hand to overcome any shortage in quantity 
or deficiency in quality that may arise, 
shelied corn, oats, and wheat are frequent- 
ly purchased from Cargill, Inc. through the 
port of Albany. 

In addition to their custom service the 
Scarey brothers sell about four carloads a 
month of ready-to-use commercial feeds. 
Several well-known lines are handled in- 
cluding Purina and Elmore feeds. 

NEW SARGENT FEED PLANT 

Sargent & Co., Des Moines, Iowa, feed 
manufacturing firm, has started construc- 
tion of a new feed plant at Monmouth, IIl., 
on a plot of ground leased from the Minne- 
apolis & St. Louis railway. The lease in- 
cludes the use of the former freight and 
passenger station on the north side of the 
right-of-way located at 108 E. Seventh 
avenue. The new concrete block structure 
will be 80 feet wide by 80 feet long and 
company officials contemplate construction 
of a second unit of similar size next year. 
A complete line of commercial feeds will 
be manufactured at the Monmouth plant 
which will be managed by Lester Bright 
of Des Moines. Harry Yarde, Monmouth, 
will be the superintendent. 


47 


| 
| 


Urge Your Cudstemers to 


FEED VICTORY 
to Produce 
MORE FOOD 
HELP WIN THE WAR 


NATIONAL FEED WEEK this year will be bigger and more important than ever 
before. It will help every feed man do his duty to promote more and better feed- 
ing for the increased production of food for victory. The story of National Feed 
Week will be carried to the nation by the farm, poultry and trade press, by radio 
and in the daily and weekly newspapers. Get behind this national feed trade 
program by ordering your supply of posters and stickers today. 


OCTOBER 19-24 


VICTORY DEMANDS better feeds and better FEED FOR FREEDOM means fighting food for the 


feeding. This is the slogan for National Feed Week. armed forces, war workers and our allies. Let's do 
Your help is needed to bring this message to all our part to keep ‘em flying, sailing and shooting by 
your customers. Plan to do your share today. backing National Feed Week for 1942. 


Order Your Posters and Stickers Today! 


NATIONAL FEED WEEK HEADQUARTERS 
525 Grain & Stock Exchange 
Milwaukee, Wisconsin Date 


Please ship us the following NATIONAL FEED WEEK supplies—[] Send 
Invoice; [_] Check Enclosed. All Prices F,O.B. Milwaukee. 


Celebrate 
FEED WEEK 


Oct. 19-24 


($3.00 per 100 — $12.50 per 500 — $22.50 per 1,000) 


($2.50 per 1,000) 
Radio Announcements Newspaper Articles Talk 


Address... 


Signature 
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“I feel that the new customers we get 
by this service well compensate me for 
the extra expense,” he added, ‘and once 
we get a customer using our products 
steadily we feel that we have gained a 
lot.” 

Although service is the keyword at the 
Tuxedo Feed Store there are many other 
factors which have been responsible for 
the steady growth of this wide awake 
concern. Not the least is the attractive ap- 
pearance and modern front which makes 
it one of the outstanding business places 
in the town. The store itself is always kept 
spic and span and is a model of cleanli- 
ness. Two well-balanced show windows 
make it easy to feature attractive window 
displays which are frequently changed, 
and as a symbol of pairiotism the Ameri- 
can flag flys daily at the front of this enter- 
prising feed store. 


Central Feed Group 
Plans 9 War Clinics 


The Central Retail Feed association will 
again sponsor a series of nine war-time 
business clinics or district feed schools this 
fall, according to an announcement by 
President Paul Gebert, Jr., Merrill, follow- 
ing a special meeting of the board of 
directors held at Milwaukee, Aug. 31. 

The theme of the meetings will be how 
the feed industry can cooperate with the 
government to help win the war and sub- 
jects to be discussed will include: govern- 
ment wheat, war-time feed formulas, price 
ceilings, trucking regulations, priorities, 
scrap drive, and the fertilizer situation. 

The “clinics” will be held during the 
two weeks beginning with the first day of 
National Feed Week, Oct. 19, and are ten- 
tatively scheduled for: Wausau, New Rich- 
mond, Chippewa Falls, Richland Center, 
Madison, Green Bay, Fond du Lac, and 
Burlington, Wis., and either Elgin or Rock- 
ford, Ill. 


The directors also authorized John Beck- 
er, Monroe, and David K. Steenbergh, ex- 
ecutive secretary to represent the associa- 
tion at the annual convention of the Grain 
& Feed Dealers National association to be 
held at Excelsior Springs, Mo., Oct. 12-13. 
Mr. Becker is a director of the National 
association and Mr. Steenbergh is a mem- 
ber of the National Secretaries circle. 


@ W. E. PEARSON, Greenfield, Ind., who 
has been employed by the Hancock Coun- 
ty Farm Buro Co-operative Association for 
the past three years, has been transferred 
to the elevator at Carrolton, where he is 
now manager. 


SALTY, JR. IS HERE 

“Salty, Jr.” is here, according to word 
received from Cleveland, Ohio, where Mr. 
and Mrs. Franklin E. “Salty’’ Walters an- 
nounce the birth of a seven pound son, 
born to them Aug. 17 at St. Ann's hospital. 
Mr. Walters, who is well known to the 
feed trade, is associated with the Michigan 
Salt Co., St. Louis, Mich. 
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Two Brothers Buy 
Reel Products Co. 


The Reel Products Co., yeast feed manu- 
facturers at Monticello, Iowa, has been 
purchased by Martin H. Lorenzen, owner 
of the Hawkeye Steel Products Co., Water- 
loo, lowa, and his brother Ed,Lorenzen, a 
salesman for the Hawkeye Co. The change 
in ownership became effective Aug. 24. 
The company, hereafter, will be known as 
the Yeastex Co. 

The two brothers also recently acquired 
the business of the Johnson Mineral Feed 
Co., at Cresco, Iowa, and plan to combine 
operations of the two companies in the 
near future. Both yeast and mineral feeds 
will be manufactured at Monticello and 


the Cresco plant will be closed. Head- 
quarters of the new firm have been es- 
tablished at Monticello for the present but 
eventually the new owners expect to trans- 
fer the business to Waterloo. 


@ EARL KINERT, Mt. Pulaski, Ill., is the 
new manager of the Cooperative Grain 
Co., Tomlinson Siding, Ill. He replaces 
Cliff Lindsay, who has taken a position in 
war industry. 


@ S. C. BARTLETT CO., Freeport, Ill., has 
taken over the F. G. Lindner & Co. eleva- 
tor at Buda, Ill. The new manager is A. K. 
Foster, who formerly operated the Bartlett 
elevator west of Buda, which is now being 
used for storage only. 


Vitally Needed~-MORE MICK? 


Help Your Customers Boost Production... 


Push Sterling Dairy Feeds Now! 


Write for Free Booklet 
Filled with pointers, 
practical suggestions 
on how to increase 
milk production. Just 
published for you to 
distribute to your 
customers. Get free 
samples now. 


56 billion quarts annually! 108,000 quarts every minute! 
That’s Uncle Sam’s recently announced milk production 
goal for U. S. farmers! Help your customers do their part 
in meeting this gigantic production quota. Fix them out with 
Northrup King and Company’s Dairy Feeds, blended and 
balanced with milk-producing proteins, minerals, vitamins. 
Northrup King and Company’s Feeds are palatable, nutri- 
tious, available in several protein strengths. Push Sterling 
and Northland Dairy Feeds! Help increase production of 
our number one fighting food — milk! 


NORTHRUP, KING 2 CO. 


Minneapolis 


DEPENDABLE 


SINCE 1884 Minnesota 


ofitable 
\ rodue 
\ 
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— first class 
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management reports that in no single day 
in the past 25 years has enough local 
grain been delivered to the mill to keep it 
operating on that same day. 

Grain is shipped in by carloads and is 
transferred from a building located on the 
railroad tracks through an elevated con- 
veyor as shown in the accompanying pic- 
ture. Power is electric, having replaced 


steam power in 1926. They have a 200 h.p. 
synchronized motor with magnetic clutch 
and 350 connected h.p. in small motors, 
operating all flour milling machinery and 
the feed grinding, mixing and shelling 
equipment. The latter consists of a Jay Bee 


tion and precision gear 
drive are offered in this depend- 


able yet low-priced mixer. Satis- 


compact machine. 


1076 Tenth Avenue S. E. 


EAVY, durable construc- 
| 
| 


| fied users all over the country. 


Gravity feed, hopper flush with flour, thus 
| eliminating necessity of lifting the sacks. Baggers 


can be placed in any position. 


V-drive or with bracket to attach motor. 


hammer mill, a new Victor sheller and 
mixer. 

One more important factor in the firm's 
selling plan is giving the farmer the bene- 
fit of better prices for quantity custom 
grinding-mixing. They charge 10 cents per 
100 on the first 100 to 1,000 pounds, eight 
cents from 1,000 to 2,00 pounds or $3.80 for 
three tons, and $1 per ton for each addi- 
tional ton. This affords a fair profit yet is 
an inducement for big users to stay with 


the firm for feed service. 


@ MONTA B. SPEECE, Pontiac, Ill., has 
been engaged to manage the Saunemin 
Farmers Elevator Co. elevators at Saune- 
min, Eylar and Scoval. Mr. Speece, who is 
former mayor of Pontiac, succeeds George 
Carson. 


Drive above can be furnished for flat belt, 


A 


| Capacities: 40 bu., 80 bu. and 120 bu. 


A. E. JACOBSON MACHINE WORKS, Inc. - 


| 
|| Grinders—Corn Cutters—Magnetic Separators—Feed Mixers 


2,892 Wayne Dealers 
Qualify For Awards 


A. G. Philips, vice president in charge of 
sales for Allied Mills, Fort Wayne, Ind., 
has announced that 2,892 Wayne feed 
dealers and dealer employees have re- 
ceived the Wayne “Men-of-Action Star 
Club” award for 1941-42. 

Mr. Philips pointed out that in order to 
qualify for this award it was necessary for 
a dealer to show a tonnage increase of 
25 per cent or more over the previous year. 
A bronze star was given for an increase 
of 25 to 33 per cent; a silver star for 33 1-3 
to 49 per cent increase; a gold star for 50 
per cent or greater increase. 

“Considerably more gold stars were 
awarded than bronze and silver stars com- 
bined,” said Mr. Philips, who complimented 
the entire organization of Wayne dealers, 
from owners right through to the men who 
load the feed and the girls who handle 
the books, on the excellent way they are 


helping farmers produce more food for 
Victory. 


New Type Fertilizer 
Shows Good Results 


Discovery of a triple-threat fertilizer — 
phosphate — which boosts not only the 
quantity and quality of red clover hay but 
also the amount of mineral it contains has 
been announced by the University of 
Illinois. 

Rock phosphate and superphosphate put 
on limed land seeded to red clover added 
27 pounds of protein to each ton of hay 
besides increasing the yield and mineral 
content, according to studies on five expe- 
riment fields of the University of Illinois 
college of agriculture reported by H. J. 
Snider, soil chemist. On limed land, the 
hay averaged 229 pounds of protein to 
each ton of hay. On land both limed and 
phosphated the protein content of the hay 
was 256 pounds a ton. 

Phosphates increased the feeding value 
further by increasing the mineral content 
of the hay. Red clover hay from phos- 
phated land contained 36 per cent more 
Phosphorus than that from the unphos- 
phated land. 

@ CONWAY & OMER elevator, Grove 
Center, Ky., was destroyed by fire recently. 
The elevator is owned by Hugh Conway 
and R. R. Omer. 


@ L. M. MEGGITT, Clyde, Ohio, has open- 
ed the Meggitt elevator and in addition 
to custom grinding will deal in grain, feed, 
fertilizers and livestock. 
@ LESLIE LINGLE, Clinton, Mo., former 
operator of the Lingle Grain & Feed store, 
died recently following a heart attack. 
@ PLUM CREEK ELEVATOR CO., Algoma, 
Iowa, has purchased the Anderson eleva- 
tor to replace its own structure which was 
destroyed by fire several months ago. Be- 
cause of the difficulties involved in new 
construction the Anderson property will be 
remodeled and will serve as permanent 
headquarters of the Plum Creek Co. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


SAY IT FAST 
First Freshman: “I hear you got thrown 
out of school for calling the dean a fish.” 
Second Freshman: “I didn't call him a 
fish. I just said, ‘That’s our dean,’ real 
fast.” 
* * * 
It's the people who get you into trouble 
that seldom help you out. 


* * * 


INTELLIGENCE 
Feed Dealer: Don't you think our son 
gets his intelligence from me? 
Wife: He must have. I've still got mine. 
* * * 


It is better to make new mistakes than 
to repeat old ones over again. 
* * * 


QUITE SO 

During a dust storm at one of the army 
camps a recruit sought shelter in the 
cook's tent. After a moment he remarked 
to the cook: “If you put the lid on the 
kettle you wouldn't get so much dust in 
the soup.” 

“See here, my lad,” said the cook, 
“your duty is to serve your country.” 

“Yes, but not to eat it,” said the recruit. 

* * * 

A pleasant disposition can be mighty 
expensive. 

* * * 

The art of flattery is in being pleasing- 
ly sympathetic. 

* * * 
ELIGIBLE 

An Australian tried to enlist, but was 
refused because of bad feet. Next morn- 
ing he presented himself again before 
the doctor. 

“It's no use, I can't iake you, as you 
couldn't stand the marching,” said the 
medico. “But why are you so insistent?” 

“Well, Doc,” said the man, “I walked 
187 miles to get here, and I hate to walk 
back.” 

* * * 

Running after women never hurt a man 
—it’s catching them that does the dam- 
age. 

* * * 
BETTER RULE 
“All things come to him who waits; 

But here’s a rule that’s slicker; 

The man who goes for what he wants 

Will get it all the quicker.” 


* * * 


You can’t blame an old maid for feel- 

ing that the world owes her a loving. 
* * * 
SAD NEWS 

Feed Dealer: ‘My wife heard that I took 
you out to dinner the other night.” 

Secretary: “Well, what does that make 
me?” 

Feed Dealer: “That makes you my for- 
mer secretary.” 
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SOME KISS 
He: I gave her a kiss that lasted three 
hours. 
She: How on earth could you do it? 
He: Can you spare three hours? 
* * * 


If you leave your job for a week, these 


days, you feel like a foreigner when you 
return. 


SMART GUY 
Teacher: “Who was the smartest in- 
ventor?” 

Pupil: “Thomas A. Edison. He invented 
the phonograph and radio so people 
would stay up all night and use his 
electric light bulbs.” 


* * * 


The trouble with feeling good around 
the house is that you promise the family 
so many things you can’t afford. 


* * * 


WANT AD 
Want ad in a British newspaper: “Want- 
ed, as many defense workers as possible 
to talk about government secrets when 
off duty. A. Hitler & Co., Berlin, Tokyo, 
and Rome.” 


“We're Out Convert 


Ful-0-Pep 
and Livestock 


Poultry, Dairy 


THE QUAKER OATS COMPANY 


As never before, today’s great Profit 
Opportunity is the Ful-0-Pep Dealership! 


Our Biggest Feed Advertising Campaign in History! 46 Big 
Powerful Radio Stations Broadcast Ful-O-Pep’s great fea- 
ture, ‘‘The Man on the Farm”’ every Saturday! 15,000,000 
Big Printed Ads to Poultrymen, Dairy, Hog, and Beef Cattle 


Raisers, Month after Month! 


Aggressive New Plan of 50-50 Cooperative Radio Adver- 
tising for Ful-O-Pep Dealers! 


Concentrated Spring Range*, Nature’s Richest Vitamin 
Combination, Proves Tremendous Selling Point for Ful-O-Pep 
Poultry, Dairy, and Livestock Feeds. 


easy and convenient to buy in assorted cars for fresh feeds, 


1 With a Ful-O-Pep Feed now for every need on the farm, it’s 


low inventory, quick turnover! 


*Reg. U.S. Pat. Off. 


For Further Details, Write to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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Control Group 


A LTHOUGH the annual meeting of the 
Association of American Feed Control 
Officials, customarily held in Washington 
late in October or early November has 
been cancelled for this year, the associa- 
tion's executive committee will hold a joint 
meeting with the committee on definitions 
and contacts of the American Feed Manu- 
facturers association at Chicago on Oct. 
21, according to an announcement by Ralph 
M. Field, president of the feed manufactur- 
ers group. 


to meet with feed 
manufacturers 


This meeting has been called in order to 
consider any proposals for changes in defi- 
nitions of feed ingredients, establishment of 
new definitions or other measures neces- 
sary to protect the manufacturers of feeds 
and feed ingredients and to facilitate the 
work of the feed control officials. 


elevator. 


Consult 


to offer. 


Combining Old With New 


That’s no headache for T. E. Ibberson Co., 
because we have 60 years’ experience to draw from. 


The above plant at Waubay, S. D., was built 
for the Pacifie Grain Co. 
driveway and office was connected to the old 


A Feed Mill with new 


No Matter What Your Problem 


Ibberson 


No cost—no obligation for interview. Before 
you build or remodel, find out what [bberson has 


The executive committee of the feed con- 
trol officials is securing authority from indi- 
vidual state officials to represent them by 
proxy at this meeting and to act for the 
association. The committee on definitions 
and contacts will act for the manufacturers. 

Since this will not be an open meeting 
feed manufacturers who have proposals 
to submit regarding changes in definitions, 
new definitions, etc., are asked to file such 
proposals with F. F. Hasbrouck, chairman 
of the feed manufacturer's committee, with 
supporting briefs and other information 
necessary in the consideration of such pro- 
posals. 

All proposals should be in the hands of 
Mr. Hasbrouck by Oct. 1., which will give 
three weeks time for the two committees 
to exchange correspondence and check the 
proposals before the meeting. All propo- 
sals, briefs, etc., must be filed in duplicate 
in order that each committee chairman 
may have a separate copy for study. 

In view of the fact that this will be a 
closed meeting, Mr. Field states, that there 
will be no objection if interested parties 
wish to communicate either in person or by 
letter with any of the members of the two 
committees whose names and addresses 
are given below. 

The executive committee of the American 
Feed Control Officials is composed of five 
members including the president, the vice 
president, and secretary-treasurer. They 
are respectively: P. B. Curtis, Purdue Uni- 
versity, Lafayette, Ind.; W. C. Jones, Dept. 
of Agriculture & Immigration, Richmond, 
Va.; and L. E. Bopst, Maryland Inspection 
Service, College Park, Md. The other two 
members of the committee are Chairman 
H. H. Hanson, State Chemist, State Board 
of Agriculture, Dover, Del. and C. C. Frary, 
State Chemist, Dept. of Agriculture, Ver- 
million, S. D. 

Members of the feed manufacturers’ com- 
mittee are: F. F. Hasbrouck, chairman, Al- 
lied Mills, Inc., Peoria, Ill.; F. E. Boling, 
Hales & Hunter Co., Chicago; L. R. Fry, 
The Quaker Oats Co., Chicago; C. B. Fret- 
well, Spartan Grain & Mill Co., Spartan- 
burg, S. C.; C. E. Lee, The Beacon Milling 
Co., Inc., Cayuga, N. Y.; and H. L. Mc- 
George, Royal, Stafolife Mills, Memphis, 
Tenn. 

——— — 


@ JAMES CONSIDINE, Raber, Ind., is the 
new manager of the Raber Cooperative 
elevator. He was formerly employed at 
Daniel Bros., Inc., Columbia City. 


@ FRANK SAUNDERS, Sarcoxie, Mo., has 
purchased from the First National bank, 


the elevator formerly operated by Louis 
Shepherd. 


TRACY HUBBARD DIES 

Tracy J. Hubbard, long active in grain 
and feed circles and secretary of the Michi- 
gan Grain & Feed Dealers association died 
suddenly at Lansing, Mich., Aug. 15. For 
the past 20 years he had been located in 
Michigan where he had served at various 
iimes as representative for Prater Pulver- 
izer Co., Fairchild Engineering Co., Mun- 
son Mill & Machinery Co., C. O. Bartlett & 
Snow Co., Breuer Electric Mfg. Co., and 
ifowell Electric Motors. 
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— neatness 
(Continued from Page Thirty-two) 


The village has a little road-side park 
between the street and the plant. Mr. 
Willett cooperates by maintaining the 
appearance of the elevator grounds in 
keeping with the park. No rubbish of 
any kind is allowed on the grounds and 
the driveways are kept in the best and 
neatest of condition. The exterior of the 
building is also as neat as possible. The 
same cleanliness and neatness is every- 
where evident throughout the plant —in 
elevator, feed warehouse and office. “It 
doesn't feel right," says Mr. Willett, “to try 
to work in a plant or office that is not neat. 
Our little village tries to keep the park 
looking nice and we feel that we should 
cooperate with them. It is not only better 
for the village, but it is also better for us.” 


Abbott Is President 
Of Mutual Millers 


Lewis Abbott, Richardson Milling Co., 
Hamburg, N. Y., was elected president of 
the Mutual Millers & Feed Dealers asso- 
ciation at the 27th annual convention of 
the group held Aug. 27 at Jamestown, N. Y. 
Mr. Abbott served as secretary-treasurer of 
the association for many years and has 
long been active in promoting the growth 
of the organization in western New York 
and Pennsylvania. He succeeds Grover 
Town, Forestville, N. Y. 

Robert Gray, James H. Gray Milling Co. 
Springville, N. Y., was named secretary- 
treasurer to succeed Mr. Abbott and 
Charles L. Zortman, Zortman Grain Co., 
Edinboro, Pa., was elected vice president. 
Walter Sibley, Phelps & Sibley Co., Cuba, 
N. Y.; and Fred Bannister, Meade & Ban- 
nister Co., Erie, Pa., were elected directors 
for three year terms. 

Convention speakers included Austin W. 
Carpenter, Sherburne, N. Y., president of 
the Eastern Federation of Feed Merchants, 
who spoke on “What We are Up Against”; 
Don J. Wicham, Ithaca, N. Y., who discussed 
the soil conservation program; Dr. Ray- 
mond T. Parkhurst, Massachusetts State 
college, Amhurst, Mass., who spoke on 
wartime poultry nutrition and George G. 
Neibank, president of the Bank of James- 
town, who gave a pep talk on Victory 
bonds. 

The annual golf tournament was held at 
the Moon Brook country club Wednesday 
afternoon under the direction of Lionel 
True, and Wednesday evening the Ames 
Burns Co., and Wilbur Feed Co. provided 
free tickets for a doubleheader baseball 
game at Municipal Stadium. 

Mr. Carpenter also presided as _ toast- 
master at the banquet Thursday evening 
at which Julius King, public relations direc- 
tor for Chautauqua, was the featured 
speaker. Entertainment and the presenta- 
tion of attendance prizes and golf awards 
concluded the program. 

@ VERN OTT, Ottosen, Ia., is the new 
manager at the Quaker Oats Co. elevator 
at Ottosen. He was formerly assistant 
manager of the company’s elevator at In- 
wood. 
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@ COLLEGE CORNER LUMBER CO., West 
College Corner, Ind., has remodeled its 
feed room. 

@ DONALD B. WALKER, assistant man- 
ager of the Ralston-Purina Co. plant at 
Circleville, O., has been promoted to man- 
ager of the company’s new plant at Iowa 
Falls, Iowa. He assumed his new duties 
on Sept. 1. 

LIFT DES MOINES EMBARGO 
After being in operation about two 

months, an embargo on grain shipments 
into Des Moines, Iowa, that required per- 
mits for the movement of all grains was 
suspended on Aug. 3l. The ruling had 
been effective on grain for storage as well 
as free grain. 


TO THE FEED TRADE: 


protein. 


1411 Santa Fe Bldg. 


THE TRUTH ABOUT THE 
SHORTAGE of PROTEIN 


Don’t misunderstand—we’re not overlook- 
ing the fact that America will have a record 
PROTEIN PRODUCTION. Everybody in 
the feed trade knows that. 


Nevertheless, there’s a record NEED FOR 
PROTEIN, too. Livestock feeders need more 
protein per animal...more total protein... 
than ever before in history. In fact, if every 
farmer fed every animal all of the protein 


needed, we would face a SHORTAGE of 


COTTONSEED MEAL ranks high with the 
discriminating, careful feed mixer and 
manufacturer. It has prestige, built by 
years of good results. Feeder confidence 
makes it easier to sell your brand when it 
contains COTTONSEED MEAL. It pays to 
pick COTTONSEED MEAL. 


A. L. Ward, Educational Director 


NATIONAL COTTONSEED PRODUCTS ASS'N 


KELLOGG JOINS IODINE BUREAU 
Dr. James W. Kellogg, who until recently 
headed the dog food division of the Ameri- 
can Meat Institute, has rejoined the staff of 
the Iodine Educational Bureau, Inc. with 
whom he was formerly employed. Dr. 
Kellogg, who will serve as manager of 
the mid-western territory, has opened 
offices at 75 E. Wacker drive, Chicago, IIl. 
@ ROY STRUBLE, Galesburg, Mich., has 
purchased the Galesburg Mills, formerly 
operated by the late J. F. Austin. 
@ FRED PAYNE, formerly of Dubuque, Ia., 
is the new manager of the Lamson Bros. & 
Co. office at Galesburg, Ill., replacing E. 
E. Hansen, who left last month for military 
service. 


Dallas, Texas 
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ESTABLISH REGIONAL OFFICES 

Establishment of seven regional offices 
to administer field activities of the Agri- 
cultural Marketing administration has been 
announced by the department of agricul- 
ture. Regional headquarters will be at 
New York City, Atlanta, Chicago, Des 
Moines, Dallas, Denver, and San Francisco, 
Regional administrators assumed duties on 
September 1. Roy F. Hendrickson, admin- 
istrator, in announcing the assignment of 
regional administrators, said that the war- 
time responsibilities of AMA have so in- 
creased that a more thoroughly regional- 
ized organization is necessary. 

@ FARMERS GRAIN & COAL CO., Flana- 
gan, Ill., has completed construction of a 
new coal shed. 


@ OLD FORT MILLS, INC., Marion, Ohio, 
suffered a loss estimated at $8,000 recently, 
when fire destroyed a storage silo contain- 
ing 3,500 bushels of soybeans. 
WHEAT LOANS 
The United States department of agricul- 
ture has announced that Commodity Credit 
Corporation through August 22 had com- 
pleted 150,926 loans on 77,183,232 bushels 
of 1942 wheat in the amount of $90,447,- 
093.07. The average amount advanced was 
$1.17 per bushel, which includes some 
transportation charges from the area of 
production to warehouse locations and 
storage advances on farm-stored wheat. 
Loans had been completed on 6,215,525 
bushels stored on farms and 70,967,707 bu- 
shels stored in warehouses. 


The Minute Man...symbolic of America’s all-out effort for 
Victory ...is a constant reminder that we all must do our part 
by putting at least 10% of our income into United States War 
Bonds. 

Joe Bag ...symbolic of M. J. Neahr and Company's 87 years 
of quality and leadership in the Bag industry ...serves to 
remind you that bags for the protection and transportation of 
food to our fighting forces are also important in our war efforts. 

DRESS UP YOUR PRODUCT the better, safer and surer 
way—use M. J. Neahr and Company quality bags. 


M. J. NEAHR & COMPANY 


1600 SOUTH DEARBORN STREET - CHICAGO 


BUY 
MORE 
WAR BONDS 


THE CHICAGO BAG FACTORY SINCE 1855 + BURLAP, COTTON AND PAPER BAGS 


MADGE AMES BROWN 


Madge Ames Brown, former radio spe- 
cialist and member of the publicity staff 
of the agricultural extension service, Uni- 
versity of Minnesota, has recently joined 
the advertising department of the feed 
division, Cargill, Inc., Minneapolis, accord- 
ing to an announcement by Fred M. Seed, 
manager. 

Miss Brown, who has been in radio in 
the Twin Cities for more than five years 
before joining Cargill, has produced pro- 
grams and appeared before the micro- 
phone on all major Twin City stations as 
well as originating network shows for the 
United States department of agriculture. 
Along with her university radio work she 
wrote script, produced and _ broadcast 
weekly 4-H club programs in Minnesota 
and South Dakota and carried a successful 
daily show of her own for more than two 
years. In addition to radio and newspaper 
work she is well-known as a free lance 
writer for national agricultural publica- 
tions. 

At the present time Cargill feeds are 
being advertised on a new radio series in 
selected midwestern markets. Miss Brown's 
duties will be to help promote the com- 
plete line of Cargill feeds in radio, news- 
papers and trade journals. 

@ FRED KETCHUM, Dearborn, Mo., has 
opened the Dearborn elevator and is 
ready to receive grain for storage. 
@ STANDARD ELEVATOR CO., Kewanna, 
Ind., has installed a 1'/2-ton Kelly Duplex 
vertical feed mixer with motor drive. 
@ MIDVALE GRAIN CO., Midvale, Iowa, 
has changed its name to the Midvale Co- 
op Grain Co. 


+o 


@ FRANK A. LARSON, has joined Honeg- 
gers’ Feed Mills, Forrest, Ill., as distributor 
for northern Illinois. 
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— declaration 
(Continued from Page Twenty-six) 


They're learning the tragedy of losing 
for want of a few extra bombers in the 
right place at the right time. 

They're learning the brutal, bloody cost 
of haggling and arguing and debating and 
stalling—while our sons die! 

We stood on the curb as they left. We 
cheered. We went with them to the sta- 
tion—and shed a few tears. We drove 
home in our cars—to warm firesides. Then 
in a week or two—we stormed the stores 
when the demand for cloth to clothe them 
removed the cuffs from our pants! 

In God's name, America—let’s be men— 
at least as big as our sons! 

We are the unarmed forces of the United 
States. No one of us is without respon- 
sibility—or duty! 

While we haggle over an hour of over- 
time—our sons are being slaughtered! 

We live our comfortable lives back of 
the ramparts they watch. If they fail — 
there will be no life — but slow, living 
death! 

Our supreme duty—our only duty is to 
deliver to these young men the planes, 
tanks, guns and ships they need. Deliver 
them at top speed—and work as many 
hours making them — as they willingly 
work using them. 

They are out there now. Waiting with 
the coming of each dawn. And for their 
courage —their bravery —their sacrifice — 
they've asked just one thing of us—"Don't 
let us down!” 

This is our unequivocal answer — we 
whose names appear below. WE DECLARE 
WAR! War on partisanship. War on all 
political intrigue. War on special privilege. 
War on blindness and bickering. 

We demand that every citizen of the 
United States, in or out of government, in 
or out of management, in or out of labor, 
shall exert every human effort toward the 
production of war munitions and supplies 
in maximum quantity at maximum speed 
and at minimum cost. 

As a sacred duty to our armed forces— 
and to the government and the people— 
we the unarmed forces declare war on all 
swollen salaries, dividends, bonus pay- 
ments or profits on war contracts for muni- 
tions or supplies, in excess of profits made 
in peacetime under conditions of full and 
free competition. And we demand full 
and detailed public exposure of all viola- 
tions. 

We declare war on all rules, regulations 
or agreements which may prevent any 
worker on any war contract for munitions 
or supplies, from working as many hours 
or as many days or as he or she is willing 
to work, or doing as much work as he or 
she wants to do to increase production— 
so long as normal health safeguards are 
maintained. And we demand full and de- 
tailed public exposure of organizations and 
individuals responsible for obstructing pro- 
duction. 

We declare war on all acts or failures to 
act, by members of the United States Sen- 
ate or House of Representatives, which per- 
mit or encourage representatives of either 
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capital or labor to increase costs or ob- 
struct production on war materials. And we 
demand full public exposure of any mem- 
ber of Congress guilty of failure to protect 
our armed forces and our people against 
saboteurs of production in either group. 

The signers of this Declaration of War 
are not concerned with political partisan- 
ship. We are neither for nor against any 
employer or group—nor any group of 
employees. 

We are concerned with action! Full, un- 
bridled, speedy action! And we propose 
to devote ourselves to these tenets—as a 
sacred trust. We promise, that when men 
die needlessly—the responsibility shall be 
firmly placed—insofar as it is within our 
ability to place it. 

To our Commander-in-Chief, the Presi- 
dent of the United States—to the armed 


Fleischmann 
IRRA 


sun-cured roughage. 


in your territory. 


595 Madison Avenue 


more than ever before, wide-awake feed manu- 
facturers are applying basic nutritional principles to 
feeds for four-footed animals. They know their customers 
are becoming increasingly conscious of the importance of 
a dependable supply of Vitamin D: 


] For promoting rapid, economical growth and helping 
prevent rickets in young animals. 


2 For aiding the absorption and utilization of calcium and 
Phosphorus for milk production and reproduction. 


They know, too, that under ordinary farm conditions, 
enough Vitamin D may not be supplied by sunshine or 


Supply Vitamin D in your feeds for four-footers. Im- 
prove your sales and help make satisfied customers. 


FLEISCHMANN’S 
IRRADIATED DRY YEAST TYPE 9-F 


is a dependable, economical source of Vitamin D. 
Guaranteed to contain not less than 9,000 U.S.P. 
units of Vitamin D per gram (4,000,000 units per 
pound). Experiments have shown that it is stable 
in feeds and mineral mixtures. Easy to mix. Costs 
only a few cents per ton of full-ration feed. Write 
today for booklet, prices and name of distributor 


Special Products Department FB-9 
STANDARD BRANDS INCORPORATED 


forces and the people, we pledge ourselves 
to this unalterable view for the duration 
of this war. 
@ FARMERS CO-OP. ELEVATOR, Loda, 
Ill., is undergoing repairs. 
ELECT OFFICERS 

At the annual stockholders’ meeting of 
the Dallas City Grain & Feed Co., Dallas, 
Ill., held recently James Loftus, Roseville, 
was elected president; Lloyd Sparrow, Lo- 
max, was named vice president; and Wal- 
do Erickson, Media, secretary-treasurer. 
The following were re-elected to the board 
of directors: T. A. Ritchie, Stronghurst; 
Clarence Vaughn, Burnside; E. E. White, 
Lomax; Joe Peasley, Stronghurst; M. L. 
Evans III, Stronghurst; and J. O. McClin- 
tock, Chicago. 


New York, N. Y. 
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useful chart determines 


Cw 


by F. W. MADISON 


N=: long ago we discussed the strength of wood- 


en beams in these columns and showed a chart 
for determining strength which aroused consid- 
erable interest. 

In the event that you have an unusually heavy load 
and are contemplating the use of a steel beam, here 
is a chart that will be found useful for determining 
the size of steel I-beam to use. The I-beam, as every 
reader possibly knows, is the lightest and most econ- 
omical steel beam for most purposes. 

Inasmuch as a concentrated load at the middle of 
the beam, as shown in the sketch on the chart, repre- 
sents the very worst condition, requiring the largest 
beam for a given load, this chart is based upon such 
loading for the sake of safety. 

The wavy arrow lines running from the sketch to 
the vertical chart lines show at a glance just what 
each chart column means. Thus column A gives the 
length of the span in feet and includes all lengths up 
to 40 feet. Column B gives the weight of the beam in 
pounds per feet and includes all weights up to 200 
pounds. Column D gives the safe load of the beam 
in pounds and varies all the way from 400 to 30,000 
pounds. Column E gives the depth of the beam in 
inches from one to 10 inches. 

Now let us suppose that you want to support a 
weight of 4,000 pounds. You find that you can buy at 
a bargain a 7-inch I-beam weighing 240 pounds. It is 
12 feet long and therefore weighs 20 pounds per foot. 
The minimum distance between supports that can be 
obtained for holding the load is 10 feet. Is the I-beam 
strong enough for your purposes? 

The dotted lines drawn across the chart show how 
the problem is solved. Run a straight line through the 
10 foot, column A, and the 20 pound, column B and 
locate the intersection in column C. Then from that 
intersection in column C run over to the 7 inch mark 
in column E. The intersection through column D shows 
that your I-beam will support 7,000 pounds. Since 
your load is only 4,000 pounds the beam is amply 
strong. In fact, you can easily find, by applying the 
chart, that a 4-inch I-beam, all other conditions being 
the same, will safely support your load of 4,000 
pounds. 

Similarly, it is easy to ascertain the maximum al- 
lowance span when the factors in columns B, D, and E 
are known. Or you can find the necessary weight per 
foot of I-beam when the factors in columns A, D, and 
E are known. And lastly, the depth of beam is deter- 
minable when the factors in columns A, B, and D 
are known. 

For loads that are “uniformly distributed’’—not con- 
centrated—the safe loads in column D may be multi- 


Weight 


steel beams will carry 
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plied by two. Thus, the above described beam will 
support a uniformly distributed load of 14,000 pounds, 
or, 1400 pounds per running foot. 


Vibrating Connections 

Vibrating machinery often causes trouble in several 
ways, one of the most serious being broken pipe and 
other connections due entirely to the vibrations. In 
these. instances the vibration of the machinery is 


(Continued on Page Seventy-four) 
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Custom Mix 


The Screwball Clan held a gathering 
at Des Moines on August 23 and 24. It 
was called without sanction of the presi- 
dent but somebody notified Harry Cowan 
and he was there. So was vice president 
Bill Westerman. Treasurer Jack Sams was 
absent so all the bills were forwarded to 
Waukegan where his company was hold- 
ing a sales conference. 

There were no meetings, luncheons or 
dinners and the clan was never all to- 
gether at one time. But they came from 
Omaha, Minneapolis, St. Louis, Chicago 
and New York and all points in lowa— 
some 75 to 100 strong. Everybody who 
had business to do out Des Moines way 
planned it that way. The clansman from 
the farthest distance was Gus Ackerman 
of the Oyster Shell Products Corp., New 
Rochelle, N. Y. 

Bert Sargent was in the same foursome 
with his former sales manager, Tom Dyer, 
and played his best customer golf letting 
Tommy take him for a dollar. 

Don Mihills went out to see from Fond 
du Lac, Wis., and went back home with 
a new nickname: “Curly”. 

United Mineral Products of Omaha sent 
Vic Jeeps, who never left his room; Gus 
Nelson, who arrived at 11 p.m. intending 
to stay until only 4 am; and Johnny 
Goodman, who played a round of par 
golf without winning a bet or a prize. 

Duke Swanson of the Western Grain & 
Feed association is probably the hardest 
working secretary in the feed trade—and 
doing a mighty good job. 

Up at Minneapolis, where the gang 
talks about golf at Sleizer’s club, matters 
have finally been settled by granting a 
bar par to Joe Schroeder of the North 
East Feed Mill. Bill Kellogg of the Bunge 
Elevator Co. has a handicap of two, 
George Anderson of the Fruen Milling 
Co. four, Harry Cowan of Spencer Kel- 
logg seven. Bill Thatcher of Bunge is in 
Class “B’ which might stand for beer. 

Sympathy is extended to E. P. (Jerry) 
MacNicol, assistant to the president of the 
American Feed Manufacturers associa- 
tion, whose mother died at Louisville, Ky., 
on September 6. 

Joe Manasse, Chicago manager of the 
Werthan Bag Co., didn't bring back a 
muskie and folks claim that he even ate 
the bait (personally caught from the 
pier) before returning from a fishing trip 
to Eagle River, Wis. 

L. B. Feldman of the R. R. Howell Co., 
Minneapolis, is back at his office hob- 
bling around on crutches. He broke his 
ankle in June but is now feeling fine. 

No kid anymore is John Griffith of the 
Northern Oats Co., Minneapolis. He dis- 
located a shoulder throwing a football 
with the other boys in the neighborhood. 

Both golfing and fishing are still good 
in Florida according to Lou Brown, retired 
secretary of the American Feed Manu- 
facturers association, who was “back 
home” in Chicago for the annual meeting 
of the American Mineral Feed Manufac- 
turers association, September 11. Lou 
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says he is feeling good enough to pass 
any army examination and waiting for a 
call. 

Art Gill of the Silmo Sales Corp., Vine- 
land, N. J., recently spent a week's vaca- 
tion with his mid-western manager, John 
W. Rayney, at Fox Lake, Ill. John, inci- 
dentally, has now joined up with the city 
slickers and lives at 434 N. Oak Park 
Ave., Oak Park, Ill. 

D. W. McMillen, former president of the 
American Feed Manufacturers associa- 
tion and head of the McMillen Feed Mills, 
Fort Wayne, Ind., is so enthused about 
his company’s new war-time educational 
feeding program that he talked himself 
into a mild case of laryngitis during sev- 


eral days of conferences with his field 
executives and salesmen. 

The marine corps posters say it is now 
open season for hunting japs and soon 
it will also be open season for ducks, 
pheasants, etc., for the boys who are still 
at home. We say “good hunting” to all 
our readers and particularly to all the 
feed trade boys in the armed forces. May 
they soon get their “game” and all come 
home safely. — D.K.S. 


@ JOHN H. DUNLAP, JR., has purchased 
the elevator formerly operated by C. E. 
Grove at Atlanta, Ohio. The business will 
be operated in the future under the name 
of the Ailanta Grain Co. 


With feeders in 
America’s No. 1 Hog State 


os SIX TIMES as many feeders in America’s greatest 
hog raising state are now feeding Sargent Minral Meat Meal as any 


other single brand of protein-mineral hog supplement. 


That is the 


answer of a statewide survey just taken among the feeders them- 


selves. 


That tells why Minral Meat Meal sales are booming for 
dealers all over the midwest, and going higher every month. 


Get on the band wagon NOW. Minral Meat Meal pays you a 
fine profit—and it gives the feeder BOTH minerals and proteins 
in one bag, at no more than the average price of minerals alone. 
Ask your Sargent representative or write us for our attractive dealer 


proposition. 


SARGENT & CO., Des Moines, lowa 


OVER HALF A CENTURY OF QUALITY 
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—down town 


(Continued trom Page Fourteen) 


lated items are assured. 

5. Attracts transient trade and new cus- 
tomers. Columbia City has about 5,000 
people. Many of the 2,000 men employed 
in factories have gardens requiring seeds 
and small garden tools. Others are sub- 
urbanites who raise some poultry or live 
stock in a small way. Many have pets. 
The down-town store sells lots of dog and 
goat food, all totalling sizable sums. If the 
day ever comes when they want to retire 
to the country as many do over the years, 
it is a bid for and assurance of their future 
trade. 


6. Increases the unit sales. In addition to 
the regular volume of mixed feeds ordi- 
narily sold at the mill for hog, poultry, and 
dairy stock, the down-town store increases 
this volume in the form of a wide diversi- 
fication of merchandise such as outlined in 
the foregoing. While located in the down- 
town area of Columbia City, there is usu- 
ally ample parking space near by, for 
shoppers to use. The store has a frontage 
of 30 feet and extends all the way back to 
a wide alley. 

Early in July the company installed a 
Clipper seed cleaner in the rear room of 
the store. The interest of farmers was im- 
mediate and the volume of grass seeds 
and field seeds sold, proved again the 
value of a down-town store where demon- 


@ Milk is the best single source of protein for laying hens and 


baby chicks, as shown by controlled feeding tests. 


It also 


blends well with other commonly used protein feedstuffs. 


Earlier shortages of dry buttermilk and dry skim milk have 


perplexed all users but are being overcome. 


There is more 


supply now than there has been for over a year. 


This is good news, especially in view of the growing shortage 


of fish meals and animal proteins. 


disappointing. 


Substitutions have been 


“Never again will I try to do without milk!”, 


say leading poultrymen, and the quality of milk protein offsets 
all question of quantity in this decision. 


Dry skim and buttermilk are tops in protein quality—and in 
the one ingredient you also supply milk minerals, milk sugar 
and vitamins, unsurpassed in feeding value. 


There is real economy in using enough for real feed efficiency. 


AMERICAN DRY MILK INSTITUTE, INC. 
N. tA SALLE STREET, CHICAGO 


strations can be made. There is a good 
profit in selling seed and grain in bulk 
and the company anticipates a growing 
volume of sales in this field. 

Feed grinding is the big end of the mill 
operation although there is a 75 bbl. capa- 


LOCATED near the outskirts of 
the city, the main plant of 
the Farmers-Mill Elevator, Inc., 
is easily accessible to the farm 
trade and does a substantial 
volume of custom grinding and 
mixing. 


city flour mill. The flour is sold to the re- 
tail stores on both the cash and carry 
method and delivery service to out of town 
dealers. 

The major equipment in the feed grind- 
ing department is a Gruendler hammer mill 
operated by a 50 h.p. motor. One Ferrell 
seed cleaner and a one-ton Sidney mixer 
installed in 1940. Nationally advertised 
feed concentrates are handled and custom 
grinding and mixing round out the com- 
plete feed service offered by this concern. 

Mr. Cotterly believes in having trained 
men in his organization. Kenneth Waugh, 
the store manager is a graduate of Purdue, 
a trained diagnostician of poultry diseases, 
who has been with the firm 18 years. Many 
customers seek his advice on poultry and 
livestock problems which incidently goes 
far toward building up the feed business. 

In summation, Mr: Cotterly emphasizes 
the importance of selling advertised brands 
of feed, processed by modern equipment 
and giving courteous service to customers. 
He further believes the maximum volume 
of feed sales which any farming commu- 
nity is capable of producing, is obtained 
with the help of a down-town store. Es- 
pecially is this true in cities of 5,000 popu- 
lation or more. The next alternative, and 
a difficult one, is to provide equal or better 
display facilities at the mill. 

———_ — — — 
@ STRID GRAIN CO. has been organized 
at Green Bay, Wis. by T. A. Strid ‘and 
associates. Mr. Strid was formerly man- 
ager of the Cargill, Inc., office at Green 
Bay. 

— 

NAMED SALES MANAGER 

W. D. Cunningham, St. Louis, Mo., has 
been appointed sales manager for the 
Cereal Byproducts Co., Chicago, according 
to an announcement by W. F. Becker, Jr., 
president. Mr. Cunningham, who assumed 
his new duties Aug. 15, will return to Chi- 
cago after having served as manager of 
the St. Louis office for the past 13 years. 
He will be succeeded at St. Louis by P. C. 
Naylor his assistant for the last seven 
years. 
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BERTRAND E. STOLPE 


The position of promotion and advertis- 
ing manager of Sargent & Co., Des Moines, 
Iowa, has been filled by Bertrand E. Stolpe, 
formerly of the Des Moines Register & 
Tribune, according to an announcement 
made by Will Sargent, president of the 
feed manufacturing firm. 

For the past three years, Mr. Stolpe has 
been with the advertising department of 
the Register & Tribune in charge of East 
Des Moines advertising sales. Before com- 
ing to Des Moines he was connected with 
the advertising department of the Sioux 
City Tribune and was later advertising di- 
rector of the Keokuk Gate City. 

Mr. Stolpe has had wide experience in 
livestock feeding as well as in advertising 
and sales promotion. He was born and 
raised on a farm near Obert, Neb. and at- 
tended the University of Nebraska where 
he did considerable work in animal hus- 
bandry. 

Mr. Stolpe will direct all Sargent sales 
promotion activities in Iowa, the Dakotas, 
Nebraska, Missouri, Illinois and Wisconsin. 

@ J. B. MUNDALE, Marble Rock, Iowa, has 
opened a feed store at Northwood. 
@ Jj. H. SPANGLER, Stanford, Ill., has 
moved his feed and hardware store from 
the H. S. Riley building to the W. C. 
Murphy building. 

@ ROYCE T. DORSEY, Dorsey Grain Co., 
Fort Worth, Texas, is beginning to feel old. 
He became a grandfather June 3, but 
didn't tell The Feed Bag about it until 
more than two months later. 
@ DIETRICH & GAMBRILL, INC., West- 
minster, Md., has taken over the grain, 
feed, fertilizer and coal business of the 
Maryland Milling & Supply Co. The busi- 
ness is now being carried on under the 
name of the D & G Farm Store with Math- 
ew P. Staley as manager. 
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@ F. M. ACKELS, Hobbs, Ind., has re- 
modeled and enlarged his elevator and 
feed mill. The plant is now equipped with 
two 45 h.p. diesel engines and two large 
hammer mills and two mixers, one of a 
four-ton and the other three-ton capacity. 

@ ELMORE EDMUND, Bird Island, Minn., 
is the new manager of the Farmers Ele- 
vator Co. elevator. He succeeds Frank J. 
Ryan who recently bought the H. F. Schulte 
elevator. 

@ HILLTOP FARM FEED CO., Minneapolis, 
Minn., has opened its new quarters at 100- 
110 Third Ave., N. The four story and base- 
ment structure contains 52,000 feet of floor 
space. The firm was formerly located at 
750 Washington Ave. N. 


DAVIS-CLEAVER GOING STRONG 

A news item in the August issue of The 
Feed Bag stated that the Davis-Cleaver 
Co., had discontinued its feed and poultry 
business at Quincy, Ill. This is incorrect, 
inasmuch as we have been informed by 
Mr. W. M. Oberg that the Davis-Cleaver 
Co. is not only “still alive and kicking”, 
but that they have recently expanded their 
operations at Quincy by the acquisition of 
a new warehouse, to house their feed busi- 
ness, containing approximately twice as 
much floor space as the building formerly 
occupied. The item in question should 
have referred to a buying station at Pitts- 
field, Ill., which has recently been discon- 
tinued. Officers of the company are J. A. 
Davis, president; Otto Wright, vice presi- 
dent; and J. A. Davis, Jr., secretary. 


PROTEIN 


GOOD RATIONS 
are a part of Victory 


@ Your formulas are ammunition. 
The nation is counting on the cattle 
feeding program to play an impor- 
tant part in Victory. You can use 
Spencer Kellogg’s old process Soy- 
bean Oil Meal to advantage in your 


feed formulas. For more than a year 


it has been giving feed producers 
more than 43% protein, while only 
carrying a 41% minimum guarantee. 
Favorite of producers of quality 
feeds, it reflects the high standards 
of Spencer Kellogg’s nationally fa- 


mous research. 


SPENCER KELLOGG 


AND SONS, INC. 


SALES OFFICES: Buffalo, Chicago, Decatur, Ill., 
Des Moines, Minneapolis, Los Angeles. 


MILLS: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Edgewater, N. J., Los Angeles. 
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@ O. W. LIVERGOOD & CO., Bethany, III., 
have completed construction of a reinforc- 
ed concrete tank which raises the total 


capacity of the elevator by 25,000 bushels. 


@ HARLEY HANSON, Nelson, Minn., is in 
charge of the Johnson elevator at Nelson 
which was recently purchased by H. E. 
Kiger & Son, feed dealers of Alexandria, 
Minn. 


@ TIDEWATER MILL & ELEVATOR CO., 
Philadelphia, Pa., has purchased a four- 
story warehouse building and concrete ele- 
vators having a capacity of 135,000 bu- 
shels, from Samuel Bell & Sons, Inc. 

@ A. E. DUNHAM, has opened a new feed 
store and trucking service at Griggsville, 
Ill. Mr. Dunham, also operates feed stores 
in Winchester, Pittsfield and Barry, III. 


PILOT 


OYSTER SHELL 


FOR POULTRY 


Pershing Square ae, 
NEW ROCHELLE, N. Y. 


ONE WAY DEALERS 
CAN HELP WIN THE WAR 


You already know that increased egg production is de- 
manded and that a correspondingly increased amount 
of Pilot Brand Oyster Shell is required, also that trans- 
portation facilities are overtaxed. 


So when ordering any item that sells as steadily as Pilot 
Brand Oyster Shell, order twice the usual amount and 
make one trip do for two. 


Thus you will help us plan 
economical distribution of 
thousands of tons each week 
in all parts of the United 
States. 


For where there is a flock of 
chickens anywhere, Pilot 
Brand Oyster Shell is needed. 
To help the offensive, we 
must be offensive in all of our 
planning. 

If you are one of the few dealers who do not 


handle Pilot Brand, don't require your cus- 
tomers to go elsewhere to get it, write us. 


OYSTER SHELL PRODUCTS CORPORATION 


3615 Olive St. 
ST. LOUIS, MO. 


“G.P.-Super" 
FORTIFIED 
800 D 
3000 A 


Feeding Oils 


400D--1000A 
400D --2000A 


USP units 


A complete line of VITAMIN OILS produced, tested, and 
guaranteed by GORTON-PEW FISHERIES, of Gloucester, Mass. 


to NEW ENGLAND BY-PRODUCTS CORPORATION 


National Distributors 


177 MILK ST., BOSTON, MASS. 


Screwball Gathering 
Held At Des Moines 


When the Screwball Clan met at Des 
Moines, August 24, you didn’t need a three 
foot sign to tell you the name of the organ- 
ization. One look at the doings at the Des 
Moines Golf & Country club and you knew 
it just had to be the Screwballs in action. 

Almost 100 of this noted clan gathered 
for the feast and when the smoke had 
cleared in the evening, visitors had wit- 
nessed some alternately good and bad 
golf, some excellent slot machine manipu- 
lation, a few good card games and plenty 
of elbow bending. 

It was just a good old-fashioned get- 
together to help tired feed men relax in 
their battle of food production. Those who 
came prescribed it as a good tonic, to be 
administered annually, perhaps next year 
at Minneapolis, in honor of Screwball 
president Harry Cowan, Spencer Kellogg 
& Sons. 

The Des Moines affair was definitely not 
an activity of the Western Grain & Feed 
association. It was promoted by four good 
Screwballs—Carl Orsinger, Waterloo Mills 
Co., Waterloo, Ia.; Larry Fairall, Fairall & 
Co., advertising agency, Des Moines; Tom 
G. Dyer, Russell-Miller Milling Co., Minne- 
apolis, and Charles Bachrach, Fort Des 
Moines hotel. 

Most members spent the day on the 
links, either as actual golfers or part of 
the gallery. The highlight of the day was 
the even par golf score turned in by John 
Goodman, former national open and ama- 
teur champion now with United Mineral 
Products Co., Omaha. Jim Olson, Dav- 
enport Elevator Co., Davenport, Ia. return- 
ed to the game after an absence of many 
years and “beat”’ Jack Jensen, Golden Sun 
Milling Co., Estherville, Ia., by one stroke 
—however, the score marker helped great- 
ly. Or perhaps it was the fact that Fred 
Kerber of Emmettsburg, Ia., caddied for 
Jim. 

Gus Ackerman, Oyster Shell Products 
Corp., won the prize for coming the longest 
distance, all the way from New Rochelle, 
N. Y., and he also took home the slot ma- 
chine title when he cracked two quarter 
jack pots. 

@ DEAN MURREN is the new manager of 
the Dannen Grain & Milling Co.'s branch 
office at Red Oak, Iowa. Mr. Murren was 
formerly employed by the John P. Milbank 
Milling Co., Chillicothe, Mo. 
@ E. M. HELGESON, owner of the Jack 
Frost Hatchery & Feed Co. at Sauk Rapids, 
Minn., has purchased the former Adams 
elevator building for use as a grain ele- 
vator. 


@ F. M. ROSEKRANS, New Century Co., 
Chicago, left August 27 for a two week 
vacation in Colorado. He and Mrs. Rose- 
krans divided their time between Estes 
Park and Colorado Springs. 

@ HJALMER N. JOHNSON, Minneapolis, 
Minn., traffic manager for the Ralston- 
Purina Co., has been made assistant man- 
ager of the company’s mill at Iowa Falls, 
Iowa. 
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Repair Headquarters 


A New England feed dealer, who carries a line of hardware 
and dairy equipment as a sideline, has established his store as 
repair headquarters for milk cans, pails, strainers and other 
types of metalware equipment that farmers use. Service work 
of this type is profitable to the company and it also brings new 
customers to the store and builds good-will. Putting in new 
strainer screens, and soldering leaks in cans and pails are the 
repair jobs most frequently done. Since this was established as a 
good-will feature, repair costs are made as reasonable as possi- 
ble yet this department has already shown a good profit and 
has paid for itself in more ways than one. 


A Wisconsin feed man for several years has been distributing 
cash prize awards among his county 4-H clubs in such a way 
that his business has benefitted immeasurably from the practice. 
Each year the dealer notifies the county 4-H club leader that 
$100 has been placed at his disposal to be distributed in the 
form of prizes among the club members. The leader then is at 
liberty to set up the awards on any basis and in any manner he 
chooses, but individual prizes do not usually exceed two or three 
dollars. This far-sighted dealer, however, has worked out a 
system that insures him of a number of good contacts from this 
stunt. Although the leader determines who shall get the money, 
he does not make the actual award, but sends the names of 
the winners and the amounts they are to receive to the feed 
man, along with a brief note explaining the nature of the con- 
test. The dealer then mails a check to the recipient along with 
a congratulatory letter explaining that if in lieu of cash, the 
winner prefers to take the prize out in trade the dealer will 
honor the check for double the original amount. The feed mer- 
chant claims that this is undoubtedly one of the best good-will 
builders he has ever used. 


Donation Prollem 


It is common knowledge that merchants and business men are 
frequently overburdened with requests for donations and contri- 
butions. A feed firm in a mid-western city has solved this prob- 
lem by requiring every solicitor to fill out a written application. 
On one side appears the following message: “The large number 
of requests for donations have reached such a point that it has 
become necessary to adopt a policy of not considering any 
requests unless the information on the other side of this sheet 
is given in detail. Approval of the Chamber of Commerce should 
accompany every application. Before any donation is given, it 
is necessary that approval of every executive officer of our firm 
is secured. Under no circumstances will more than one donation 
be made in one year to any individual group, church, school, 
lodge, etc. Your request will receive our careful consideration 
and you will be notified as to our decision.” The reverse side 
asks the following information: date, name and address of organ- 
ization, name and address of solicitor, purpose and type of dona- 
tion requested. The applicant must also designate whether the 
Chamber of Commerce has approved the solicitation and if 
merchandise is requested he must state whether it is to be sold, 
raffled, or given away and what use will be made of the pro- 
ceeds. This written form of application and the consideration 
period involved gives the members of the firm opportunity to 
discuss and decide the matter in private and solicitors working 
a donation racket are quickly discouraged when asked to set 
out their proposition in black and white. 
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Executive Attention for 


All WERTHAN Customers 


N. ORDER is too small to receive 
the personal attention of the execu- 
tives of the Werthan Bag Co. The 
company was founded by and the 
management remains in the Werthan 
family which insists that every cus- 
tomer, large or small, must receive 
fast and satisfactory service. Fast 
service is a tradition of the Werthan 
Bag Co. and satisfied customers are 
a heritage which every member of 
the Werthan organization proudly 
protects. 


Order your next supply of bags 
from Werthan — for fast service, 
for assured quality and for at- 
tractive designs. Benefit by do- 
ing business with a company 
which operates its own cotton 
mill and bleachery. You'll ap- 
preciate the personal attention 
given your problems and 
requirements by executives who 
have had years of experience 
serving the feed industry. We 
will appreciate your inquiry. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 
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SILVER ANNIVERSARY 


We thank our buyers and sellers who have made 
it possible for us to serve the feed trade for 
twenty-five years and build our brokerage busi- 
ness to its present size. 


We trust we have served you well, and will make 
every effort in the future to please you. 


CEREAL BYPRODUCTS COMPANY 


CHICAGO 
MINNEAPOLIS 


ST. LOUIS 
KANSAS CITY 


BUFFALO 
OMAHA 


Wanted... FEED SALESMEN 


Several good opportunities for men with sales 
experience and ability are available in the 
eastern organization of a nationally known 
feed manufacturer. These are permanent jobs 
with excellent chances for advancement. An 
agricultural background is desirable but not 
essential. You must be of age and willing to 
travel. Tell your age, education, experience, 
present employment, number of dependents, 
desired salary, and if possible, send a snap 
shot. We will treat your letter as confidential. 
Address it to 


Box 903, c/o The Feed Bag, 
Milwaukee, Wis. 


LARRY WHERRY 


Sherman & Marquette, Inc., Chicago ad- 
vertising agency, have announced the ap- 
pointment of Larry Wherry, St. Louis, Mo., 
as account executive for the commercial 
feed account of the Quaker Oats Co. Mr. 
Wherry is a graduate of Iowa State college 
where he was a member of Sigma Delta 
Chi fraternity. He has been associated 
with advertising and sales promotion for 
the Ralston Purina Co., in St. Louis for 15 
years and for the past eight years has 
been in charge of advertising for the firm's 
poultry and livestock feeds. 


 @— 

@ VANEK BROS., North Judson, Ind., are 
planning to replace their elevator and feed 
mill recently destroyed by fire with a 
modern fireproof structure of glazed tile. 
For the time being the firm is operating in 
temporary quarters. 

@ D. CLIFFORD JONES, Weedsport, N. Y., 
was re-elected president and Sheldon D. 
Dunlap, Syracuse, was re-elected secretary- 
treasurer of the New York State Hay & 
Grain Dealers association at the annual 
convention held at Syracuse last month. 

@ CHARLES B. DREYER, Dreyer Commis- 
sion Co., Kansas City, Mo., entered the 
army last month for volunteer officer train- 
ing. His brother Stanley has assumed 
management of the Kansas City office 
while E. C. Dreyer, his father, will con- 
tinue to operate the office at St. Louis. 


CANCEL FALL MEETING 

The regular fall meeting of the Southern 
Mixed Feed Manufacturers association 
scheduled to be held at Raleigh, N. C. has 
been canceled according to an announce- 
ment by A. T. Pennington, president of the 
group. The action was taken following a 
poll of the members in which a large ma- 
jority indicated the desire to drop the 
meeting in compliance with ODT requests. 
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Yield 


A S harvest activity rises to its seasonal 
peak, the largest market movement of 
crops and livestock ever seen in late sum- 
mer verifies earlier indications of record 
production this year, the United States de- 
partment of agriculture reports in a month- 
ly round-up of the agricultural situation. 


Total volume of farm production prob- 
ably will be 10 per cent more than the 
previous record established last year, and 
25 per cent more than the 1935-39 average. 
But demand from consumers, and from 
military and lend-lease buyers, has in- 
creased in even greater proportion. Thus, 
although production will be more than 
enough to furnish consumers the products 
they ordinarily buy, in some instances pro- 
duction has not increased sufficiently to 
furnish consumers the quantities they will 
be trying to buy with their present large 
incomes. A notable example is already 
evident in supplies of meat. Demand for 
meat has increased relatively more than 
supply, leaving an apparent shortage even 
though quantities entering the market are 
actually greater than in most years. 

Some notable changes from other sea- 
sons are evident in this year’s harvest. 
Biggest shift is in the use of labor, machin- 
ery, and marketing facilities for oil crops— 
soybeans, peanuts, flaxseed—which were 
grown on record acreages this year to add 
to the supply of vegetable oils. Mills will 
be kept busy crushing these oil crops, plus 
cottonseed, through the coming year. In 
1942-43, production of fats and oils from 
all domestic vegetable and animal sources 
may total near 12 billion pounds—two bil- 
lion more than last year. Even more could 
be used, however, to help offset reduced 
imports and enlarged demand. 

The harvest of grain for food and feed 
is particularly good this year. Although 
acreage seeded to wheat was relatively 
small, unusually high yields have resulted 
in what appears to be the second largest 
production on record in this country. Simi- 
lar high yields for corn and the other feed 
grains promise ample supplies of feed for 
the nation’s livestock. Supplies of feed 
grains in 1942-43 will be about one per 
cent more than last season, and with ex- 
pected feeding of wheat, all grain supplies 
for livestock feed may be two to three per 
cent greater. Abundant supplies of high- 
protein feeds from oilmeal turned out by 
the crushing mills will afford the livestock 
industry more ample and better balanced 
feed supplies than ever before. 

The department warned, however, that 
pressures on feed supplies may be the 
greatest since the drought years, since pro- 
ducers have about 10 per cent more live- 
stock to feed this year than last. Although 
reports indicated fewer cattle on feed last 
month than a year earlier, prospects re- 
main that the greater numbers of cattle 
and poultry this year, plus the fattening of 
the record spring pig crop to heavy weights, 
will require more feed than is being pro- 
duced. As in the past season, farmers will 
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of farm products 
moving to market 


dip into the reserves of the ever-normal 
granary. 

Livestock products continue to move to 
market in large volume. Manufacture of 
butter and dry skim milk is being empha- 
sized by the processors of dairy products. 
Fluid milk remains sufficient to meet cur- 


rent demands, and large stocks of cheese 
and evaporated milk are still on hand. 
High levels of egg production are being 
maintained to meet demands of booming 
war towns and the requirements for drying 
plants which are busy filling military and 
lend-lease orders. Prospects for 1943 are 
that more cows and hens will be on farms, 
and that a rate of production equivalent 
to 1942 will result in greater total produc- 
tion of dairy and poultry products. 
— 

@ ASKEY FEED & PRODUCE CO., Red 
Oak, Iowa, has taken over the Jones Pro- 
duce Co., which has been operated for 15 
years by David T. Jones. Mr. and Mrs. 
Jones have left for Portland, Ore., where 
Mr. Jones will work in a ship yard for the 
duration. 


A “Doughboy” 


OWN through the generations, the 

“Doughboys” of our United States have 
carried on with vigilance and determination 
to make right prevail . . . from Lexington to 
the Solomons, and soon to Tokyo and Berlin. 
When we chose the name “Doughboy” years 
ago we did so realizing full well its implica- 
tions. In all aur dealings we try to emulate 
the Doughboy” ... by doing our work with 
precision, sureness, satisfaction. 


Write Us for Quotations: 


Ground Oat Meal Feeding Rolled Oats 
Whole Oat Groats 
Pulverized Oats 
Ground Barley 


of 1775... 


DOUGHBOY MILLS 2 


NEW RICHMOND. WISCONSIN, 


| 
= 
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firm launches 


Educational 


An extensive educational campaign to 
support the war effort through increased 
production of food is now being sponsored 
by the McMillen Feed Mills, Fort Wayne, 
Ind., according to D. W. McMillen, Jr., sales 
manager, and William C. Scott, merchan- 
dising and marketing director of the 
company. 


Mr. Scott and Mr. McMillen, right, are 
shown here examining the kit which the 
McMillen field men will use in carrying the 
program to the dealers and feeders of their 
various territories as indicated on the map 
in the background. 

The charts which illustrate the reasons 
for the educational campaign are at the 
left in the kit. The rows of holes carry the 
metal boxes of slide films and the upper 
and lower compartments are for carrying 
the leaders, guides, and sound film records. 
The projection screen is at the extreme 
right, on a window shade roller. 

All McMillen field executives and sales- 
men have recently been at Fort Wayne for 
intensive training and are now conducting 
dealer meetings, schools for the employes 
of their dealers and feeder meetings for 


each dealer. Similar series of meetings are 
to be held quarterly. 

In the dealer meetings, the McMillen rep- 
resentatives will lecture on every phase of 
livestock feeding, balanced rations, protein 
concentrates and general nutrition. The 
dealer and his staff will be given helpful 
information on correct mixing of commer- 
cial concentrates with the farmer's own 
grains. The territory man and the dealer, 


acting in cooperation, will then conduct 
feeder meetings to cover all phases of 
feeding and management and emphasize 
the value of scientifically balanced rations. 

Executives of the McMillen Feed Mills 
point out that their educational program 
should be of special value in the training 
of new men who due to war conditions 
are numerous in feed stores throughout the 
country. 


A DEPENDABLE "DRY-D," NEW IN FORM AND 
EASE OF HANDLING, FOR YOUR POULTRY AND 
ANIMAL FEEDS. THE UTMOST IN ECONOMY. 


So easy to mix in all your feed formulae. VITANDRY 
solves the problem of mixing the oil particles in your 
feeds. No more congealing in cold weather. Most de- 


pendable source of Vitamin D that you can use to 
blend with A and D oils to conform to Limitation Order 


L-40 conserving Vitamin A. VITANDRY js available in 


two potencies . . . 400/D and 2000/D. 


MADE BY THE WELL KNOWN AND LONG 
ESTABLISHED PRODUCERS OF 


VITAND 


The "A" and "D" Oil of EXCELlence and long estab- 
lished usage. VITAND is available as always, and your 


orders are requested. 


E. F. DREW &CO., Inc. 


L and FAT PROCESSORS «+ + - EDIBLE and INDUSTRIAL 
JONTON, N.J. NEW YORK BOSTON CHICAGO 


N. V. V. FEED CORPORATION 


422 N. Y. PRODUCE EXCHANGE 
2 BROADWAY, NEW YORK, N. Y. 


LINSEED MEAL | 


* * 


Specialists in 


LINSEED CAKE 


and 


* * 


— 
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feed store 


G) IVE years ago Mrs. William Connor 


found herself a widow with three small 
children to support. Her only visible means 
of support was the feed store and cream 
station operated by her late husband for 
17 years prior to his death. Mrs. Connor 
had some knowledge of the feed business 
so she took over. 


Her feed store is located on the east side 
of the square in Roodhouse, IIl., a railroad 
town of about 2500 population, in the heart 
of a rich farming country. For five years 
she has done a splendid job of carrying 
on. She has held most of the customers 
who traded with her husband besides se- 
curing many new patrons. 

Mrs. Connor handles feeds manufactured 
by the Schafer Milling Co., Springfield, IIl., 
but she does her biggest business in poul- 
try feeds. Other big sellers include: turkey 
mash, buttermilk feeds, semi-solid butter- 
milk, granite grit, oyster shells, shorts and 
bran. Quite a good business is also done 
on baby chicks. 

This feed dealer is not only an attractive 
woman but she is a good business woman 
as well. She takes an active part in 
church, school and community affairs and 


RUNNING a feed store is all 
in a day's work for Mrs, Wil- 
liam Connor, above, who for 
the past five years has been 
carrying on a successful feed 
business at Roodhouse, Ill, 


is always willing to lend a hand whenever 
she is called on. 

The combination of good feeds and good 
business methods enables Mrs. Connor to 
hold her own in competition with three 


blocks away. All feed is sold on a strictly 
cash and carry basis which helps her keep 
operating costs at a minimum. 


Mrs. Connor is proud of her job and her 
business for she is not only making a liv- 
ing for herself and her children, but she 
feels she is contributing to the nation’s war 
effort in a small way by supplying the 
farmers of the community with good feeds 
and mashes. 

@ MORRIS KATZ, Indianapolis, Ind., has 
been commissioned as a Second Lieuten- 
ant at Camp Lee, Va., quartermaster divi- 
sion and is now awaiting an assignment. 
Prior to his induction last January Mr. Katz 
was vice president of the Max Katz Bag Co. 
@ CHARLES BARR, Ames Reliable Pro- 
ducts Co., Ames, Iowa, is doing his part 
in the war effort by serving as an instruc- 
tor in the civilian pilot training program at 
Ames. Mr. Barr has been interested in 
airplanes for many years and is an ac- 
complished flyer. 


NEW PRODULAC DISTRIBUTOR 

As a result of an expansion of sales 
efforts in additional southern states, Ash- 
craft-Wilkinson Co., Atlanta, Ga., has been 
appointed by the grain products division 
of the National Distillers Products Corp., 
New York City, to handle sales of Produlac 
Dried in Georgia, Florida, Alabama, Mis- 
sissippi, Tennessee and eastern Louisiana. 
Produlac Dried, introduced to the trade in 
1939, is an ingredient for mixed feeds for 


HOWELL’S ‘‘MULTI-MIX’’ 
BATCH FEED MIXER 


R.HOWELL co. 


ALL-STEEL WELDED MIXING CHAMBER 
CAST IRON HEADS 

RUNNING-IN-OIL GEAR DRIVE 

HEAVY STRUCTURAL STEEL FRAME 
MULTIPLE MIXING ACTION 

CLEARS EACH BATCH COMPLETELY 
FULL-LENGTH INSPECTION DOOR 
1-TON AND 1!/, TON PER BATCH 

FAST, THOROUGH AND ECONOMICAL 
FLOOR OR SUSPENDED MOUNTING 


Before you buy any Batch Feed Mixer be sure to 
investigate the merits of the Multi-Mix. Complete 
information and prices on request. 

R. R. HOWELL COMPANY, Manufacturers 

MINNEAPOLIS, MINN. 
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other feed stores and a feed mill only three both poultry and livestock. 


KKK KKK 


THIS HAPPENED SINCE 
We STARTED To FEED 


SHELLBUILDER! 


PEGG PRODUCTION CHART, 


business that for real pro- 
duction you need high 
grade feed and good oys- 
ter shell. 
Shellbuilder is pure reef oys- 
ter shell, clean and odorless. 
Shellbuilder provides your 
birds with the pure lime they need for firmer 
bone and body development and for increased egg * 
production. 


Ls: “ABC” in the poultry 


Recommend 
Shellbuilder for RESULTS! 


Sell 
Shellbuilder for PROFITS! 


Shellbuilder Co. 


HOUSTON, TEXAS 
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Greedoms Holy Light 


Ah, strange is the mind of the con- 
queror, 

Who polices his ravished lands, 

With the sting of the lash and the 
bayonet 

And the clutch of his bloody hands. 

He cannot fathom why men fight 
on, 

At the risk of torture and death, 

Who beaten and maimed collapse 
at his feet 

Refusing until their last breath 


by EMIL J BLACKY 


To divulge who was near when the 
troop train crashed 

Or who rushed from the scene of 
attack, 

When a gasping Gestapo member 

Was found lying knifed in the back, 

He cannot fathom why lips stay 
sealed, 

And still unsolved is the plot, 

Though thousands interned as hos- 
tages 

Are cruelly massed and shot. 


Looking Ahead 


for more business ? 
We can help you with 


Small's Dehydrated Alfalfa Meals 

Pilot Brand Oyster Shells 

Stonemo Granite Grit 

Clear Quill Livestock Mineral 

Blatchford's Vitadine and Calf Meal 

Marblehead Calcium Carbonate 

Clear Quill Poultry Concentrates 

Armour Meat Feeds 

Clear Quill and Waterloo Hog Feeds 

Servall-Stazdry Poultry Litter 

Leader Brand Fish Meals 

Kellogg Linseed and Soy Meals 

V-C Fertilizers 

Nopco A & D Feeding Oils 

Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo MillsCompany 


Manufacturers and Wholesale 
Distributors 


WATERLOO e IOWA 


Oil 


1S THE ANSWER 


SELL REX 

OIL to YOUR 

CUSTOMERS 
for 


Increasing Pig Litters 
Settling Slow Breeders 
Livening Up the Boars 


We have a "Sure-Fire" 
Sales Plan that brings 
in profits right away 
WRITE FOR DETAILS 
* 
VIOBIN CORPORATION 


4 OAK ST. MONTICELLO, ILL. 


WHEAT 
OATS 


@ Get Our Prices Before You Buy @ 


ae MILLING OR FEED 
ee TO SUIT YOUR PURPOSE 
..ALL GRADES OF FEED 
FANCY FRESH SHELLED 
MILLING OR FEED 


KELLOGG COMMISSION CoO. 


MINNEAPOLIS, MINN. 
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He cannot see why a wiped out 
town 

With corpses piled high as a hill, 

As the price for one heinous, un- 
mourned life 

Does not break a nation’s will. 

Ah, but one day the brute will 
understand 

Why man has no fear nor dread, 

When he lives as a ghost in his 
native land 

And his right to freedom is dead. 


FIVE CENTURIES OF WAR, PEACE AND 
WHEAT PRICES 
An informative chart showing the rise 
and fall of wheat prices for the past 542 
years. Copies available from Grain Deal- 
ers National Mutual Fire Insurance Co., 
Indianapolis, Ind. 
* * * 
SPECIAL PRODUCTS NEWS BULLETIN 
A nutritional bulletin dedicated to im- 
proved feeding practices. Published by 
The Borden Co., 350 Madison Ave., New 
York City. 
* * 
EVERYTHING UNDER CONTROL 
Information on controlled speed and 
governors for motor vehicles. Hoof Pro- 
ducts Co., 6543 S. Laramie Ave., Chi- 
cago, Ill. 
* * * 
VITAMIN A DEFICIENCY IN CHICKENS 
AND TURKEYS 
A complete picture story on vitamin A 
deficiency. Technical Service Bureau, 
Vitamin Divisions, National Oil Products 
Co., Harrison, N. J. 
* * * 
KING MIDAS DEALER MIX-IN PLAN 
A business builder and merchandising 
plan your own brand of feeds. Apple 
River Mill Co., Feed Division, King Midas 
Flour Mills, Minneapolis, Minn. 
* * * 
ANNUAL REPORT 
Bulletin 244, University of Idaho, Agri- 
cultural Experiment Station, Moscow, 
Idaho. 
* * * 
COMMERCIAL FEEDS 
Regulatory series, Bulletin 31, Kentucky 
Agricultural Experiment Station, Lexing- 
ton, Ky. 
* * a . 
PULLORUM DISEASE ERADICATION IN 
MASSACHUSETTS 
Twenty-second annual report Control 
Series Bulletin No. 112, Massachusetts 
State College, Amherst, Mass. 
* * * 
LAYING HOUSE EQUIPMENT 
Revised bulletin No. 23, University of 
Washington, Agricultural Extension Serv- 
ice, Pullman, Washington. 
* * * 
NESTS AND THEIR CARE 
Revised bulletin No. 30, University of 
Washington, Agricultural Extension Serv- 
ice, Pullman, Washington. 
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SoEnnsts for years have been trying 

SS take a poultry ration completely 
apart to see what makes it “tick’’ — and 
now they're close to success. 

Unlike the curious youngster with the 
inner works of an alarm clock spread out 
before him, scientists will know how ito 
put the parts together again. In fact, pros- 
pects are good that as soon as they learn 
what all the parts are for, they'll be able 
to construct better poultry rations than 
ever. 

George Briggs Jr., Russell Mills, C. A. 
Elvehjem and E. B. Hart of the agricultural 
staff of the University of Wisconsin are 
able to grow healthy chicks on a ration 
made up entirely of purified ingredients 
with the single exception that it carries a 
liver extract known to be rich in folic acid. 
They know definitely what all the chemical 
constituents are except for those in the 
liver extract. 

While such a synthetic ration would not 
be practical on the farm, it is highly valu- 
able in the laboratory. It enables research 
workers to add or substract specific chem- 
ical constituents at will, noting the effects 
of each kind and quantity. Armed with 
such information, scientists are better able 
to check back on various natural feed- 
stuffs to see which are the best and cheap- 
est sources of the necessary constituents, 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDINGS, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed — a book you 


can use almost every day. 


Order This 20th Edition Today 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by mailing your check for 
$5.00. For $6.00 we will include a year’s sub- 
scription to The Feed Bag plus The Feed Bag 
Red Book. You save a dollar. Order today. 


Che feed B 


Milwaukee, Wisconsin 
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discovery will aid 
research work 


and to determine whether it would be ad- 
vantageous to fortify them with synthetic 
materials. This is considered a more thor- 
ough-going and economical way than the 
“cut and try, then try again” approach 
that necessarily characterized early-day 
research on rations. 

The purified ration which the Wisconsin 
researchers have found adequate for the 
growth of chicks is made up of these in- 
gredients: sucrose, casein, salt mixture, fat, 
fat-soluble vitamins, thiamine, riboflavin, 
pantothenic acid, pyridoxine, choline, bio- 
tin, niacin, inositol, arginine, glycine, cys- 
tine, chondroitin and a liver fraction. 

For some time Wisconsin investigators 
found it necessary to include another natur- 
al material, cartilage, in order to get the 
chicks to thrive. The workers observed that 
the cartilage contributed arginine, glycine, 
cystine and chondroitin, and that if these 
specific compounds are included in the 
ration, then cartilage was unnecessary. 

Arginine and glycine—which are among 
the amino acids, constituents of protein— 
have proved essential for normal growth 


and feathering, and to prevent a type of 
paralysis. Leghorns have been found to 
require more arginine and glycine than 
Plymouth Rocks, apparently because of the 
former's quick-feathering habit. The paraly- 
sis these amino acids prevent may be the 
same as the disease called “vitamin B4 
deficiency’ back in the days before scien- 
tists had made so much progress in taking 
rations apart to see what made them “tick” 
— or fail to tick. 

Prof. Hart and his associates are of the 
opinion that chicks require cystine, another 
amino acid, to the extent of 0.3 per cent of 
the ration for maximum growth and healthy 
gizzards. It appears that this level of cys- 
tine is required—along with arginine, gly- 
cine and perhaps chondroitin—to prevent 
the gizzard lesions that have occasionally 
been found in farm flocks. 

@ JOE HILDEVOLD, Ayrshire, Iowa, has 
succeeded V. L. Grange as manager of the 
Farmers Cooperative elevator. 
@ KARL RITTERBUSCH, Owensville, Mo., 
manager of the Ritterbusch Elevator Co., 


and Miss Fern Eleanor Miller were married 
recently. 


— 
@ CHARLES SPRAGUE, Tontogany, Ohio, 
is the new manager of the Toledo Grain & 
Milling Co. elevator at Maumee, succeed- 
ing Leo Kaiser of Toledo. 

& @—— — 
@ CLARENCE BROWN, owner of a grain 
elevator and feed mill at Sheldon, Wis., is 


having his plant enlarged and new fixtures 
installed. 


Scientifically Formulated 
Uniformly Milled 


Biologically Tested and Proved! 


Green Top Mineralized Tankage 
Hi-Lite 40% Hog Supplement 
Green Top Poultry Concentrate 


HI-LITE Complete Feeds and 
NO-MILK CALF MEAL 


Quick and reliable service from our conveniently 
located warehouses in lowa and Nebraska 


National Feed and Supply 


(Division of National By-Products, Inc.) 


— plus — 


AND PELLETS 


Company 


DES MOINES, IOWA 
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NASMUCH as static electricity has 
caused the burning of many feed plants 
I dare say numerous readers will be inter- 
ested to know that P. W. Edwards and J. O. 
Reed of the Bureau of Chemistry & Soils of 
the United States department of agriculture 
have found that the best way in which to 
eliminate belt static is to apply a material 
to the surface of the belt which will serve 
as a good conductor of electricity. Such a 
method is perfectly logical, of course. 
There is nothing new about the theory, or 
the method, but the question by feed plant 
operators has always been, “What, pray, 
is the best material to use?” 

Every reader knows that rapidly moving 
metal parts such cs meial discs never 
cause static troubles. V/hy? Because the 
discs themselves are excellent conductors 


Hazard 


by F. W. MADISON 


of electricity. Metal band saws which run 
at velocities of thousands of feet per min- 
ute never give trouble of this kind because 
metal saws conduct electricity. Good sense 
therefore tells us that if any belt can be 
converted into a perfect conductor of elec- 
tricity, static troubles will cease. Practice 
proves the theory to be correct. 


Remember, though, that any material ap- 
plied to a belt for the removal of static 
must not decrease the coefficient of friction 
between the belt and pulleys, it must not 


rTrOTASS i 
rOTA SS IUS 
POTASSIUH 


IODIDE 
IODIDE 
IODIDE 


MIX 
MIX 
MIX 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


‘PFIZER 
QUALITY) 
ee 1849 Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 


444 W. GRAND AVE., CHICAGO, ILL. 


Priorities are in such a state of uncer- 
STEEL gs tainty that no one may predict whether 

fabricators will be supplied with the 
proper grade and quantity of steel. We have a 
stock NOW, but... 

is the time to order that spouting 

Ni 0 and other equipment which we man- 
ufacture for elevators. 


The Gerber 
No.2 Distributor 
Spout 


Write Today 
for a 


tree catalog 
H 1 - 1941 


519 S. 3rd St. 
Minneapolis 


Manufacturers of GRAIN ELEVATOR SUPPLIES 
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can be eliminated 
by simple method 


injure the belt in any way, and it must 
wear well. 

Edwards and Reed experimented with a 
number of materials for use on rubber 
belts. They found that “a good grade of 
spar varnish was a satisfactory vehicle.” 
Powdered aluminum, bronze, copper graph- 
ite, and lamp black were tried as the con- 
ducting mediums. Various proportions of 
each of these materials were mixed with 
spar varnish. The most satisfactory results 
for a non-static rubber belt dressing was 
obtained by using 18 per cent lamp black 
with 82 parts of good spar varnish. For 
a good non-inflammable thinner they rec- 
ommend equal volumes of carbon tetra- 
chloride and varnish makers and painters 
naptha. This was carefully tested on belts 
in actual installations on an air compres- 
sor and on a rubber conveyor belt. It was 
also tried on rubber belts in flour mills and 
on threshing machines. When applied to 
the entire surface and allowed to dry, 
static did not develop. They write: “No 
trace of static was detected after the dress- 
ing has been applied.’ The belt should 
not be used until the anti-static dressing 
is thoroughly dried. 

Next comes leather belts, the above be- 
ing for rubber only. For leather belts Ed- 
wards and Reed recommend the following 
formula: “100 cc. liquid fish glue, 88 cc. 
glycerine, 100 cc. sulphonated castor oil, 
170 cc. water, 82 grams lamp black, and 
20 cc. of two per cent ammonium hydrox- 
ide.” These specialists state that in some 
instances it might be well to increase the 
quantity of glycerine and fish glue. The 
material for leather belting may be ap- 
plied while the belt is moving and in use, 
but the dressing for the rubber belting 
must be allowed to dry before the belt can 
be used. 

@ RAYMOND BEELER, Browsburg, Ind., 
proprietor of the Brownsburg Feed & Fer- 
tilizer store, has purchased the feed busi- 
ness of Otis Gray. The latter has entered 
the armed forces. 

@--— -- 
@ RED MILL, INC., a new grain mill at 
Geneseo, Ill., has been organized by in- 
corporators H. Feldman, J. Morley and.C. 
Seales. 


MORE TIMOTHY SEED 

Timothy seed production for the United 
States is estimated at 1,612,000 bushels 
this year, the largest crop in five years 
according to department of agriculutre re- 
ports. Production for the nation is 28 per 
cent above 194] but seven per cent below 
the 1930-39 average. The supply of timo- 
thy seed in the hands of growers and deal- 
ers is estimated at 1,818,000 bushels or 
about 14 per cent larger than that in 
1941. Prices to growers August 1 averages 
$1.91 per bushel for clean seed. 
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— free ads 
(Continued from Page Nine) 


centrated in the large four-page handbills. 

In the food department one of the most 
effective merchandising ideas, outside of 
the big display circular, is the mass dis- 
play of merchandise—much of it at eye 
level. The large front display window in 
the store is piled high with packaged food, 
flour and other items. Counters are also 
converted to mass display and vivid, col- 
orful price tags are used abundantly to 
catch the eye and engage customer interest. 

Something new for small towns is the 
self-serve feature. This is a rarity in rural 
sections and is a big attraction in the 
Northwest's food department. Self-serve 
wire carts await the customer as he enters 
the front door and courteous cashiers take 
care of his purchases when he has com- 
pleted his shopping. There are no food 
department deliveries at present. 

The firm handles a variety of brands 
of feed but never features any particular 
brand in the sales offers. Purchases of feed 
over a ton will be delivered by truck. 
Queried as to the amount of feed hauled 
in to the store weekly, Mr. Neubauer said 
that when no special prices are advertised 
about four truck loads will handle the 
week's needs; but from 10 to 15 such loads 
are needed when a sale is on. Each truck 
hauls about 20 tons to a load. 

Mixing of feed is free but a charge of 
five cents per hundred pounds is made for 
grinding. The Blue Streak twin spiral mix- 
er, manufactured by the Prater Pulverizer 
Co., is operated by a 75 h.p. electric mo- 
tor and is kept busy a good share of the 
time. Employees at the Northwest store 
find it a well arranged place to work. 
There is little heavy lifting and everything 
is conveniently placed. Improvements in- 
stalled recently are fluorescent lighting— 
the first in this little city of 2,000 popula- 
tion—and flood lights for the yard. The 
store is located in the business section of 
main street and ample free parking space 
is provided at the rear of the property. 


@ PEERLESS FEED MILL, Spencer, Iowa, 
has been opened for business by Roy 
Nefzger and Kenneth Gattley. 
@ JOHN JOHNSON, 89, proprietor of a 
feed store at Franklin, Pa., for 57 years, 
died August 27. 
--— 
SOYA COMPANY BUSY 

Because of heavy wartime needs for 
vital oils and livestock feeds, the Central 
Soya Co. this year will process two and 
one half million more bushels of soybeans 
than it ever has in any one year of its 
history, company officials announced. Dis- 
cussing current demands for more and 
more oils for wartime needs, D. W. McMil- 
len, Sr., president of the company, said 
Central Soya this year would process ap- 
proximately 15 per cent of all soybeans to 
be crushed in the United States. The com- 
pany has processing plants at Decatur, 
Ind., and Gibson City, Ill. Operating at 
capacity, the expeller units in the two 
factories can process the production of 
1,657 acres of soybeans in a 24-hour period. 
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@ MIDDLEBROOK & ANDERSON FEED 
CO., has been opened at Corydon, Iowa. 
The business will be operated by Floyd 
Middlebrook and Earl Anderson. 


@ RUBEN ROLANDS, Hanlontown, Iowa, 
manager of the Farmers Elevator Co. was 
married recently to Miss Clara Beck of Al- 
bert Lea, Minn. 


Swill & Company 


CHAMPAIGN, ILL. 
CAIRO, ILL. 
DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 


@ L. J. DUCAT has been named manager 
of the Knappen Farm Service Co. elevator 
at Schoolcraft, Mich., to succeed Myron 
Shutes. 


@ HUBBARD & PALMER CO., have re- 
opened their elevator at Triumph, Minn., 
which has been used for storing govern- 
ment corn for the past two years. 


THE ANSWER 


to Saving on Costly 
Dried Milk Products 


USE RYDE'S 


MELKCENTRATE 


(The Dried Milk Alternate) 
32% Protein 


© Used by hundreds of feed 
mixers for many years with 
very satisfactory results. Does 
not change or upset your 
present formula as Melkcen- 
trate contains no minerals or 
cod liver oil. 


Does Not Cake or Herden 


Write for details. No obligation. 


5425 W. Roosevelt Rd. Chicago, Ill. 


‘Where Will A Firebug Strike Next? 


A reward up to $500 will be paid by the Mill Mutual Fire 
Prevention Bureau for information leading to the arrest and 
conviction of any person or persons burning or attempting 
to burn any mill or elevator property insured in "THE 


MILL MUTUALS." 


Report Any Evidence Immediately to the 


Mill Mutual Fire Prevention Bureau 
400 W. Madison Street 
Chicago, Illinois 


@ 


| (0 MEQ 
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| 
) 
$500.00 
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HEN-CEN-MIX 


A COMPLETE PROTEIN- 
VITAMIN-MINERAL BASE 


FOR POULTRY FEEDS 


HEN-CEN-MIX contains 38% 
protein, secured largely from ani- 
mal and marine sources. Such a 
wide variety of ingredients are 
used as would be almost impossible 
for the average feed mixer to eco- 
nomically carry in stock. The use of 
these diversified sources of produc- 
tion assures the benefit of all essen- 
tial amino acids. HEN-CEN-MIX 
is especially rich in riboflavin. No 
known vitamin requirement is lack- 
ing. These proteins and vitamins 
are fortified by recognized min- 
eral and trace elements. A com- 
plete feed requires the addition 
of only ground corn, ground oats, 
wheat middlings and wheat bran. 
Proven formulae for complete 


mashes are supplied to mixers of 
HEN-CEN-MIX. 


SEA BOARD SUPPLY CO. 


Meadow & McKean Sts., Phila., Pa. 
Laboratory and Service Work 
A Part of Our Program 
Write for Complete Information 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
a BONE MEAL 


NOW MORE 

> THAN EVER 
QUALITY 
COUNTS 
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E. J. CASHMAN 


Two well known feed and milling execu- 
tives, E. J. Cashman, president, Doughboy 
Mills, Inc., New Richmond, Wis.; and Philip 
W. Pillsbury, president, Pillsbury Flour 
Mills, Minneapolis, Minn., participated in 
the “Quiz Table of Business Men” which 


A WORD TO THE WISE 


satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Write now for complete 
information about Larro’s 
year-round sales and advertising 
program, and how it can help 
your business. A postal card will 
bring full details. No obligation, 
of course. 


Trade Name 
Division of General Mills, Inc. 
Detroit, Michigan 


PHILIP W. PILLSBURY 


was a feature at a conference on “how to 
sell the army” held at Chicago, Sept. 14. 

The conference, the first of its kind ever 
held, was attended by more than 1,500 
manufacturers and distributors from all 
over the nation. It was called to give in- 
dustry a short course pointing to the most 
direct road in becoming suppliers to the 
military and was sponsored by the Chi- 
cago Association of Manufacturers’ Repre- 
sentatives. 

Brigadier General Joseph E. Barzynski, 
commanding general, United States quar- 
termaster depot, Chicago, headed a group 
of officers, each a specialist in the quar- 
termaster corps, who answered questions 
hurled at them by the “Quiz Table.” 

Mr. Cashman acted as interlocutor while 
Mr. Pillsbury was one of a group of nation- 
ally prominent executives making up the 
“Quiz Table.” 

Other members of the quiz section rep- 
resenting industry were: J. L. Kraft, presi- 
dent, Kraft Cheese Co., Chicago; R. L. 
Williams, chief executive officer, North- 
western Railway; Wesley Hardenbergh, 
president, American Meat Institute; Mark 
A. Brown, vice president, Harris Trust & 
Savings Bank, Chicago; Paul S. Wills, 
president, Associated Grocery Manufactur- 
ers of America, New York City; Philip: P. 
Gott, president, National Confectioners as- 
sociation, Chicago; and R. M. Conners, 
U. S. Cold Storage association. 

BLACKY JOINS MARINES 

Emil J. Blacky, account executive with 
Simmonds & Simmonds, Chicago advertis- 
ing agency, and former editor of The Feed 
Bag has enlisted in the United States ma- 
rine corps and expects to leave Sept. 30 
for his basic training course at Parris 
Island, S. C. Author of the popular Lem 
Jones stories and The Feed Bag’s monthly 
poem, Mr. Blacky expects to continue these 
features while serving in the armed forces. 
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Need For Calcium 
Carbonate Cited 


The current issue of “Mineral Highlights”, 
a semi-scientific monthly bulletin published 
by Limestone Products Corp. of America, 
carries an article regarding the amount of 
calcium carbonate needed by laying hens 
for making the shells of the 48 billion eggs 
United States poultrymen have been asked 
to produce this year. 

This article claims there are about 2.17 
ounces of calcium carbonate in the shells 
of one dozen average two ounce eggs. 
Hence, to produce four billion dozen, about 
540,000,000 pounds of calcium carbonate 
will be needed for shells alone. According 
to some authorities—a hen is only about 
50 per cent efficient in utilizing her calcium 
carbonate intake for making shells—there- 
fore, over one billion pounds of calcium 
carbonate will have to be present in the 
bird's ration this year to provide shells for 
the staggering total of four billion dozen 
of eggs. This shell making material can 


Takes New Post 


C. N. BARRETT 


C. N. Barrett, popular member of the 
feed trade, has been appointed to the 
Office of Price Administration and will 
work under John K. Westberg, associate 
price executive. Mr. Barrett, was formerly 
associated with the National Oil Products 
Co., Harrison, N.J., and is widely acquaint- 
ed with feed manufacturers. He left Chi- 
cago, Sept. 17 to assume his new duties at 
Washington. 


MANAGER WANTED 
Responsible, well-known firm sell- 
ing tankage and meat scraps needs 
manager. Experience necessary. 
Headquarters in Chicago. Apply by 
letter, stating references. Write Box 
42, The Feed Bag, Milwaukee, Wis. 


come only from the hens’ food and grit the 
article says. 

Anyone desiring a copy of the “Mineral 
Highlights” issue carrying this article may 
obtain it by writing Limestone Products 
Corp. of America, Newton, New Jersey. 

—— 
@ P. W. HENNESSEY & SONS have in- 
stalled Superior CC elevator cups in their 
elevator at Dodgeville, Wis. 


PROTEAST 


BREWERS YEAST 
CONCENTRATE 


SOLVE YOUR 


Fish Meal—Meat Scraps 
and Dried Milk Problem. 


Supplies: 
Essential Active Amino Acids. 


Overabundance of Vitamin- 
B-Complex. 


Improves Utilization of Digest- 
ible Nutrients. 

Contains Soya Bean Oil Meal, 

Corn Gluten Feed and Minerals 

impregnated with Natural BREW- 

ERS YEAST into a dry, granular 

product easy to mix. 


Jobbing Territories Open 


MENHADEN FISH MEAL CO. 


BALTIMORE, MD. 


@ HUBBARD AND PALMER CoO., St. James, 
Minn., has purchased the Barneyway Feed 
& Seed Co. Joseph Rusk, Hector, has been 
named assistant manager of the company’s 
main office and will be moved to the new 
plant. 


@ —— — 


@ H. A. MARTIN, Monmouth, IIL, has 
opened a new feed store at 107 Market 
place. 


“You Name Jt--We've Got Jt” 
‘ For a Complete 


Milk Feed Service 


\ SUPREME BRAND 
Dri 


ed Skim Milk 


Perfect Quality 


Priced Right 
SUPREME BRAND 


1 Condensed Buttermilk 


“The Genuine Condensed Buttermilk 
in the Yellow Barrel” 


SUPREME BRAND 

\ Dried Buttermilk 
SUPREME BRAND 

Condensed Whey 


\ Eastern Seaboard Distributors for 


LAGTO-G Dried Whey 


Write, Phone or Wire for 
Unusually Attractive Prices 


Horbort. K. Clofine 


Bulletin Building ; Philadelphia, Pa. 


from us. 
e 
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ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of tobe Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


team Crimped Oats 
Steam Rolled Barley 


— 
} 


Make First Purchase 
Of Dehydrated Beef 


The United States department of agricul- 
ture has announced its first purchase of 
dehydrated beef for United Nation's figlat- 
ing men and other wartime needs. 

An 80,000-pound purchase of dehydrated 
beef is included in the July report on pur- 
chases by the Agricultural Marketing ad- 
ministration for the allied nations and oth- 
er requirements. Total purchase of all food- 
stuffs amounted to $137,900,000 during the 
month; more than $1,540,000,000 since the 
start of the program last year. 


Officials said the beef purchase marks 
the beginning of a meat dehydration pro- 
gram designed to increase capacity to 60,- 
000,000 pounds annually by the end of 
October. AMA expects to purchase de- 


hydrated pork in quantity this fall when 
marketings of the new pig crop make larg- 
er meat supplies available but does not 
plan to enter the market for additional de- 
hydrated beef in the immediate future, 
because of large needs for beef by the 
Army and Navy. 


@ OZARK FEED MILL, Mountain Grove, 
Mo., is building an addition that will in- 
crease its floor space by 50 per cent. 

@ j. R. TRIMBLE, Snow Hill, Ind., has 
purchased the Hume Dickey elevator at 
Parker, Ind. 

@ SAMUEL H. PORTERFIELD, 67, Allerton, 
Ill., operator of the Porterfield elevator for 
the past 18 years, died recently. At the 
time of his death he was also mayor of 
the city. 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR. COLORADO 


Merchants Exchange 
ST. LOUIS 


Wanted More Capacity So 
They Installed Superior 
“CC” Elevator Cups 


The most efficient perform- 
ing cup that will OUT- 
LAST and OUT-CARRY 
any elevator cup made. 


ALL SUPERIOR cups are 
formed and electrically spot 
welded which gives added 
strength. NOT EDGE 
WELDED. SUPERIOR 
cups are also available in 
“DP” and “V” types improv- 
edin design and construction. 


Write to 


K. 1. WILLIS CORPORATION 


Moline, Illinois 


for names of distributors and 
further details 


DRIED MILK PRODUCTS 
LACTO-VEE 


LACTO-VEE PRODUCTS, INC., DAYTON, OHIO 


FEEDING A & D OILS 
FOR-CLO 


FO RT-|I-FY Your PROFITS with 


OLD FORT concenTRATES 


OLD FORT MILLS, Inc. 
MARION, OHIO 


FEEDS and 


Five Borden Awards 
Will Be Continued 


The five Borden awards, each consisting 
of a gold medal and $1,000 to foster re- 
search in milk and related fields, will again 
be made in 1943, according to an an- 
nouncement by The Borden Co., New York 
City. The awards, begun in 1936, have 
been established to give recognition to a 
number of highly significant developments 
realized by scientists associated with dairy- 
ing and nutrition. 

Two of the awards will be administered 
by the American Dairy Science associa- 
tion, one in the field of production and the 
other in manufacturing. The American 
Home Economics association will present 
an award on the basis of the problems of 
human nutrition. The fourth award will be 
available to the American Chemical so- 
ciety for outstanding research in the chem- 
istry of milk, and the fifth will be present- 
ed by the American Poultry Science asso- 
ciation for distinctive contribution to poul- 
try science advancement. 

@ ALVA SUMMERVILLE, Rockville, Ind., 
has purchased the feed mill at Dana for- 
merly operated by the Vermillion County 
Farmers, Inc. The new firm will operate 


under the name of Dana Feed Service. 


@ ROY PHENICE has been named man- 
ager of the Peters elevator at St. Joseph, 
Ill., which was recently purchased by the 
Champaign County Grain association. The 
association also owns elevators at Glover 
and Fulls Siding. 
NEW RADIO PROGRAM 

“Victory Farmers on Parade” is the 
name of a new series of radio shows spon- 
sored by Allied Mills, Fort Wayne, Ind., 
manufacturers of Wayne feeds, and to be 
heard Tuesday and Thursday each week 
over a number of the leading stations. In 
announcing this new radio program, John 
L. Richardson, advertising and sales pro-o- 
tion manager, stated that the main pur- 
pose of “Victory Farmers on Parade” is to 
bring to the attention of the public at large 
the splendid work being done by American 
farmers in producing more food for Victory. 
On each program one or more farmers 
will be interviewed by Med Maxwell, the 
Wayne farm reporter, the interview taking 
place right on the farm. 


Swiftide Pure Cod Liver Oil 
Staley’s Corn Gluten Feed - 
Staley’s Corn Gluten Meal 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 
Linseed Meal 

Brewers’ Dried Grains 

Malt Sprouts 

Millfeeds of all Kinds 


Deutsch & Sickert Co. 


741 N. Milwaukee St. 
Milwaukee, Wis. 
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—18 tips 
(Continued from Page Seven) 


a dependable employe is placed in the 
type of job he likes best. This may not 
count as much as the salary but it does 
count. 

14. Treat employes as associates rather 
than hirelings. Be friendly. Take an inter- 
est in their personal problems. Don't try 
to show your authority. Never complain 
about minor faults. 

15. Never penalize a worker unless it's 
absolutely necessary. Several feed men 
for instance, report better employe rela- 
tions since they voluntarily began giving 
reasonable sick leaves with pay. 

16. Make all working conditions just as 
desirable as possible — clean restrooms, 
chairs for use by women employes when 
not waiting on trade and so on. 

17. If other members in the family of an 
employe also work, try to arrange his 
shift so that he can be home when they 
are. 

18. Where practical, stagger hours so 
that once a month or so each employe can 
get away a full weekend—have Saturday 
as well as Sunday. 


Thousands of Truck 
Owners Sign Pledge 


Thousands of truck owners already have 
joined the United States Truck Conserva- 
tion Corps by signing the pledge to prac- 
tice preventive maintenance as outlined by 
the Office of Defense Transportation, cnd 
additional thousands are signing up daily, 
according to the ODT. 

ODT officials interpreted the interest be- 
ing shown in the Truck Conservation Corps 
plan as proof that the owners of the coun- 
try’s 5,000,000 motor trucks are becoming 
increasingly aware of the fact that soon 
there will be no more trucks of any capa- 
city available for civilian use and that the 
potential mileage of those now in service 
must ke guarded in the most scrupulous 
manner possible. 

Symbol of the United States Truck Con- 
servation program is the red, white and 
blue “decal” emblem, to be affixed to the 
tight hand cab door of each truck whose 
owner has signed the ODT pledge. 

Here’s how the plan works: 

The owner signs the pledge and presents 
it at any official United States Truck Con- 
servation Corps station. These are desig- 
nated by red, white, and blue “Official 
Station” posters and include the establish- 
ments of truck manufacturers and dealers, 
tire dealers and oil companies and service 
siations. 

Upon presenting his signed pledge at 
any of these stations, the truck owner is 
given a “decal” for each of his trucks. 

Truck owners who are unable to find an 
official station in their immediate neigh- 
borhoods should get in touch with their 
truck oil, tire, or parts dealer, who will 
direct tiem to the nearest station, the ODT 
said 


@ HERRMAN-McLEAN FEED MILL, Mon- 
roeville, Ohio, has installed a new heavy 
duty grinder. 
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GET READY TO 


CULTURE 


Those Home Grown Grains 


Why not get your share of this 
profitable culturing business 
that’s ready to break? Every 
threshing time, hundreds of 
your prospective customers buy 
a “Yeast Feed.” Sell them a 
good one made with Yeastex 
and your own supplementing 
products. 


YEASTEX 
For Dry Feeding, Too 


We'll gladly send you suggest- 
ed mixing formula for time 
proven results from exzyme ac- 
tive, vitamin-rich Yeastex cul- 
turing combinations . .. or for 
dry yeast feeding. 


Go out after extra business this 
year. Write for low prices on 
this high quality yeast. 


YEASTEX CO. 


MONTICELLO, IOWA 


VERTICAL FEED 


TT 
MIXER CORN CUTTER 


AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


@ Kelly Duplex, with more than 
60 years experience, is well equip- 
ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- 
chasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


MILKMALT 


Protein 32% 3 


Fat 112% 
Dependable... Since 1930 


WRITE 


ROWELL FEED SUPPLIES INC., Wisconsin-Minn. Dist. 
Grain & Stock Exchange, Milwaukee, Wis. 


GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 


Sredman 


DA 4114—330 E. CLYBOURN 


re proud 


‘in the bag” 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 
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ELEVATOR 
BUCKETS 


LIFT MORE GRAIN 
and lift it FASTER 


10% to 100% more capacity 
ZF from the same belt and casing! 
resu'ts come replacing old style 


TRACE MARK REG 


buckets with NU-HYs . bigger loads and 
closer spacing increase ‘ efficiency and save power 
. - Smoother operation reduces wear on equip- 
ment .. . handling costs go down and capacity 
foes up. 


WE GUARANTEE results on the basis of a 
careful analysis of your present operations . 

write for Form 76. Demand NU-HY Buckets 
for o'd or new elevator legs. 


1000 times YES! 


To any dealer who sends his truck to our 
wholesale feed warehouses and wonders 
whether he can get sudden service and 
dependable feeds—the answer is “YES”! 


3 
Alfalfa Meal, Beet Pulp, Buttermilk 
(condensed and dried), Calf Manna, 
Lab-Mix, Peanut Meal, Peat Moss. 
Fox, Mink, Rabbit Rations and 107 
other feeds. 

A new scientific poison that blitzs the 
rats and mice—KIL-BALM. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
Milwaukee—3328 W. Cameron Ave. 


F. DR 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


FEED MIXERS 
MAKE YOUR OWN 
TONIC and WORMER MASH 


Here’s a feed specialty with real sales ap- 
peal. Easy to make. Just mix with your 
regular mash. Does a grand job. Write 
today for complete facts. 


“DOUBLE-DUTY” 


OVUMIX 


TONIC ann WORMER 


WHITMOYER LABORATORIES, Inc. 
Box B-9, Myerstown, Pa. 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Hour Mills, Inc. 
General Offices 
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@ Minneapolis 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


ayy 


Your Quality 


Lower Your 


Costs 


@ Let Amburgo’s trained repre- 
sentatives help you increase 
your profits by showing you how 
to make BETTER feed at 

LESS cost. 


THECAmburgo corr 
Broad St. at Nedro Phila., Pa. 


Bacon Baits u-Boat 


. Read how Lem Jones 
would cope with submarine 
menace in this issue of The 


Feed Bag printed by 


Broadway Press 
435 N. Second Street 
* MILWAUKEE, WISCONSIN 


s s 
— vibrating 
(Continued from Page Fifty-six) 


sufficient to cause crystallization in the 
metal and as a result early fracture occurs 
at the point of connection. It has been 
found that breakages of this kind most 
commonly ocur in connections that are 
made “too high’. The solution that has 
been found best is to bring the pipe or 
part to be connected down to a position 
near the foundation and make the con- 
nection there. The explanation is that the 
amplitude of vibration is always best at 
the foundation and greatest in the parts of 
the machine that are most remote from the 
foundation, precisely as in a tuning fork. 

The logical place for connecting pipes, 
cables, ducts, etc., is therefore as near the 
point of least vibration motion as practic- 
able—near the foundation. This applies 
also to flexible types of connectors made 
specially to resist vibration, whether metal- 
lic or non-metallic, because even they 
have their bending limitations. 

@ HENRY HARTWIG, Woodbine, Ill., i 
now operating the mill for the Woodbine 
Feed association in place of William En- 
dress, who was inducted into the army 
last month. 
——- oe --— 

@ WILLIAM E. HART, Indianapolis, Ind., 
has been named soy bean and grain buy- 
er of the Central Soya Co. and the McMil- 
len Feed Mills, of Fort Wayne, Ind. He was 
formerly in charge of all.grain buying for 
the Early & Daniel Co. of Indianapolis. 


Write or Wire for Prices on 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oai Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


CORN BELT 


SUPPLY CO., /ac. 


Distributors 

es LINSEED MEAL and 
PELLETS 

¢ A 34% and 30% Protein 


Soybean Oil Meal and Pellets 
44% and 41% Protein 
AND ALL 


FEED INGREDIENTS 
SIOUX CITY... OMAHA 


R. C. Jensen 
Stanley Eales Jim Suttie 
Phone 5-5075 At. 0754 
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(Continued from Page Forty) 


tonseed meal, flaxseed meal, and soybean 
meal has increased sharply—particularly 
since 1923. Production of linseed cake and 
meal increased sharply from 1913 to 1928, 
declined somewhat during the depression 
and drought years of the 1930’s but then 
increased and will likely be the largest 
on record this year. Little flaxseed meal 
is being exported now. 

Production of soybean cake and meal 
has increased greatly since 1933. In 1941 
the output was 14 times that in 1933, and 
nearly as large as the quantity of cotton- 
seed cake available as feed. In 1942-43 
the output of soybean cake and meal will 
be the largest ever as result of the great 
expansion in acreage of beans this year 
for the production of oil. Larger quantities 
of cottonseed cake and meal also will be 
produced this year than last. 

Production of cottonseed cake and meal 
is dependent primarily upon the produc- 
tion of cotton lint, but in years of high 
prices for seed a slightly larger proportion 
of the cottonseed crop is sold. During the 
period 1910-16 about one-fourth to one- 
third of the production of cottonseed cake 
and meal was exported, but exports have 
since declined sharply and in several re- 
cent years imports have exceeded exports. 
This has resulted in an increasing quan- 
tity of cake and meal available for pur- 
chase by farmers since 1915, but the in- 
crease has been much less than the in- 
crease in other oil meals. 

Peanut meal was relatively unimportant 
until the production of peanut oil began 
to expand rapidly in 1933. Vast quanti- 
ties should be available in 1942-43 as re- 
sult of a 66-per cent increase in acreage 
of peanuts in response to the government 
program for increased production of oil- 
crops this year. 

@ KANSAS SOYBEAN MILLS, Emporia, 
Kans., has completed a $30,000 plant ex- 
pansion, designed to increase processing 
capacity of soybeans and flax by 300°per 
cent, according to Ted Lord, president of 
the mills. 

@ FARMERS ELEVATOR CO., Alberta, 
Minn., recently purchased Superior CC 
elevator cups through Strong Scott Mfg. 
Co., of Minneapolis. 
@ KEMPTON COOPERATIVE CO., Kemp- 
ton, Ill., has taken over the feed business 
of Clarence R. Telford, who was inducted 
into the army last month. 

FIRE PREVENTION WEEK 

The week of Oct. 4-10 has been desig- 
nated this year by President Roosevelt as 
Fire Prevention Week. This week is ob- 
served each year during the week in which 
the anniversary of the Chicago fire, Octo- 
ber 9, occurs. With the nation at war and 
the dangers of sabotage and incendiary 
bombings added to the list of fire causes 
the need of vigilance against fire is even 
greater than before. Every community, 
factory and industry is being urged’ to 
carry out some kind of a program during 
this week aimed at reducing fire losses. 
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@ E. F. FRONING and his son M. F. Fron- 
ing have purchased the D. J. Peters ele- 
vator at Cleves, Iowa. They plan to re- 
model and enlarge the property. 
oo 

@ JOE WATERS has purchased the Noda- 
way elevator at Nodaway, Iowa. 

@ GUY HILLIER, Penick & Ford Ltd., Cedar 
Rapids, Iowa, recently returned to his 
duties following a vacation trip to Brain- 
erd, Minn. 


@ DE FORREST A. MATTESON, Chicago, 
Ill., has announced the purchase of the 
Licene Co., poultry remedy firm, founded 
by the late Dr. John Brinkama. The factory 
and offices of the company have been 
moved to 2837 N. Clark street, Chicago. 


RELEASE NEW BOOKLET 
An interesting illustrated folder on Vita- 
min A Deficiency in Chickens—and Tur- 
keys, has recently been released by the 
technical service bureau of the National 
Oil Products Co., and is being made avail- 
able to feed manufacturers and major 
poultry operators throughout the country 
as a Nopco nutritional service. The book- 
let is profusely illustrated making it pos- 
sible for the reader to easily identify ad- 
vanced symptons of vitamin A deficiency, 
and is accompanied by a series of vitamin 
A briefs. Copies may be obtained by ad- 
dressing the National Oil Products Co., 
First and Essex Streets, Harrison, N. J. 
@ CURTAIN GRAIN ELEVATOR, Cherokee, 
Ia., was destroyed by fire recently. 


MILKMALT 


Protein 32% * 


Fat 112% 


Dependable... Since 1930 


WRITE 
CENTRAL FEED SUPPLIES, INC., Ill.-Ind. Distributors 
CHICAGO, ILL. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4%, 


CORN - OATS 


ANY GRADE... 


MINNEAPOLIS 


Poultry and Milling Wheat 


ANY QUANTITY... 


FEED BARLEY 


ANY TIME... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNESOTA 
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FOR FEED MIXING 
CARS - BARRELS - DRUMS 
| NATIONAL MOLASSES CO 


Service department for our readers. 
Low Rates: 35c per line; minimum, 


four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR 9 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116. 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


FOR SALE 
Feed Mill in Wisconsin town; nice volume. 
Handle flour, feed, seeds, fertilizers. Reply % 
Box BD 311, The Feed Bag, Milwaukee, Wis. 


FOR SALE 
20 inch Attrition Mill with two 15 H.P. motors. 
Also three motors, 2 H.P., 3 H.P., 5 H.P. Write 
. H. Van Gorden & Son, Strum, Wis. 


WANTED TO BUY 
Feed business in central or northern Wiscon- 
sin. Equipped to do grinding and mixing. Write 
Box FB 36, % The Feed Bag, Milwaukee, Wis. 


FOR SALE 
Fairbanks-Morse V. Y. 75 h.p. diesel engine, 
air compressor and tanks. Also Schutte 18” pul- 
verizer. Write Riverside Mill, Elkader, Iowa. 


RYE SCREENINGS 
Watch your top scalpings for ergot. Sell di- 
rect to us for top prices. Write for quotations, 
information. Universal Laboratories, Dassel, 
Minn. 


FOR SALE 
Grain elevator, 20,000 bushel capacity. Ex- 
cellent territory, good business. Also Imple- 
ment franchise. Large feed business. Write 
Box CA 105, The Feed Bag. 


FEED MIXER FOR SALE 
New Brower Mixer, floor level feed, complete 
with motor. Write Big Gain Products, West 
Union, Iowa. 


FOR SALE 
One 6-Ton Fairbanks-Morse dump scale. Good 
condition. Forest City Grist Mill, Forest City, 
Iowa. 


FOR 

Double Stand 9x30 Roller Mill; 150 h. p. Motor, 
1200 r.p.m.; 2 Oil Circuit Breakers, 220 amps., 
2,500 volts; Gregory Electric Generator; 100 h. p. 
Motor, 1800 r.p.m., no coils; Prinz-Rau Oat 
Grader; 2 Friction Clutches on 3,4, shaft; Large 
Elevator Head Pulley; one 120-bu. Ellis Drier; 
14x30 Flaking Roll; 20x7 Elevator Buckets. Ad- 
dress P. O. Box 5624, Kansas City, Mo. 


WANTED 
Experienced man in a feed plant, understand- 
ing mixing feed by formulas, interested in 
machinery; give age and reference. Write Box 
911, c/o The Feed Bag, Milwaukee, Wis. 


@ WISCONSIN MILLING CO., Menomonie, 
Wis., was damaged by fire on August 21, 
when a blaze started by friction of a belt 
slipping on a pulley spread to the mill 
roof. E. O. Wright is manager of the mill. 

@ OHIO FARMERS’ FEED & SUPPLY CO., 
Marion, Ohio, has taken over the Marion 
Feed & Seed Co. of the same city. Phillip 
Gustin is the new manager of the combin- 
ed concern. 


HANDLE IODINE ACCOUNT 
The Iodine Educational Bureau, New 
York, N. Y., has announced the appoint- 
ment of O'Day, Sheldon & Canaday, Inc., 
New York, as advertising agency for the 
Bureau's animal nutrition division. The 
appointment is effective immediately. 


NATIONAL SAFETY CONGRESS 

The 3lst National Safety Congress and 
Exposition will be held in Chicago Oct. 27- 
29 according to an announcement by the 
National Safety council. Headquarters for 
the convention will be at the Hotel Sher- 
man but sessions also will be held at the 
Morrison and La Salle hotels. The annual 
convention is the largest safety event in 
the world and attendance is expected to 
exceed 10,000. The theme for the first war- 
time Congress since 1918 will be, “Save 
manpower for warpower.” 


Blue Ribbon Condensed 
Buttermilk and Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 


Cincinnati, Ohi 


Now! -Buy SUPERIOR’S -Pure 


Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO- 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
SMALL’S DEHYD. ALFALFA MEALS 
Maney Brothers Mill & Elevator Co. 

, Minn. 


Minneapolis, 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 


(At it since °92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


«FOR FEED CALL « 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


Everything for 
Every Mill, 
Elevator 
and Feed Plant 


STRING 
SCtoTy 


IN 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES” 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST CO., Estherville, 


B 
R 
© 
K 
E 
R 


PACKING HOUSE BY-PRODUCTS e OIL MEALS 


INGREDIENTS UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


OF QUALITY U-M.c. CALCIUM CARBONATE ¢ MILL FEEDS 
F 


CHICAGO, ILL. 
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bs ho “ALL YOUR NEEDS IN GRAIN OR FEEDS” 
t Feed & Grain Co., | 
Amburge Corp, unse ee Yai inc. 
merican Dry Milk Institute 58 
tkins urbrow, Inc 16 
Blatchford Calf Meal Co BRANCH OFFICE 
orden Company 15 UFF. 
Press 74 MIDDLETOWN, N. Y. 
t 
Capital Flour Mills. 74 
Cargill, —" ‘ 5 CLO-TRATE FRODUCTS Hubinger (Keokuk) SUNSET BRAND FEED 
Cereal Fortified Cod Liver Oil & (an exclusively milk product) 
Chick Bed Co 43 Vitamin A & D Feeding Oils eloggs Hominy fee igh i ae % 
i. K. Clofine Co 71 4 Chenango Dried Whey High in flavin, milk albumen, = 
G. E. Conkey Co 77 Wheat Germ O11 and milk minerals. 
Corn Belt Supply Co 74 
Sales Co 46 Wheat Germ 
enver alfa Milling & ducts: 72 
74 WRITE US FOR FURTHER INFORMATION 
Deutsch & Sickert Co 72 
Doughboy Mills, Inc 63 
E, F. Drew & Co., Inc 64 
Dreyer Commission Co 76 
uplex Mi g. Co 73 
Farralone Packing Corp 19 7 
19 Order a Mixed Car of 
Feed Supplies, Inc 74 = 
ranke Grain Co 5 = = 
. E. Frit fe) 7 
Fruen Milling Co 71 = oa The Flour with the Vi 
Gerard Milk Products Co 73.75 > -t c m and Pep left in) 
J. J. Gerber Sheet Metal Works.............:c:c000 68 = = a 
Golden Eagle Milling Co 41 = = 
. R. Howe = 
S. Howes Co S — B M ddl 
Iowa Feed Co 76 E = (Higher in Protein) 
A. E. Jacobson Machine Works 50 — = 
Max Katz Bag Co 5 = is e 
ellogg Commission Co = 
Kellogg Milling Co 35 F TE NNAN H & 
King Midas Flour Mills 80 ANT &e OYT O. . 
La Budde Feed & Grain Co 78 LAKE CITY, MINN. 
Lacto-Vee Products, Inc 72 
Limestone Products Co 20 
Larrowe Milling Co 70 
Maney Bros. Mill & Elevator Co.........cceccceseeeee 76 
enhaden Fis eal Co ‘ 
Merchants Creamery Co., 76 Th ry 
i utual Fire Prevention Bureau................+/ 
Morton Salt Co 78 D f t af 
Morton Sait Co. 78 erinite neason 
ational By-Products, Inc Sell ss 
National Cottonseed Products $3 or in 
ational Fe ee 
National Food Co 44 k | d: 
National Molasses Co 75 on ey. Ss ee Ss 
. J. Neahr 
New England By-Products 60 t th 
North East Feed Mill 76 us as ere is 
for Feeding Th 
. V. V. Feed Corp 
Old Fort Mills, Inc 72 r ee ing em- 
Oyster Shell Products Co 60 
Paetow Co. 3 
a Mill Co 
; as. Pfizer Co 
'urity Yeast Co 
Quaker Oats Co 51 
F. M. Rosekrans, Jr 74 
Ryde & Co 69 
gent fo) Teast (Vitamins & G) 
Screw Conveyor Co 74 Pecos Valley Alfalfa Mill 
Seaboard Supply Co Hagerman,NM. 2 (Vitamins 
Self-Locki 2 d D). Also Wheat Germ 
Shellbuilder Co... Oil (Vitamin E) 
Sidney Grain Machinery Co 78 , Vitamin potency prolonged by 
Silmo Sales Co 23 Exclusive Patented Process. 
E.R. Squibb & Sons. 13 TRY OUR : This big Y-O story is making Sales 
Standard Brands, Inc..... 55 PECOS SPECIAL and Profits for Conkey Dealers. Why 
Stone Mountain Grit Co 37 not get the benefit of Conkeys nation- 
yy IT’S BETTER wide advertising...on the radio... 
i ing Co in leading Poultry and Farm Papers 
Swift © Cove Your inquiry would be appreciated MLL pte the 
ennant & Hoyt Co 77 “VY_O” 
Tobacco By-Products Corp 42 story. Get Conkeys 
United Feed Products Co 76 , ecos F | ey iberal dealer proposition. Write today. 
io-Bin rporation 
Waterloo Mills Co 66 s The G. E. CONKEY co. 
Alfalfa Mill Co. 6761 Broadway, Cleveland, Ohio 
‘ee Laboratories, Inc 4 HOME OFFICE Mills and warehouse stocks at convenient centers 
. I. Willis Corp a 
A Wilson & Co 70 CHANDLER, ARIZONA SELL (onkeys - THE YEAR ‘ROUND PROFIT LINE 
\ Yeastex Co. 73 : 
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MORTON'S SALT 


Highest Quality 


Prompt Service 


MorTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


Mid-West Rock Products 
Corporation 


“High Calcium Limestone Dust" 
Made from Selected Indiana Limestone 
High Calcium — Low Magnesium — 
No Fluorine Content 


Used by the Leading Companies in the 
Middle West for the Production of 
Quality Feeds and Mineral Supplements 


LOW COST — HIGH QUALITY 


Any Fineness to Fit Your Needs 
New Paper Bags — Your Bags — Or in Bulk 
We also bag No. 30 Dolomite — Excellent for Drill 


and Barn Liming 
Let us quote your year's requirements 


"Calcium" Produced at Greencastle, Indiana 
"Dolomite" Produced at Ridgeville, Indiana 


All products tested currently in 
our France Stone Co. Laboratories 


District Sales Office — 
532 Illinois Bldg., Indianapolis, Ind. 
Home Office — The France Stone Co., Toledo, Ohio 


Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


FEED MIXERS 


Manutacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


Sédey, macnineRy co. 


“Manutacturers for over 75 years” @ SIDNEY, OHIO 


lomonnrew... 


THE SAME GOOD QUALITY 
DAY IN AND DAY OUT 


SWISS BREWERS GRAINS 
SWISS MALT SPROUTS 


WINNEBAGO DISTILLERS. 


GRAINS 


PINEWOODS POWDERED 
MILK 


Next Time Trg U4 
La Budde Feed & Grain Co. 


AT MILWAUKEE 
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THE BIGGEST 
YEARS FOR / 
FEED DEALERS , 


Amazing Changes Are Sweeping the 
FEED NOW! 


Booming Demand for Concentrates 
Can Mean BIG PROFITS for You! 


Feeders everywhere are talking about CONCEN- 
TRATES! Demand for Murphy’s Concentrates is 
booming. Last year many Murphy Dealers doubled 
their incomes. This year sales are breaking all 
records. A tremendous change in feed buying 
habits is sweeping the country—the swing is to 
concentrates. And for very good reasons. 


TREMENDOUS SAVINGS 
NOW POSSIBLE . in 


Save on valuable corn 


Less to Ship! 
and grain! 


Concentrates 
make up only 
10-20% of the 
ration. This means less 
shipping cost, less use of 
freight facilities, less con- 
fusion, and lessdelayin 
deliveries. 


Save TIME—now when 
labor is scarce! 


Save TROUBLE—avoid 
costly feedingsetbacks! 


MURPHY PRODUCTS 


Act at Once! 


Are you cashing-in on the big trend to 
Concentrate feeding? Are you selling 
your customers the kind of a feed that 
costs little and PAYS OUT big for them in 
the feedlot? You can cash-in on this big, 
new opportunity to make more money— 
without disturbing anything you are now 
doing! Don’t delay—get in on the ground 
floor. Write at once for details! 


THE MURPHY PRODUCTS CO., Burlington, Wis. 


Gentlemen: Send me the facts about the potential 
feed business in my trade area. 


Name 


Address 


City State 


BURLINGTON, 


=» WISCONSIN 


© 
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HERE is something really new... 
really different. The King Midas 
Dealer Mix-In and Merchandising 
Plan is a tested and proved sales- 
builder for your own brand of feeds. 
This sensational new plan for feed 


mixers who make their own line of 
finished feeds is based on the 
famous Pickaway Mixing Concen- 
trate (for Poultry and Turkey Feeds) 
... and Holsum Hog and Dairy Bal- 
ancers (for Hog and Dairy Feeds). 


See what you get with the King Midas Dealer Mix-In 
and Merchandising Plan: 
Large, full-color dis- 


plays featuring your 
own brand of feeds. 


Colorful, expertly 
prepared folders, fea- 
turing your own 


brand of feeds. 


» Re-Sale Calls by 

~ King Midas nutrition 
men and poultry 
technicians. | 


Tested Formula book. 


Expert Technical 


~» Newspaper mats fea- 
Service. 


turing your brand 
and your sales story. 


» Tags bearing the 
Todine Seal of Ap- 
proval carried by 
Pickaway and Hol- 
sum. 
All these services are FREE to you under the King Midas Dealer Mix-In 
and Merchandising Plan. 


Write today for our folder giving complete details -—————————————————— 
of the King Midas Dealer Mix-In and Merchandis- APPLE RIVER MILL CO. 

ing Plan. Don't miss out on this profit-building S00 

opportunity. MAIL THIS COUPONRY MamecPolis. Minn. 


Please send folder giving complete details of 


APPLE RIVER MILL Oo. Midas Dealer Mix-In and Merchandising 

KING MIDAS FLOUR MILLS § 
MINNEAPOLIS, MINNESOTA 3 


| To: DE ALER® 
| Build Own \ 


